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P & G’s new FJeIn Tube 


66 a 
adiant beauty in the handy new Prell Tube” 
is making an irresistible appeal to women (and men!) all over 
America. WIRZ congratulates Procter & Gamble on the successful launching 
that performs three important functions 


of its new Prell Shampoo in a completely adequate sales package 


a quality tube that protects, adds 
convenience, and increases the sales appeal of the product. WIRZ is proud 
\\ 
we 


FW 


. one 
to have cooperated with P & G’s engineers in developing 


the design as well as in the production of the new Prell 


_otaseenss 183 
Tubes. Our staff will welcome an opportunity to work 


th, 


with you on your packaging projects. Write or phone us 


New York, N. Y. 
50 E. 42nd St. 


2 
rz = 


Chicago 4, Ill 


Fue. wa" 





. Memphis 2, Tenn 
80 E. Jackson Bivd. 
¢ Lacquer Lining 


A 
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CHESTER, 
Wurzburg Bros 
Tare 


PA. 
Export Division—751 Drexel Bidg., Philadelphia 6, Pennsylvania 
Havana, Cuba 
estite Closure 


A. G. Spilker—tLos Angeles 14, 1709 W. 8th St. 
Roberto Ortiz Planos i 
CGIAR DOL Lay 


Exposition 0178—Also Danville, Calif 
¢ Household Can Spouts 
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Compression Moldin 


IRECT imports by UNGERER of essential 

oils from every corner of the globe, a pol- 
icy established over fifty years ago, are again 
in full swing. UNGERER goes direct to the se- 
lect sources in the producing areas in all parts 
of the world. The oils thus chosen are then sub- 
jected to exhaustive approval tests before any 


\\\ 
ESSENTIAL OILS 61) 
imported by 


UNGERER 


product is permitted to be identified with the 
UNGERER name. In this manner, UNGERER im- 
ports of essential oils have always been as- 
sured top ranking among leading users for a 
half-century. For essential oils . . . consult 


UNGERER! 


UNGERER & COMPANY 


161 SIXTH AVENUE * NEW YORK 13 


Plant and Laboratories 


Philadelphia Chicago Boston 


St. Louis 


.,+ TOTOWA,N. J. 


Los Angeles Asheville 



















This label is your guarantee 
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| | Distilled at Linden, New Jersey, U. S. A., by 


W. J. BUSH & CO. 


(INCORPORATED) 


NET WEIGHT 25 POUNDS 


. | from selected Mysore heartwood [Santalum Album Linné] 





| et Sr Genuine Mysore Sandalwood Oil distilled from 
ing selected Mysore heartwood is recognized as the 
| standard of quality by leading Perfumers the 

4) world over. 
: 4 the United ‘Sete The delightful effect imparted by genuine Mysore 

9g pa yY9 y 
visti — —— we. oil cannot be satisfactorily duplicated by natural 
Sole ait or synthetic material from any source. 
“— for Canada 


W. J. BUSH & CO. (In original sealed and serially numbered 


(Canada) Ltd. bs 
Montreal, Canada containers only.) 


“FY Ofdefte Sffence Piftilftrs” 


W. J. BUSH & CO. 


INCORPORATED 
Essential Oils .. Aromatic Chemicals .. Natural Floral Products 
1! EAST 38TH STREET, NEW YORK, N. Y. 


Linden, N. J. National City, Calif. 
London Mitcham Widnes 
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PRODUCED AT OUR BROOKLYN FACTORY 


OILS 


CLOVE BALSAM PERU OPOPONAX 

NUTMEG CELERY PIMENTO 

ORRIS LIQUID, Conc. GERANIOL OLIBANUM 

STYRAX CITRONELLOL SANDALWOOD 

CASCARILLA PATCHOULY 

also 

LINALOOL CITRAL EUGENOL 

RHODINOL 























RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS TONKA 


Essential Oils © Aromatic Chemicals ¢ Perfume Materials ¢ Colors 


OFFERING ROSE ABSOLUTE 





Sb 


This bubble bath bottle is A-4774. The new, colorful 
Empress closure provides a flattering finishing touch. 


A BEAUTY TREATMENT 


The exactly right container glamorizes your product 


e Here’s how to treat your glamor product 
to a “face-lifting’”! Give it more dressing- 
table appeal by choosing a flattering setting 
for your label—a sparkling Duraglas con- 
tainer that has grace of line, long-lasting 
luster, an attractive closure. 


Make your choice a distinctive, economi- 
cal stock-mold container from the more 
than 1400 individual sizes, styles and 
shapes that prove—“There’s an exactly right 
Duraglas container for your product in our 
drug, chemical and toiletry line!”’ 


OWENS-ILLINOIS GLASS COMPANY, TOLEDO 1, OHIO Branches in Principal Cities 
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RAW MATERIALS 





LADTIER, Pins 


wpe 
GRASSE, FRANCE 


Natural Flower Absolutes 
Essential Oils, Concentrated Natural Fixatives 
Synthetic Aromatics 


L. F. Absolutes 


Cassie Mimosa Rose de Mai 
Jasmin Neroli Bigarade Petals | Tuberose 
Lavender Orange Flower Violet Leaf 


Essential Oils 
Bergamot Lavender Spike Rosemary 
Bois de Rose Origanum Sandalwood 
Geranium Patchouly Vetivert 
Lavender Petitgrain Ylang Ylang 


L. F. Clairs 
Benzoin Myrrh Styrax 
Galbanum Olibanum Tonka 
Labdanum Peru Tolu 


L. F. Specialties 
Almonds Bitter Costus Oil Musk Tonkinone 
Basil French Colonies Cumin Oil Opoponax Vertible 
Bergamot Terpeneless Mousse Odorante Orris Balsam 


Aromatic Chemicals 


Citronellol Hydroxycitronellal Rhodinol 
Geraniol Iso Eugenol Vetiverol 


LAUTIER FILS, INC. 


321 Fifth Avenue New York 16, N. Y. 
GRASSE PARIS LONDON  BEYROUTH CHICAGO ST.LOUIS SANTIAGO 


> — ’ 7 ° 
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Supreme 


Quality 


in 


Every 
Synfleur 
Phot 


The finished product is no better than its poorest ingredient. . . . Whether you 
manufacture a fine perfume or a popular extract or soap product, Synfleur per- 


fumers’ and soapmakers’ materials will insure dependably uniform quality. 


©.6. PAT. OFF. 


SyntleurS cientific Laboratories ne Monticello N.Y. 


FOUNDED 1689 BY ALOIS VON ISAROVICS 


ATLANTA - DETROIT + HAVANA + RIO DE JANEIRO + MEXICO, D.F6, 


CHICAGO ° MELBOURNE * BURMA * HONG KONG « BOGOTA * SAN JOSE 
CIUDAD TRUJILLO * GUAYAQUIL * GUATEMALA CITY * CALCUTTA * WELLINGTON 
MANAGUA * PANAMA + ASUNCION * MANILA * SAN SALVADOR = MONTEVIDEO 
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Rome was not built in a day | 


J 
gt es 2 
@ BA ... neither were we 


Societé Justin Dupont was founded 

in 1902 in Argenteuil on the banks 

of the river Seine near Paris and | 
has since manufactured the finest | 
chemicals, 





been universally famous for over \ 
a century. 


v3 a a - = 
e Roure-Bertrand Fils was founded a = 
8? in 1820 in Grasse and their essen- = | : = ° 
x4- tial oils and floral products have o/ 2 - ga 

i? ee =] 7 
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They merged in 1926 and formed 


wy, Societé Anonyme des Etablissements Roure-Bertrand Fils & Justin Dupont 
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And later... 
Right in the heart of the fashion world 


PARIS 
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THEY CREATED THEIR MODERN LABORATORIES WHOSE EXPERTS 
HAVE PERFECTED SPECIALTIES SUCH AS 
Dynamone, Tabac Invar, Corona, Clematis, Ambrogéne 


THAT WERE PREDOMINANT FACTORS IN THE RECENT TREND 
OF FRENCH PERFUMES 


AG 
Ss 





Grasse, Paris 
Argenteuil 
France 


S. A. des Etablissements 
Roure-Bertrand Fils 


& Justin Dupont 
SA 


2 


j 
wt 


"Cee 227, 
Sole Agents in U.S.A. & Canada 


Roure-Dupont, Inc. 


366 Madison Avenue, New York 17, N. Y. 
Los Angeles 


Vv 7s 


Chicago 
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synthetice 


specialties 


Famous Schimmel Synthetics are not hasty developments 
made under the stress of emergency. 


The Schimmel Laboratories have always specialized in 
synthetics and were the first to synthesize many an impor- 
tant oil. 


We can offer sure assistance to the manufacturer in re- 
placing costly floral oils, aromatic bases or essential oils. 


> Schimmel & Co., Inc., 601 West 26th Street, New York 1, N.Y. A 
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P chis E Fatoele cap by Standard. = 
, PAvallable in the most popular 
sizes, and in any colors. Write 
for details and prices. 
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LEO GROGAN CO., N.Y. Cc. _ SUSKANA* JACQUARD TIE FABRIC HYACINTH BLUE 
” \ : “Trade Mark Reg 
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TO ACHIEVE THE FINEST th PERFUME 


Be ee ee ee eT ee ee ee 


JACINTHOL 


Jacinthol possesses many of the characteristics of natural Hyacinth Absolute. 


It lends a warm earthy greenhouse character that is unusual and exquisite. 


VAN AMERINGEN-HAEBLER, INC. 


THE FINEST MATERIAGS FOR PERFUMING 


wus ae? Be ee ae AVENUE, ee YORK : aah 3 NEW be es 





te MEY 


to Successful Perfumes 








AMBRONE a Most Versatile Fixative 
ROSALDEHYDAL the Very Soul of the Rose 
JESSAMINE ALPHA 50 Excitingly Modern 
IRALONE for that Lingering Fragrance 
FLORALDEHYDE ¢he Heart of Floral Bouquets 
COUNTRY GARDENS the Scent of Spring 


“Wd 
oy) "UBATW HS “ 


FOR YOUR LIPSTICKS L|PAROMES 
LIPODORS 


a Ere 0 


160 EAST 56th STREET, 





NEW YORK 22, N. Y. 





PLAZA 33-8618 





CHICAGO ® 
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LOS ANGELES * 


from Norda 


Basically, you sell a smell. Good sales de- 
pend on good scents. 


New customers come to Norda with old 
problems and new products every day. 
They know we will give them good scents. 
Some of the suggestions we have worked 
out with them have helped start great 
sales successes. 


Put it up to us to help you. Give us a 
perfume puzzle . . . the job of creating a 
new lipstick fragrance, for instance... or 
a new soap odor for you. Norda men like 
to tackle your worries. 


Send today for free samples of Norda 
odors and essences, so you can tell from 
the smell how good they are. Get yours 
now, without obligation. 


Essential Oil and Chemical Company, Inc. 
601 West 26th Street, New York 1, N. Y. 


ST.PAUL © MONTREAL 


TORONTO ® 


HAVANA ®* 


MEXICO CITY ® 


LONDON 
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HOW CAN 
ISCO GUMS 
HELP YOU? 


a a ee 
INNIS, SPEIDEN & CO.  sosron cut 
117 Liberty Street - New York 6,N.Y.  CINCINNATA See 


Factories: NIAGARA PALLS ~ JERSEY CITY 


In the 
Perfume 
Industry 


GUM ARABIC—Innis, Speiden is famous for the quality of Isco Gum 
Arabic—the best known of all the Water Soluble Gums. This easy-to-use 
gum is shown above in the following grades: No. 1 U.S.P. White Powder; 
Coarse Powder; Special Grain; Fine Grain; Bold Grain; Cleaner Amber 
Sorts. 


, SPE 
| 417 Liberty Street - New York 6, N.Y. 
CHEMICALS - GUMS - WAXES 


BOSTON 
CINCINNATE 


__ INNIS, SPEIDEN & CO 
WY Liberty Street = New York 6, N.Y. 
CHEMICALS - GUMS - WAXES Factoriast NIAGARA FALLS - JERSEY CITY 


PF eee ee ee 


GUM KARAYA—Our Jersey City Laboratories have observed the action of 


GUM TRAGACANTH—Used to thicken solutions for medicinal purposes, 
Karaya Solutions over an extended period of time. They have charted the 


to suspend powders in solutions, for pharmaceutical jellies, for hair dress- 


increase and decrease of their viscosities. Every consignment tested to 
blend for uniform quality. Shown above are some of the forms—Dark 
Powder; No. 1 Powder; Fine Crystals; Coarse Crystals; Sorts. 


ings. Available in all grades from the highest type of Ribbon to the low- 
est form of Siftings. Stocks of all grades on hand. Let us match any sam- 
ple that has suited your needs. Let us send samples and prices for your 


product or process. 


You'll like ISCOOPERATION = 

Our Jersey City plant is devoted entirely to the milling and 
cleaning of gums, the refining of waxes. The Jersey City labo- 
ratories are available for solving special problems involving 
the use of Isco Gums and Waxes. If you have a wax or gum 
problem, let us show you how it can be solved. Write for our 


free gum booklet. Every step of the way, you'll like ISCOopera- 
tion! 


WL Se) 3 et 


117 LIBERTY STREET 
NEW YORK 6, N.Y. 


BOSTON-CINCINNATI-GLOVERSVILLE | 
CHICAGO « CLEVELAND - PHILADELPHIA 
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But Slr 


essences for 
talcums 

dusting powders 
bath salts 


These refreshingly naive floral 


al "scents for the younger set—or subtle, 
seductive scents for the sophisticate 


are the preferred scents of this year’s 


holiday season. The Dreyer Perfume 
Stylist will help you build a package to keep you within your 


7 price range and increase your impulse sales. 
new dreyer 1948 blends... 


FANTASIE 
% JASMIN 


J. SUZEE - 
“> se CEDAR NOSEGAY P. R. DREYER CO., INC. 
: 117 W. 19th St., New York, N. ¥. 
« ORANGE BLOSSOM 0 Please send us Catalog ‘’B”’ 
OO We are interested in: 
» OAK NOSEGAY 
+ APPLE BLOSSOM 


BASHFUL 


HEMLOCK NOSEGAY 
» SWEET PEA 
| Company 


Street 


p. r. dreyer, inc. 119 w. 19th st., new york 11, n. y. 
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Li KE TH E FLAVOR Lemon Oil delivers flavor .. . clarity 


and uniformity not found in any other 


OF & FRESH-CUT Lemon Oil. 
LE MON — Always specify it by the brand name 


when you order —— Exchange Oil of 


oper ne omen 


Lemon. And to insure your satisfac- 


When it’s /emon you want, Exchange is : 
tion, accept no other brand. 


the Oil! ’ 
Distributed in the United States exclusively by 
More than 80% of all the lemon oil used FRITZSCHE BROTHERS, INC. 
76 Ninth Avenue, New York 11, N. Y. k 
‘ ‘5 ° ' 
in the United States is Exchange Lemon DODGE & OLCOTT, INC. 


; , s 180 Varick Street, N York 1 b We 
Oil. This overwhelming endorsement by aera ee 


. Distributors for: 
the trade is your assurance that Exchange CALIFORNIA FRUIT GROWERS EXCHANGE 


PRODUCTS DEPARTMENT, ONTARIO, CALIF. | 


come 


Producing Plant: 
EXCHANGE LEMON PRODUCTS CO., CORONA, CALIF. 
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Maw eee ell a 


in REQUEST for 4 


by genuine intereg 
venture. For w 
for studying and evalua 


uncommon appeal 


MANILYL is a scientifically i 

Ylang Ylang. Made from a speci 
undesirable characteristics carefully re 

more pleasing fragrance, greate 

MANILYL can be best descg 

Oil of Ylang and the soft 

used to advantage, therefore, 

florals and orientals and as a modi 
flower scents. MANILYL is currently p 
grade of natural oil. Carefully standa 


MANILYL conforms to definite 


Better write us for that s< 


sap f é Ccnp om he f ti, Baron 


ee AO tt 

PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YOR 
BRANCH OFFICES and *STOCKS: Aélanta, Georgia, Boston, Massachusetts, *Chicago, Uli 
Obio, Cleveland, Obio, Dallas, Texas, Detroit, Michigan, *Los Angeles, California, Philadel pb 


San Francisco, California, *St. Louis, Missouri, *Toronto, Canada and * Mexico, D. F. FACTOER 


iim ie li te i aie abeinaces tt. iene 





IT’S MORE ECONOMICAL... 


J 7 


ZO 


7 OUR REQUEST for 2 sample of MANILYL, whethe: prompted 
by genuine interest or passing curiosity, should be a rewarding 
venture. For with such introduction, you will have opportunity 
or studying and evaluating a new ylang specialty .. . . one that has 


uncommon appeal and, we believe, unlimited potentialities. 


ILYL is a scientifically improved version of gen:tine Oil of Manila 

g. Made from a special fraction of this oil anc with certain 

acteristics carefully removed, MANILYL has a smoother, lighter, 

asing fragrance, greater tenacity and much improved stability. 

ILYL can be best described as a happy compromise between the 

of Ylang and the soft, velvety smooth Absolute. It may be 
to advantage, therefore, in place of the best grade natural oils in ALSO: 
orientals and as a modifier for violet, lilac and other artificial LYLIUM 
ANILYL is currently priced somewhat under the finest VIRIDIA 
ral oil. Carefully standardized by our laboratories, JASOLEA 


7L conforms to definite physical constants. 


AMBREINE 
Better write us for that sample today. AVRYLLIS 
FLEUROLIA 

Te hAa oye l 

] | OPOPANAX 
DLL, Sne. ROSALDEHYDE 
r ean on ie = = 7 LABDANUM “Cc” 
a, Calle, Php Pere ramon ter 
; and NUMEROUS OTHER 

FRITZSCHE SPECIALTIES 
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IT’S NEW!... 
2D 


Dy the ingenious use of improved fractionating 


techniques, it is often possible to bring out certain de- 
sirable qualities of an essential oil and to subordinate 
others. In this way, an oil's normal characteristics can 
sometimes be altered to make it more suitable for a 
particular use. Application of this principle is in part 
responsible for the superiority of our new product, 
MANILYL, as an ingredient for fine perfuming. If 
you're interested in Oil of Ylang, you'll certainly want 
to know more about MANILYL and what it can do for 


your composition. 


Su ee am am am PLEASE UNFOLD THE PAGE 


SUPER-GRADE 
AROMATICS... 


. URS has long been known as a House of Quality 
—a reputation gained initially in the field of essential 
oils and natural plant extractives. Our products, as a 
consequence, have found readiest acceptance among 
those manufacturers whose first aim has been that of 
attracting business through absolute superiority of 
product. Of recent years, aided considerably by enlarg- 
ment and modernization of our manufacturing facil- 
ities, we have extended our efforts to the limited pro- 
duction of a number of the more widely used per- 
fumer’s aromatics. Applying the most aavanced tech- 
niques and the same precision methods of control so 
successfully employed in our production of natural 
oils, we are now producing in increasing number, 
aromatics distinguished for fineness and dependable 
uniformity. CINNAMIC ALCOHOL, PURIFIED 
STYRAX and CITRAL by FRITZSCHE are typical 


of the high grade aromatics now offered by our firm. 


PLEASE TURN THE PAGE >> => => => => 


FRITZSCHE BROTHERS, INC. 








San Francisco, California, 


ae 


St. Louis, Missouri, 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, 
Obio, Cleveland, Ohio, Dallas, Texas, Detroit, Michigan, *Los Angeles, California, Philadelphia, Pennsylvania, 


Toronto, Canada and 


Pinus it.... compare it... . subject it to every possible test... . then 
you'll &now that CITRAL by FRITZSCHE is—én every respect—the finest of its 
kind on the market. And since CITRAL by FRITZSCHE is also a competitively 


priced product, common sense alone would seem to dictate its purchase. 


CITRAL by FRITZSCHE is produced by a special and exclusive process which 
frees the finished product of its usual lemongrass-methyl heptenone character 
and results in a product with remarkably true lemon-like odor and flavor. Even 
the color of this very useful material has been lightened by our exacting manu- 
facturing refinements. We earnestly suggest that all users—both large and small 


—write us for samples and examine this really super-grade Citral. 





Boston, Massachusetts, *Chicago, Illinois, Cincinnati, 


Mexico, D, F. FACTORY: Clifton, N. J. 

























IT’S ALL IN THIS 


*SORBO, ARLACEL—Reg. U. S. Pat. Off, 


) KEY TO BETTER and 
MORE ECONOMICAL 





O/W FORMULAS... 


Sorbo, the new Atlas-developed high-purity 
sorbitol solution, for humectant purposes, keeps 
cosmetic creams fresher longer because of its 


low rate of moisture gain or loss. 


Kind to the skin, Sorbo can improve your for- 
mulas for such o/w products as all-purpose 
creams—hand creams—hot pour vanishing 


creams—soap type shaving creams. 


Price is low. 


BOORk... 


numerous formulas in which Sorbo 
is used—also formulas featuring 
Arlacels and Modified Lanolin De- 
rivatives. In all, 57 pages of up-to- 
the-minute technical information | 
about emulsions and surface active j 
agents. A copy of the mew revised 

edition of DRUG AND COSMETIC 

EMULSIONS will be sent you on ) 
request on your company stationery. y 





INDUSTRIAL CHEMICALS DEPARTMENT 


ATLAS POWDER COMPANY, WILMINGTON 99, DELAWARE ¢ OFFICES IN PRINCIPAL CITIES ¢ CABLE ADDRESS e ATPOWCO 
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| (nin) ‘METAL CONTAINE 
TO THE TRADE 


@ VANITY CASES @e LIPSTICK HOLDERS (all types) 
e DRY AND PASTE ROUGE CASES 
@e POWDER BOXES @ POWDER BOX COVERS 


@ JAR CAPS @e PERFUME VIAL CASES AND CAPS 


METAL: SPECAATTIVES TO O8088 


il AJESTIC METAL SPECIOLTIES: inc. sneensis Gan 


ESTABLISHED 1916 


Sales Office 
292 Fifth Avenue, New York 1, N. Y. 
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2300 a ee 


MANUFACTURING CHEMISTS 
599 JOHNSON AVE., BROOKLYN 6, N.Y 


128 (@) 
AROMATIC CHEMICALS ESSENTIAL OILS 


ee) PERFUME O'LS 


Branches in Boston ® Philadelphia ® San Francisco * Los Angeles ® St. Louis © Chicago * Montreal ® Toronto 
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From Tombarel Freres, 


Grasse... 


Natural Essence Absolute Rose 
Natural Essence Absolute Rose Supreme 


...and from our American Laboratories... 


Rose 1279—May be used advantageously 
to replace Rose d’Orient 


Rose 353—same characteristic note as Rose de 
May. Can be used alone... or in 
conjunction with Absolute Rose 


. e * 
Also a full series of Rose Products, including 


Red Rose, American Beauty Rose, etc. 
in all shadings and a complete price range. 


These products are adaptable to creams, lotions, 
rouges, powders, soaps... as well as to perfumes. 


Samples upon request on business letterhead. 


PRODUCTS CORPORATION 
L. J. ZOLLINGER, PRESIDENT 
12 EAST 22nd STREET, NEW YORK 10 


CHICAGO—A. C. DRURY & CO., INC. 
219 EAST NORTH WATER STREET 
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OF FINE QUALITY 


the consistent use of raw materials that are 
aniformly reliable, with a background of 
quality production. 

Merck chemicals for cosmetic manufac- 
ture are produced under the same rigid 


Cosmetics, because of their intimate use, 
call for the finest and smoothest ingredients. 


Discriminating women insist upon materials 
pleasant to “he touch, as well as flattering 
to the appearance. 


standards of purity and uniformity that 
make Merck products the choice of physi- 
cians and pharmacists throughout the world. 


Cosmetic manufacturers know that this 


We invite you to consult us regarding 
fine quality can be obtained only through 


your problems and requirements. 


MERCK FINE CHEMICALS | 


fr lhe Ccsmelic i “sly 


MERCK & to. Inc. . Manufacturing Chemists RAHWAY, N. Js 
New York, N.Y. + Philadelphia, Pa. - 
Elkton, Va. + Los Angeles, Calif. 


In Canada: MERCK & CO., Ltd., Montreal + Toronto + Valleyfield 


St. Louis, Mo. Chicago, IIl. 
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For More Stable Emulsions 


ee ee mgemm 


Carefully refined and bleached from the 
world’s finest grades of crude beeswax, Bee- 
hive Brand Beeswax is chemically tested for 
purity and quality. It is valuable especially in 
cosmetic creams, toilet preparations, pomades 
and ointments where stable emulsions of fine 
texture and attractive appearance are desirable. 


Practical experience proves that Beehive 
Brand Beeswax is more economical in the long 
run because it consistently produces emulsions 
that are stable and reliable under varying con- 
ditions of storage. We strongly recommend the 
use of the pure wax, though we are prepared 
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to fill orders for beeswax compounds or syn- 
thetics, adjusted to the requirements of any 
manufacturer. 


Write today for folder 
giving complete infor- 
mation. 


WILL & BAUMER— 


Candle Co., Ine. 


Syracuse, N. Y. Est. 1855 


Red Oil Yellow Beeswax 
Stearic Acid 


Spermaceti  Ceresine 


Composition Waxes Hydistear 
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There is no “Synthetic” for 


EXPERIENCE! 


BEESWAX stro Quality ~LEONHARD* 
MEDICINAL WHITE OILS 


"U.S.P.” + “TECHNICAL” 


SIERRA TALCS 


“All Grades” 


VANILLA BEANS—GUMS—'T. & B.” 


STURGES CHALK 


"Extra Light” —"Dense” 


LANOLIN 


USP — Pharmaceutical — Cosmetic Grades 


ESSENTIAL OILS—Naturals—Synthetics 


Tomb arel 


“For years we have been serving manufactu our field. We 
pact _— and are proud ofthe Jct aan our customers do 
pend upon our experience and integrity in supplying their wants.” 


A. C. DRURY & CO... INC. | 


219 EAST NORTH WATER STREET * CHICAGO 11, ILLINOIS 
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No. 1946 


A Potent, Exotic Specialty Base 
for your Finest Perfumes. . . ) 1 
eke 
e When you want your perfumes and perfumed C2. ~ \9 
products to have a potent fragrance and an aura of mystery and ark , 
glamour ... be sure to use Aldine No. 1946. For this fine -P 


specialty base is used to create the aldehyde-type fragrance 


that is found in the high-priced, most fashionable perfumes. 
Aldine No. 1946 is a smooth, powerful base that lends 
itself readily to manipulation by the perfumer. Why not try 
Aldine No. 1946 in your own products. We'll be glad 

to send you working samples. Just write to: 


Cleomdle /bodleél Dez 


15 East 30th Street, New York 16, N.Y. 


Atlanta * Chicago * Dallas * Memphis ¢ Pittsburgh * San Francisco * Los Angeles 
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for Fixing, Blending, 
and Stabilizing Perfume 


Hibiscone is of equal interest to the perfumer, the cos- 
metic technician, and the soap maker, to all of whom the 
completeness, stability, and the lasting quality of per- 
fume is of prime importance. Its pleasing, persistent, 
and diffusive odor recalls that of natural Musk and 
Ambrette Seed. Its breadth of applicability together 
with other advantages, have placed it in a class by itself. 
A unique property is its lack of discoloration. 


Descriptive matter and samples 
will gladly be sent upon request. 


Van Dyk & ComPANY, Inc. 


Belleville 9, New Jersey 


LOS ANGELES 26 1282 SUNSET BOULEVARD 
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NEWLY DEVELOPED ESSENTIAL AROMATICS. 


At our Los Angeles Plant we have developed a series of 
Essential Aromatic products of interest to the Perfume 
and Flavoring Chemists. These products are pure Essen- 
tial Aromatic chemicals, not simulated mixtures. Peri- 
odically we will give information as to new Essential 
Aromatics developed by us. 


Anisyl Propionate Iso-Butyl Anthranilate 
~S 7 -— CH,00CC>H, rf : 
GH,0 \ F L 


Suggested to use in: 

Apricot, Cherry, Peach A distinct Grape-Straw- 
and Quince flavorings. berry Flavor. Useful 
Also a fine Fixative in Jasmin and Neroli 
and Sweetener for Compounds. 

exotic perfumes. 


Aldehyde C-8 Dimethyl Acetal Alpha Methyl Beta 


Furyl Acrolein 


OCH 
CH, (CH,) rol 3 


6 CH 
¥Nocn, ; 3 
CH=C=C=0 


Recommended for use oO H 

in Cognac, Grape and 

Raisin Flavorings. Also A new cinnamon note. 
in’ Rose Perfume to Also useful in Choco- 
render waxy-leaf odor. late and Cola flavors. 


Samples available upon request 


“Our Research Laboratory Is at Your Service" 


Dr. ALEXANDER KATZ & Co. Division of 


FRITTER & CO. 


LOS ANGELES 27 SEATTLE 4 NEW ORLEANS 13 
DALLAS 1 NEW YORK 10 SAN FRANCISCO 3 


Send for your copy of our latest catalog... . 
It is educational. 
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Editorial 
Comment 


What’s Wrong 
With Perfumery 


What’s wrong with Perfumery? 
We wish we knew. Certainly, it isn’t 
through any lack of free advertising. 

Here’s a partial lis: of the flood of 
features and releases that we've come 
across in the past few months. 

“Summer Calls for Flower 
Scents,” by Jean King, Family Cir- 
cle, August, 1948. “Follow Your 
Nose,” a broadside just published by 
Badger Paper Mills, Inc. ““The Role 
of Pleasant Odor in Modern Packag- 
ing,” Sindar Report, July-August. 
“Dollars for Scents,” by Louis N. 
Sarbach, The Rotarian, June. 

“Can You Follow Your Nose,” by 
Edith M. Stern, Woman’s Home 
Companion, March. 

Look at all that has been said 
about A. L. van Ameringen’s course 
at Columbia, and about Sam Klein’s 
course at N.Y.U. 

“Bugs” Baer, of Journal Ameri- 
can fame, ran a squib in July on be- 
ing approached by a sailor with 
“smuggled perfume.” 

More stories are: “The Sweetest 
Town on Earth,” by W. B. Court- 
ney, Colliers, December, 1946 (re- 
printed in Reader's Digest the fol- 
lowing June). “The Twenty ‘Noses’ 
of France,” Donald William Dres- 
den, N.Y. Times Magazine, Decem- 
ber 1947. “Perfumes Make You Irre- 
sistible (If You’re an Ant)” King 
Feature Syndicate. “Hmm—Smells 
Good,” a story by Howard Lewis on 
Albert Dillinger of van Ameringen- 
Haebler. “Blend Scents With Your 
Personality,” by Antoinette Don- 
nelly of the News. (Ditto of all col- 
umnists at all times.) 

When Drs. Lloyd Beck and Wal- 
ter Miles of Yale University issued 
their theory on odor transmission 
through heat radiation they hit the 
jack pot. A big to-do came up in 
Washington, D.C. over a stunt to 
shower down Perfume scented snow. 
News item: Moscow, January 24, 
Reuters, 30 new varieties of syn- 
thetic perfumes for Russia. 

No! Whatever is wrong with sales 
in perfumery, it certainly isn’t free 
advertising. Maybe it’s the paid ad- 
vertising that is at fault. 
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Sparkling eye appeal that 


creates point-of-purchase preference 


@ A distinctive Kimble container gives 
your product the deciding vote in 
.1s a valua- 
ble asset at the vital moment the pur- 


many a buying decision. . 


chase is made. 


In Kimble containers you get crafts- 


manship unexcelled anywhere in the 
world. You benefit from the dozens 
of Kimble-perfected techniques and 
operations which contribute so largely 
to flawless finish and maximum prac- 
ticality. 


SPECIFY KIMBLE FOR 


ASSURANCE 


Many of today’s famous brands in 
perfumes and toiletries owe much of 
their success to the wide-range appeal 
of their individualized Kimble glass 
containers. Let us co-operate with 
your designers. 


OF CONTAINER QUALITY 


KIMBLE (, L ASS rOLEDO 1, 


| } 
Division of Owens-Illinois Glass Company 


The American Perfumer 
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vesiderata 


by MAISON G. pENAVARRE 


CALCIUM IN DRY SKIN CREAMS 


Tests using calcium gluconate, 10 
per cent, in a water soluble base ad- 
justed to a pH 5.5 show considerable 
promise in the treatment of ac- 
quired dermatitis. In view of the 
type of skin flaking and irritation 
that was treated, it automatically 
implies the potential usefulness of 
calcium salts in dry or flaky skin con- 
ditions, particularly the reasonably 
neutral water soluble salts. Not only 
the gluconate but other sugar acid 
salts such as the saccharate, sorbitol 
or mannitol solutions of calcium ox- 
ide, to mention a few. 

One recalls the manifold benefits 
claimed in the earlier days from the 
use of “lime creams” 
calcium hydroxide emulsions of 
mixtures of fats and oils. Aiding o1 
abetting any benefits is the recent 
work of Lane and Blank who have 
shown that calcium soaps of fatty 


which were 


acids tend to cause skin reactions. 
Perhaps the thing to experiment 
with is a cream of the vanishing type 
containing considerably smaller por 
tions of calcium salts having readily 
available and metabolizable calcium 
ions. Naturally, the “acid type” 
emulsifier will have to be used for 
this purpose. 


ISOBORNYL PROPIONATE 


The esters of Isoborneol, partic u 
larly the acetate, have been time 
honored ingredients of pine and 
other woody fragrances. Only re- 
cently has one manufacturer made 
available the propionate ester, the 
fragrance of which is quite unique, 
reminiscent of Canadian fir needle 
oil. Its fruity character, combined 
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with the forest tang, make the 
chemical interesting in lavender, 
fougere, chypre and even in citrus 
colognes of the Farina type. Of 
course, all pine notes can use it to a 
good advantage. 


SODIUM PROPIONATE 


Since answering several inquiries 
on source of supply for sodium pro- 
pionate, a new supplier has been un- 
covered. Not only the sodium de- 
rivative, but the other purified salts 
are also available from this com- 
pany. 


HAIR LACQUER 


Interest in hair lacquer flour- 
ishes from time to time and, within 
the past several months, quite a few 
inquiries have come in regarding 
the composition of these products. 
Essentially, they are 8 to 15 per cent 
solutions of solubilized shellac with 
or without alcohol, the shellac being 
rendered soluble by means of soda 
or borax with or without ammonia. 
The fixed alkalis render the hair 
lacquer readily removed from the 
hair by washing. Shellac may be 
solubilized by taking 314 pounds of 
pressed, dewaxed shellac, adding to 
it one-half pound stronger ammonia 
water and about 16 pounds of water, 
stirring until solution is complete. 
This is then diluted with an addi- 
tional 16 pounds of water. Usually, 
some heat is required to solubilize 
the shellac, but stirring should be 
constant in such a case. If the shellac 
solution is not clear, it may require 
additional ammonia, soda or borax. 
Borax may replace the ammonia in 
equivalent amounts. It is a good 


M. G. DeNavarre at work in his laboratory 


thing to keep in mind that during 
the war some shellac replacements 
were used for making hair lacquer 
pads with disastrous results. Since 
the finest shellac is again freely 
available, there is no need to resort 
to substitutes. 


HOME WAVE KITS 


Several suppliers of cold wave 
solutions in bulk have been in ex- 
istence for some time. However, 
being able to buy a complete home 
permanent wave kit is a new inno- 
vation being offered by one sup- 
plier. Everything is in the unit, and 
all you need is the customer. 

All of the above refers to cold 
wave. Heat wave kits, duplicating 
beauty parlor methods, are gaining 
popularity in spite of their higher 
price. The solution and the chemi- 
cal heating pads can be had from 
one source, but the other equipment 
has to be dug up. 


UNDERCOATS 


One well-known brand of under- 
coat has come in for criticism in the 
\MA Journal by Dr. Fanberg and 
Dr. Sharlit. The particular under- 
coat is made from synthetic resins of 
unknown composition. Since that 
time, the Toilet Goods Association 
has gone into the matter and has 
sent out a confidential bulletin to 
its active members on the subject. 
You will have to write to the Toilet 
Goods Association at 9 Rockefeller 
Plaza, New York 20, New York, to 
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Here’s Why Collapsible 
Tubes are the 


OPAL ZE 


EASY TO PACK 


NO BREAKAGE 


Alert merchandisers, the country over, prefer collapsible tubes 

. the ideal container for products of creamy or soft consistency. 
Few containers can equal the convenient, economical, and sani- 
tary features of tubes. Their lightness and toughness make them 
ideal for shipping . . eliminating breakage problems. Con- 
sumers like their compact sturdiness, offering ease of packing 
in anything from travelling bag, to handbag, to medicine chest. 


When you specify Collapsible Tubes . . be sure to specify New 
England "Sheffield Process’’ Tubes. Our exclusive method of 
melting, mixing and tempering the metals assures extra tough- 
ness. New England's craftsmanship is particularly noteworthy, 
assuring fine uniform quality and outstanding tube decoration. 
You can save time and trouble by ordering tube cartons simul- 
taneously with your New England Tubes . . both from this one 
dependable source . . one of our many exclusive services. For 
products having reaction to tube metal, we offer over 50 
“VINICOTE” Inner Coatings, each specially designed to effec- 
tively overcome chemical reaction of ingredients to tube metal. 
Get acquainted with New England services now! Write or 
phone our nearest office for prices, samples, suggestions. 

No obligation, of course. AND .. ASK FOR A 

COPY OF THE “NEW ENGLAND” HAND. 

BOOK ON SHEFFIELD PROCESS TUBES. 


If your tube filling facilities are inadequate, 
ship us your bulk product. We'll package it 
for you in tubes, jars, or tins, ready for dis- 
tribution. This is only ONE of the EXTRA ser- 
vices available at NEW ENGLAND. 


NEW ENGLAND COLLAPSIBLE TUBE CO. 


3132 S. CANAL ST., CHICAGO 16 ®© NEW LONDON, CONN. ¢ W.-K. SHEFFIELD, V. P., 500 FIFTH AVE.. NEW YORK 18 
1. C. SHEFFIELD, 7024 MELROSE AVE., LOS ANGELES 38 © C. W. MILLER, 151 COLE ST., SAN FRANCISCO 17 
EXPORT DEPT: 500 FIFTH AVE., NEW YORK 18; CABLE “DENTIFRICE’, NEW YORK 
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get this data. While it is true that 
the doctors previously mentioned 
found only two serious reactions at 
the time of writing, it is entirely 
possible that many other reactions 
have been observed by other derma- 
tologists. The damage appears to be 
quite severe, requiring a long time 
for recovery, if recovery does ensue. 
This fits in with the hair lacquet 
experience of World War II days; 
while a number of cases are known 
so far, they do not appear to be very 
large. At the same time, resins and 
plasticizers used in the undercoat 
seem to belong to the same class of 
offending products _ previously 
found to be put in certain brands of 
nail polish, namely the sulfonamid 
formaldehyde compounds. In any 
event, It IS a 
should heed. 


warning that one 


HAIR GROWER SEIZURES 


Anyone reading popular weekly 
picture magazines must recall the 
publicity gained by an individual 
claiming to be able to “farm hair.” 
The sales approach was most unu- 
sual. At about the same _ time, 
another company gained consider- 
able publicity by claiming between 
50 and 100 per cent “results” from 
the use of their product. The entire 
trade was 


wondering what the 


miraculous ingredients were that 
could produce the fantastic results, 
assuming the results were produced. 

Everyone can relax now for the 
products appear not to be any more 
out of the ordinary than previously 
seized hair growers, since both have 
been seized by either the Food and 
Drug Administration or the Federal 
Trade Commission for statements 
made in the labeling or advertising 
of the product. 

Of course, it is entirely possible 
that some unknown person will 
make a greater discovery by unor- 
thodox and unscientific means. In 
this day of science, however, the 
chances for such a discovery are not 
particularly good. Every company 
selling hair preparations of any 
kind is plagued by _ inventors 
making greater discoveries in meth- 
ods of growing hair. When all of the 
data is checked over, it is amazing 
how little real originality one runs 
into. There appear to be two types 
of thinking: one where the indi- 
vidual found a formula in the book 
and then did “considerable re- 
search” until the formula is prop- 
erly developed, or the formula had 
been handed down from some pred- 
ecessor who lived ages ago. In 
many cases the formulas are out- 
right dangerous and toxic. 


QUESTIONS AND ANSWERS 


703. ULTRA-VIOLET WAVES 


Q: We are anxious to obtain a 
list of chemicals with the property 
of cutting out most of the short 
waves of light, (ultra-violet) when 
the product is used on the skin. 
Could you help us with our prob- 
lem? 


S.W.W.—ILLINOIS 


hundred 
chemicals that have the property 
you refer to. The best known and 
most widely used are menthyl an- 
thranilate 4 per cent, menthyl sali- 
cylate 8 per cent, iso-butyl-para- 
amino-benzoate 114 per cent. Several 
trade name products are available. 
The suppliers of these and the per- 


A: There are several 
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centage used are sent to you under 
separate cover. 


704. CREAM SHAMPOO 
Q: Could you please give me a 
good formula for a cream shampoo 
or a jelly shampoo suitable for col- 
lapsible tubes? 
R. S. D.—QUEBEC 


A: Under separate cover we are 
sending you a reprint of an article 
on cream shampoo. You can select a 
formula from this that will fit your 
need. Either formula 6 or 12 should 
fit your requirements. A jelly sham- 
poo of the most modern type can be 
made from a specialty base recently 
made available and the name of this 


and its supplier is also sent to you 
under separate cover. 


705. FOUNDATION CREAM 


Q: We want to know of any com- 
plications we might run into in re- 
gard to patents on Home Treat- 
ments with Cold Wave. Could you 
suggest some formulation for the 
above. Would also like some infor- 
mation on a_ foundation 
What type of cream do we use ina 
night cream with a tint. And what 
is used to tint this type of cream. We 
plan to make three shades and I be- 
lieve it is just a matter of concen- 
tration after we find out what to use. 

S. N.—FLORIDA 


cream. 


A: It is our understanding that 
one company has circularized the 
trade with the intent of collecting 
royalties on all cold waving whether 
done at home or in beauty shops. 
The N:H.C.A., 
cently issued a letter that it will 
fight any cold wave suits on behalf 
of its members only. You might pre- 
fer to obtain a license under exist- 
ing patents rather than face a pos- 
sible law suit. Regarding founda- 
tion cream, and night cream, the 
latter is rarely tinted and the fol- 
lowing basic formula will cover 
most types: Soft lanolin absorption 
base 65 per cent, water 35 per cent 
melted and emulsified at 65 deg. C., 
followed by homogenizing. As to 
foundation cream, this may or may 
not be tinted. We quote the follow- 
ing formula from one of the sup- 
pliers’ publications and send you 
the source of supply for the ma- 
terials under separate cover. You 
will have to adjust the shades to suit 
your own need, inasmuch as each 
manufacturer has a different idea 
as to the proper shade. 


however, has re- 


1.0 per cent 
12.0 per cent 
2.0 per cent 


Isopropyl Palmitate 
| Stearic Acid 

Sorbitan Monostearate 
Polyoxyalkylene Sorbi- 
| tan Monostearate 


1.0 per cent 


Sorbitol Syrup 


{ 2.5 per cent 
| Propylene Glycol 

| 

| 

{ 


12.0 per cent 
. 10.0 per cent 


98.5 per cent 


Titanium Dioxide 1:5 
Water ees 
| Color, Preservative & 
| Perfume 
Preparation: Bring (A) to 90 deg. 
C. Bring (B) to 95 deg. C. Add (B) 
to (A) slowly and with constant agi- 
tation. Perfume at 45 deg. C. If not 
smooth and uniformly dispersed, 
pass through homogenizer or oint- 
ment mill. 
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Yes ... East, West, North and South 
there are new and fertile markets yet to be explored... 
there are old, established markets whose possibilities and potential 
have yet to be tapped. These are times for men of vision, for 
TOILETRIES MANUFACTURERS to combine skill and ingenuity, to @reate new 
concepts and new products. Toward that end D & Qioffers fragrances 
that cajole and convince . . . scents With wings and new power... 


Aromatics that possess grandeur and determination. 


D & O Perfumes and Aromatics point the wer: 


Dey = DODGE & OLCOTT, INC. 


180 VARICK ST., NEW\YORK 14, N. Y. 


A 
Q 
BRANCHES: Boston « Chicago « Philadelphi ¥ Louis « Los Angeles « San Francisco 


@ 
Plant and Laboratories, 8 ine, New Jersey 
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DR. PAUL Z. BEDOUKIAN* 


ONDITIONS during the past year were gradually 

approaching normalcy and shortages in essential oils 
were less obvious than in the preceding year. In the field 
of synthetics and isolates, recovery from wartime condi- 
tions has been more rapid. As a result, supplies are more 
plentiful and in certain cases there has been a marked 
drop in prices. These improvements are expected to con- 
tinue until a normal relationship of supply and demand 
has been established. 

A direct evidence of peace-time activity is the appear- 
ance of a considerable number of scientific and technical 
reports on essential oils and aromatics. This is a healthy 
sign and points to the eventual development of new 
products along with lower prices as a result of improved 
techniques. 


IRONE AND ITS SYNTHESIS . 

Possibly the single news of greatest importance to 
perfumers is the report on the elucidation of the struc- 
ture of irone and its synthesis. Reports from the dis- 
coverers indicate that before long synthetic irone will 
become available to perfumers at possibly much lower 
prices than natural orris oil. 

Another point of interest is the work being done on the 
constituents of ambergris. Very little is known about its 
constituents and its high price has made a systematic 
study very difficult. It is hoped that these studies will 
meet with success as did the work on natural musk some 
years ago. 

It should be noted that all the work of a fundamental 


® Compagnie Parento, Inc., New York, N.Y 


A MERICAN 


This article will be concluded in the September issue of Tue 
PERFUMER, 





& Essential Oil Review 


Progress in Essential Oils and 


Perfumery Products 


The author presents a comprehensive review of the recent developments in research 








in the field of essential oils, perfumes, and synthetics 


nature is being carried out principally by European 
chemists. 


ODOR AND PERFUMES 

The problem of odor, including its nature and man- 
ner of perception, remains to be solved, and a year sel- 
dom passes without attempts on the part of various 
workers to attack or view this problem. A report by Beck 
and Miles of Yale University, presented to the National 
Academy of Sciences, discusses a new concept of the per- 
ception of odor. According to this report, odor sensations 
do not result from a chemical interaction between odor- 
ous molecules and nerves of the nose as commonly sup- 
posed, but rather from special cells located in the nose 
which are capable of emitting certain heat waves. These 
heat waves have the property of being absorbed by odor- 
ous substances so that whenever a perfume material is 
inhaled, a certain number of heat waves emitted by the 
cells in the nasal passages are absorbed. The cells record 
this absorption and give the brain the sensation of smell. 
The authors have tested this theory on cockroaches and 
bees and find that these insects are able to smell when 
placed behind a barrier transparent to infra red wave- 
lengths, even though the barrier prevented the admit- 
tance of perfume molecules to the insects. 

According to Erb‘ odor is an electronic phenomenon. 
The odorous substance must first dissolve in the olfactory 
nerve liquid. It is then subjected to an oxidation-re- 
duction reaction involving electronic activity. This ac- 
tivity sets up nerve impulses to the brain, thus bringing 
about the sensation of odor. 

A discussion on the physics of odor, the manner of 
odor perception and the minute amounts of material 
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required for the perception of odor appeared in the Brit- 
ish Medical Journal.? 

Aside from speculations on the nature of odor, many 
attempts have been made to classify it in a rational man- 
ner. The well-known Crocker-Henderson classification 
and analysis was explained in a recent publication.* 

The most practical value of odor is of course its appli- 
cation in perfumes. Perfume compounding is a difficult 
art acquired by few after many years of experience. It 
is admitted that many perfumes contain ingredients in 
such small amounts that their influence on the finished 
product becomes somewhat questionable. Aside from 
this, a number of basic materials are known to blend so 
harmoniously as to constitute a suitable base for build- 
ing up a perfume formula. This and many other perti- 
nent factors were discussed in an interesting article by 
Wells.* It need hardly be mentioned that the most im- 
portant element in the creation of a really fine perfume 
is artistic originality. Some comments on this problem 
appeared in an article by Robert.° 

The application of certain rare essential oils such as 
opoponax, Indian pandanus, poplar and Parthenium 
argentatum have been discussed.® It is common practice 
in perfuming soaps to combine essential oils with syn- 
thetics. In view of the large quantities of material used 
in soap perfumery, the question of the suitability of these 
ingredients with respect to odor retention and coloration 
is of prime importance. It is therefore of interest to note 
the appearance of four rather extensive studies on the 
subject which appeared recently.” * * 1° 


SYNTHESIS OF IRONE 

A full review of the history and synthesis of irone is 
beyond the scope of this paper but a brief account will 
be of interest to readers. 

It is well known that irone is the active ingredient of 
orris root. It is valued highly for its powerful and pleas- 
ant violet odor which is superior to and somewhat dif- 
ferent from that of ionones. Irone was first investigated 
by Tiemann and Kruger" and as a result of their re- 
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searches the very important discovery of ionone was 
made. Tiemann and Kruger erroneously thought that 
irone had the constitution of an isomeric ionone. The 
next important step towards the elucidation of its struc- 
ture came when Ruzicka" noted that tetrahydroirone 
and tetrahydroionone possessed different properties. 
This led to the discovery that irone had the formula 
C,,H,,O whereas ionone was C,,G,,0."* Ruzicka and co- 
workers actively continued their investigations on irone 
and finally as a result of the degradation products ob- 
tained through ozonolysis followed by oxidation, they 
advanced the cycloheptenic structure for irone. This 
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conclusion was based on the evidence that d-trimethyl- 
pimelic acid was one of the main oxidation products." 

Reports by various workers, however, indicated the 
possible existence of ketones in orris root oil which were 
apparently not of cycloheptenic nature. As a matter of 
fact, Ruzicka’® in 1933 admitted the possible existence 
of ketones in orris root oil which had the structure of 
6-methyl-ionone. This opinion was repeated at a later 
date.*° The question was finally cleared during 1947. 
In a letter published in the Journal of the Swiss Chemi- 
cal Society, Naves'’ discloses the context of letters de- 
posited with the Swiss Chemical Society dated June 15, 
1943, June 19, 1944 and others, in which he describes 
irone as being 6-methyl-ionone and gives its synthesis. 
In the same Journal, Ruzicka and co-workers'* describe 
the constitution of irone as being 6-methyl-ionone and 
give a synthesis similar to that of Naves. This work was 
also deposited at a previous date (June 28, 1946) with the 
Swiss Chemical Society. 

The steps for the synthesis of 6-methyl-ionone as given 
by Naves and co-workers'® are shown on the top of the fol- 
lowing page. 

As the matter now stands there is little doubt that 
natural irone consists of isomers of 6-methyl-ionone. It 
is said that the delta isomer occurs in the roots but is 
converted to the alpha isomer if steam distillation of the 
roots is carried out in an acid atmosphere. The odor of 
the alpha and the delta isomers is reported to be the 
same. 

It should be noted that natural irone is optically active 
whereas the synthetic derivative is the dl-mixture. There 
remains the resolution of the synthetic product and 
establishment of its identity with the natural product. 

It might be interesting at this point to note that the 
structure of irone (6-methyl-ionone) follows the isoprene 
principle whereas the cycloheptanic structure did not. 


AMBERGRIS AND MUSK 


The use of ambergris and musk in fine perfumes has 
long been appreciated. Our knowledge of the nature of 
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ambergris is still in its infancy and it is interesting to note 
that work is being done along these lines by some of the 
leading chemists. A general article on the properties and 
constitution of ambergris and its study through chroma- 
tographic absorption analysis lists porphyrins and sterols 
as its main alcohol soluble components.*° They are not, 
however, responsible for the odor of ambergris although 
they serve as fixatives. The chemical nature of one of 
the steroid compounds has now been elucidated and 
named ambreine.*!: ** Active research in the constituents 
of ambergris is being carried out by Lederer and co-work- 
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ers.?*: 24 As a result of their work which involves chroma- known. We are all familiar with the brilliant work of 


tographing extractives from ambergris, a number of 
constituents of ambergris have been discovered among 
which are ambreine and a sterol hydrocarbon of un- 
known structure. In addition to preceding scientific 
studies, interesting reviews on the subject of perfumes of 
animal origin®® and ambergris and its substitutes have 
appeared.*® 7 

Although serious study of the constituents of amber- 
gris is just beginning, the corresponding work on musk 
was begun about thirty years ago and as a result the more 
important odor bearing principles of musk are well 
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Ruzicka and co-workers in discovering the macrocyclic 
compounds which have a true musk odor. The problem 
of synthesizing the large membered ring compounds is 
of great academic interest and numerous papers have 
appeared in the past dealing with various methods of 
their synthesis. A recent publication®* reports a new 
method of attacking this problem. It is known that ke- 
tenes dimerize and if one starts with an appropriate 
bifunctional ketene it is possible to obtain a macrocyclic 
diketene which can than be converted to macrocyclic 
ketone by hydration and decarboxylation. The authors 
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started with the ketene obtained from sebacyl chloride 
and polymerized it in high dilution in ether and were 
able to identify the dimeric product cyclooctadecane- 
1, 10-dione. They were unable to isolate any of the mo- 
nomeric polymerization product cyclononanone. The 
method may become applicable to the synthesis of ma- 
crocyclic compounds possessing a musk odor and work 
is being continued on this problem by the authors. 

In view of the fact that the steroid compound andro- 
stanone has been found to have a musk like odor, 
Ruzicka and co-workers are continuing their researches 
in the configuration and odor relationship between mac- 
rocyclic musk compounds and steroids.?® Some years 
ago, these workers indicated the relationship between 
civettone and oleic acid and also between muscone and 
palmitic acid. This work has been reviewed in a recent 
publication.*® Aside from the important macrocyclic 
compounds, natural musk contains other undiscovered 
compounds which contribute to its odor. In a study of 
the extractives of natural musk, Ruzicka and co-workers 
found a pyridine compound C,,H,,N, which they called 
muscopyridine. Its final constitution remains to be de- 
termined.*! ** It is interesting to note the report of 
Lederer** on the isolation of a similar compound from 
castoreum. 


FIELD OF NITRO-MUSKS 

In the field of nitro-musks Fuson and co-workers*4 
have re-examined and confirmed the structure of musk 
ketone and musk tibetene. An excellent up-to-date re- 
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view on nitro and macrocyclic musks indicating their 
numerous syntheses was published by Allen.*® Mon- 
crieff** discusses the syntheses of various classes of lac- 
tones including the macrocyclic ones possessing musk 
odor and concludes his article with appropriate remarks 
on their odor and structure. 


RESEARCH IN TERPENES 

Lavandulol, a new acyclic primary terpene alcohol, 
first separated from lavender oil by Schinz and Seidel,*’ 
is being studied further. dl-a-6-Dihydrolavandulol has 
been synthesized.** 
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The constitution of perillaldehyde has been confirmed 
as being 4-isopropenyl-l-cyclohexen-7-al.*® The alpha 
anti-oxime of this compound which has been reported 
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to be the sweetest substance known, having a sweetness 
1500 times that of sugar, was subjected to a study.*® Pure 
verbenone was reduced with aluminum isopropylate to 
the cis and trans verbenols which were then purified and 
their properties investigated.*! The structure of limonin 
obtained from orange pulp was investigated through 
degradative oxidation studies*® but remains to be fully 
elucidated. 

Cadalene had been synthesized-previously by various 
workers. A new method describes a simple synthesis giv- 
ing much higher yields than formerly possible.** The 
starting material is methyl p-tolyl ketone. A number of 
derivatives of cadalene and numerous monosubstituted 
derivatives of cadalene were reported.** * 


BICYCLIC TERPENES 

Studies of academic interest in the field of bicyclic 
terpenes are being continued. Changes in the molecular 
structure of alpha-fenchylamine on treatment with ni- 
trous acid and ring expansion in the camphene series 
were studied by Hucker and co-workers.*® Kommpa, who 
was the first to carry out the total synthesis of camphor, 
now reports the total synthesis of pinononic acid, ver- 
banone, pinane, pinocamphane, pinonic acid, and alpha, 
beta and delta pinenes.*? The starting material was trans- 
norpinic acid which was totally synthesized by Kerr in 
1929.** Studies in the santalol series are being continued 
by Indian chemists.*® The structure of caryophyllene has 
not yet been completely elucidated—a recent publication 
deals with the study of its oxide.*° 


RESEARCH IN ESSENTIAL OILS 

Essential oils are such complex mixtures that even the 
better known oils when subjected to a thorough study 
reveal the presence of undetermined constituents. The 
oil obtained from the leaves of the bitter orange tree was 
studied by Naves and co-workers who reported the pres- 
ence of linalool, linalyl acetate and terpineol while nerol 
and geraniol were probably absent. The higher boiling 
fractions contained d-nerolidol and farnesol but the 
major portion consisted of an unidentified tertiary ses- 
quiterpene alcohol C,,H,,O and a secondary bicyclic 
alcohol C,,H,,O belonging to the group of sesquiter- 
penes derived from cadalene. Aside from these, a tri- 
cyclic alcohol was present which could be degraded to 
guaiazulene and also to a monocyclic alcohol resembling 
bisabolol.5' °* Naves and Parry®* °* studied the oil ob- 
tained from Boronia Megastigma and found it to contain 
eugenol, beta ionone, d-alpha ionone and dl-alpha io- 
none. The latter was resolved to its isomers. It is inter- 
esting to note that neither isomer alone has the powerful 
odor of the dl mixture. Beta ionone has been found to 
occur in the marc of raspberries (Rubus idaeus L.).°° 


ODOR OF TOBACCO 

The odor of tobacco was studied by extracting Al- 
gerian tobacco with petroleum ether. The presence of 
terpenes, phenolic and carbonyl compounds is indicated 
but these have not yet been investigated. Tobacco seeds 
on steam distillation gave an oil having a cocoa-vanilla 
odor.** Another worker** found this distillate contained 
ingredients which formed a picrate but he does not re- 
port the identification of definite compounds. 

A study of garlic oil disclosed that aliin was the origi- 
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nal substance found in certain garlics. Aliin itself is 
not bactericidal but a specific enzyme found in garlic 
causes the formation of allicin which is ‘highly bacteri- 
cidal. On further decomposition allicin yields the highly 
volatile and odorous allyl sulfides characteristic of gar- 
lic oils.** The following constituents were identified in 
oil obtained from angelica roots (Angelica archangelica): 
d-alpha phellandrene, alpha pinene, hydroxypentade- 
canol acid, alpha methylbutyric acid. Primary alcohols 
and p-cymene were absent. A secondary alcohol resem- 
bling borneol was also isolated but could not be identi- 
fied with certainty. The sesquiterpenes present were not 
identified.*® The oil obtained from wild growing varie- 
ties of cloves (Eugenia caryophyllata T.) found in Java 
did not contain eugenol which is the main ingredient of 
cultivated cloves. The presence of two uncommon sub- 
stances, namely 7-methoxy-5-hydroxy-4-methylcoumarin 
and 2, 6-dimethoxy-4-hydroxy-acetophenone was prov- 
en."° It is reported that 22,000 gallons of eucalyptus oil 
(Eucalyptus globulus) are produced annually in India. 
This oil was found to contain 2.5 per cent of low boiling 
aldehydes, ketones, acids and alcohols, 24 per cent pi- 
nenes, 62 per cent cineole, 0.4 per cent pinocarveol, 0.5 
per cent cuminaldehyde, 5 per cent sesquiterpene al- 
cohols, | per cent aromandrene, 0.3 per cent phenols, 
and 3 per cent of residual matter. The yield from the 
leaves is found to be 0.9-1.2 per cent and the oil may be 
fractionated to raise the eucalyptol content.®! 

In a recent report,"* Naves gives the following per- 
centages of aldehydes found in the aldehydic portion of 
sweet orange oil: octanal 31 ‘per cent, n-decanal 27 per 
cent, PeemICNes 6 per cent, decen-2-al-] 4 per cent, 
n-dodecen-2-al-] 3 per cent, citral 7.5 per cent. 

The principal constituent of Perilla frutescens is re- 
ported to be a ketone called perilla ketone which has the 
constitution 3-furyl isoamyl ketone.” 


RESEARCH ON LESSER KNOWN ESSENTIAL OILS 

Research is being continued on Australian essential 
oil yielding plants. The leaves and terminal branches of 
Phebalium beckleri yielded 0.15 per cent oil. The oil 
contained about 60 per cent pinene, also ocimene, ses- 
quiterpenes and sesquiterpene alcohols.** The oil ob- 
tained from the leaves of the tree Evodia elleryana gave 
0.2 per cent of a volatile oil rich in sesquiterpene com- 
pounds and some unknown substances."* The oil from 
the leaves of Dacrydium kirkii was subjected to a frac- 
tionation and the fractions subjected to examination. 
The terpenes pinene, myrcene and limonene were identi- 
fied in this oil, as well as the alcohol borneol, its acetate, 
and sobrerol. In addition to these, three sesquiterpene 
alcohols, l-cadinene and azulene were found.** A review 
article dealing with the Australian oils Eucalyptus S., 
Leptospermum and Melaleuca alternifolia has also ap- 
peared.” 


JAPANESE REPORTS ABSTRACTED 

Some of the Japanese reports on essential oils pub- 
lished during the war years have now been abstracted 
and appear in the American Chemical Abstracts. The 
classification of Orthodons (labiatae) has been under- 
taken through a study of their essential oils.°* The results 
of this examination are given in ten publications. The 
essential oil of Cinnamomum camphora var. glaucens is 
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reported to consist of 34 per cent linalool and small 
amounts of d-a-pinene, camphene, dipentene, p-cymene, 
cineole, dl-a-terpineol, geraniol, safrole, camphor, and 
beta-caryophyllene.®® T he volatile oil obtained from the 
roots of Chamaecyparis formosensis was found to consist 
largely of sesquiterpenes, sesquiterpene alcohols and 
diterpene derivatives.’ The oil obtained from Limno- 
phila aromatica M. contained 55 per cent d-limonene 
and 45 per cent d-perillaldehyde.*! The essential oil 
obtained from Ledum palustre L. was shown to contain 
p-cymene, a terpene alcohol, geranyl acetate and for- 
mate, and sesquiterpene compounds.” In continuation 
of previous studies, the high boiling fractions of the oil 
of Cinnamomum kanahirai were found to contain a 
number of acids and sesquiterpenes.** Investigation of 
oil of Cypress leaves revealed the presence of d-limonene 
and borny]l esters.** 
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HOU BIGAN' 


HOUBIGANT: Houbigant presents 
“Quelque Fleurs” perfume. The new per- 
fume will appear in a beautifully decorated 
box with the “Basket of Flowers” insignia of 
Houbigant. 


RICHARD HUDNUT: The latest addition 
to the DuBarry line is the Beauty Ritual Kit. 
‘Two jars of cream and two bottles of lotion 
are assembled in a compact little pink-and- 
gold box with a snap-button lid. 


CHARBERT: Charbert’s Cologne Trumpet 
is a charming golden trumpet, handsomely 
trimmed with bright red braid, in a striking 
gold-and-red box. 


RICHARD HUDNU' CHARBERT 


4 
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SHULTON 


SHULTON: Early American Old Spice has created two 
beautiful adaptations of hand-painted Stiegel glass. The 
colorfully decorated bottle with penny stopper is brim- 
ful of spicy toilet water. The gaily ornamented glass jar 
holds dusting powder with velour puff. 


YARDLEY: Yardley has created a new perfume. Lotus 
perfume is packaged in a graceful glass bottle with a dec- 
orative cap of ivory and clear plastic. On the cover of the 
box is a striking gold and black Lotus design. 





PRINCE MATCHABELLI: Prince Matcha- 
belli presents Stradivari Cologne Perfume in 
a blown-up version of the famous crown bot 
tle. The rose colored package is decorated 
with little violin-playing cupids. 


CHANEL: A smaller and less expensive 
package has been brought out for the Chanel 
fragrances. The new bottle is a miniature ol 
the standard Chanel perfume bottle. It 
comes in the familiar white and black pack- 


age. 





CHANEL PRINCE MATCHABELLI 





amet @nue umbs 


Stradivari. 
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HE TGA Convention keeps coming to mind even 
though three months past. It wasn’t merely a good 
time—lacking nothing in fellowship and vitality. It was 
an undercurrent of serious portent. 

All were conscious of the fact that active business was 
“taking a walk.” Turnover has progressively decreased 
for an extended period. When you see half-price sales 
sweeping the country, someone is losing something some- 
where. 

Prominent spokesmen in the industry expounded their 
various viewpoints. At many of these talks, there were 
suggestions that past conceptions of the toiletries indus- 
try, its methods and practices, were not meeting the test. 
The toiletries public had for several years been stepping 
up and buying freely of all offerings regardless of price, 
well on up to the end of 1946. 

Possibly the boudoir inventory had built up in the 
homes. Naturally retail stores everywhere had generally 
stocked freely following the sales trend. Thus retail 
stocks got heavy. Manufacturers having experienced a 
shortage during the war years went to town—business 
was rolling, and why not! 

Then came a creeping slowdown—after the feast the 
famine of demand! Again, why not? It was in the cards. 

That’s not all, however, and those assembled at the 
Convention knew it. They knew it before they came and 
when they went home. 

Technically, the cosmetics, perfumes and allied lines 
made tremendous strides the past few years in product 
development. Research and product development ad- 
vanced to new heights and it is set in many ways for 
further advancements. The research laboratories are un- 
covering new possibilities steadily. 

So, in the light of present conditions, it is due that the 
glass be put upon things other than product and techni- 
cal development. In these other things, whatever they 
are, the industry has possibly been remiss—to put it 
mildly. It seems that new thinking is due. And perhaps 
a new spirit. 

Of late years particularly to some of those engaged in 
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The Ghost Walks! 


An invitation to think back and re-evaluate the lessons 
learned during the past year and to take cognizance of 


the corrective suggestions offered at the TGA convention 








the toiletries industry it was a great game! You meet 
sound men of business throughout the country who look 
askance upon the toiletries industry. They seem to regard 
it as an exploitation of the frailties of the weaker sex. 
These are hard words, but they point to the major por- 
tion of the consumer advertising and apparently form 
their impressions of the fairly universal appeal. It is 
really illuminating to business thinking men who know 
what a sound industry must have back of it in order to be 
worth while. 

There are unmistakable signs, that business men in the 
industry are doing some thinking along these lines. 
There is no lack of brains, ability and know-how in this 
industry. Energy and aggressiveness have always been 
present. Fine constructive national businesses have been 
established. Perhaps, as one prominent speaker indica- 
ted, the trouble is that success begets complacency. It is a 
fact that some mighty good people in the industry are 
wondering about the character of the general presenta- 
tion to the public. Has it been largely exploitation, 
period? 

Successful? Yes, until it gets into competition with 
other needed economic products, and services which 
have been unobtainable or scarce during the past several 
years—and the high prices of such wanted and needed 
commodities. The luxury tax adds to the woe of the 
moment. In fact, we face this lessening demand at a time 
when the dollar is definitely shrinking and threatening 
to shrink further. 

Possibly this impression of the undercurrent pervading 
the May Convention is like the wish being father to the 
thought. Let us hope not. Let us hope that it leads to 
some intensive thought and analysis of what cultural 
utility the industry has developed and is selling. 

We can stand new thinking in our basic approach to 
this somewhat young but vital industry which will bring 
new methods of merchandising and selling in its train. 
It would seem that it should start with a new conception 
of its serious and rightful place in the national economy 
as a cultural utility.—H. J. W. 
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Cosmetic Trends in the Mid-West 


Summer sales of treatment lines continue 


steady... 
JEAN MOWAT 


OSMETIC sales in Summer fragrances of perfumes, 
. cologne and treatment lines are staples for today’s 
business. It is generally conceded by buyers that unit 
sales equal those of one year ago and dollar volume is 
satisfactory. 

The sale of treatment lines as a Summer item is an 
indication of a trend which buyers consider important. 
Normally such sales have been unimportant in volume 
until cool weather arrived, but this Summer sales have 
continued steady. Part of this may be due to the repeated 
importance of a clean skin which newspaper columns 
push and reiterate after every high weather mark. A re- 
cent comment addressed to the business women was on 
the importance ofa complete, new, fresh make-up from 
cleansing cream to lip rouge at least four times a day to 
maintain a fresh cool appearance. This was contrasied 
with the rubbing in of oil and dust and covering it with 
a layer of fresh powder to add grime to the skin. Stress 
was placed on the importance of complete removal of lip- 
rouge before renewal was made. 


PLASTIC TRAVEL ITEMS 


About a year ago the first plastic bottles came into use 
in several forms—deodorant, cologne and talcum powder. 
This season these are proving their worth as travel com- 
panions for the sales are substantial. Just added to the 
list is the complete plastic-jar line of Reta Terrell offer- 
ing treatment lines in light-as-air-containers. These 
weigh approximately three-quarters less, per jar, than 
the usual containers. 

‘This is one of the most active sellers we have,”’ was the 
comment of a sales clerk, balancing two jars to show the 
weight difference. ““The line is not nationally advertised 
but I can assure you that these light weight containers 
are being given more widespread advertising than the 
firm ever dreamed possible. Women shopping for light 
weight, easy to carry containers, purchase a set. Repeats 
from these same customers, « 
about them, indicate that the jars are filling a mission 
long needed for today’s travel requirements.” 

The jars carry the indication of the type of treatment 
cream, and can be had in three sizes. This, according to 
reports available, is the only line on the market 
offering this type of jar which is not of the push-in va- 
riety. It is of hard plastic and retains its shape. Mrs. Ter- 
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A line appears in plastic jars... 


Leg make-up sales up. 


rell has opened a new avenue of approach to the travel 
question and it may be one which leads to most substan- 
tial volume of selling. The presentation is excellent, the 
product first quality and the sales prove the new jar is 


liked. 


EVEN BUYERS GUESS WRONG 


In the July letter comment was made that several lead- 
ing buyers in this area had reported slow sales of leg lo- 
tion. In the larger department stores this continues to 
hold some water but the sultry, hot, humid weather has 
boosted leg lotion sales higher than was expected. Small 
shops, such as those located in the great sky-scrapers and 
largely dependent for their trade from the girls in the 
building, report that stocks are quickly depleted, for July 
demand for leg lotion exceeded the planned stock. Au- 
gust sales are expected to be about normal but warehouse 
stocks are reduced. 

When It’s January It’s July—When It’s July It’s Janu- 
ary is the theme which Marshall Field & Co. (Chicago), 
began last year and it reached its climax in July. When 
blizzards raged in January, Field’s installed a window of 
sun-tan lotions, creams, and leg lotions. Sales were sub- 
stantial. In July when the mercury soared toward the 100- 
degree mark the window boasted a blizzard and featured 
the present popular “Summer Frost” set in a snow scene. 
This was a traffic-stopper. Other stores featured this in 

the usual counter displays—as did Field’s in the depart- 
ment. The second outstanding Summer promotion has 
been given a different atmosphere. Promotion and adver- 
tising of solid cologne as the ideal travel package for body 
fragrance was offered by The Fair (Chicago) in a setting 
of snow-like crystals, f frosted trees. This extended across 
the space at the wide open stairway that goes to the lower 
store. Lytton’s improved upon the idea and used a large 
center show case piled high with dry ice in which the 
colognes were set. Every one touched it to see if it was 
cold! Sales were substantial. This is the first time in 
which a lead in solid cologne has been taken by major 
stores offering top lines in cosmetics. Other stores used 
the packages on the counter and found these moved in 
fair volume. As an all year item this is one cologne which 
can be pushed into the gift class. So far it has not been 
suggested as the ideal travel cologne. It will not spill, 
evaporate at high altitudes nor lose fragrance. The air 
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PRECISION PROPULSION 
4 PIN CUP SWIVEL LIPSTICK CONTAINER* 


Wholly different from anything ever made 


Fool-proof mechanism as accurate and velvet-smooth 
as a precision watch movement 
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o Eliminates cup wobble. 
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Cup rides on 4 pins on a double track. 
No jamming — Pins cannot slip out of track 


Eliminates returns due to faulty or defective mechanism. 


Plus BRODER patented Free Wheeling the cup which rides up or 
down ONLY when the cap is off. Gives you a NON-SMUDGE CAP 


In Rich Low DeLuxe All-Polished Brass protected by a Startling New NON TARNISH Lacgeur 


LOOKS BETTER...WORKS BETTER... COSTS LESS 


PHONE...WIRE... WRITE 


BRODER INDUSTRIES 


SS eee ll, ee ee eee 


0 


*Pat. Pdg 





Does Reel lL ee eee ee ee | ee ee eee 


August, 1948 The American Perfumer 








line hostesses all use this form of cologne and it has 
proved successful and freshly fragrant. 


DEODORANT SALES GROW 

As more and more people are made aware of the im- 
portance of a deodorant, from elevator men and women 
to clerks in store and office, the sale of deodorants is grow- 
ing steadily. Several new ones on the shelves this season 
are being tested but when all is said and sold the volume 
sales are made on about three brands. The other also- 
rans are good in their field but not sufficiently good for 
all day use, say buyers. The chain drug stores give more 
space to stressing deodorants than do the smart cosmetic 
departments. One leader in the Middle West uses three 
top brands at two different prices. Jones (Kansas City), 
offers the plastic bottle in a higher priced deodorant. Re- 
ports indicate that there is more interest in the bottle 
than the actual contents although the contents are suffi- 
cient to carry one through a season so that reorders are 
slowly recorded. Buyers consider that it has a place in all 
stores but it also has competition which every other brand 
is encountering these days. 


SACHET IS BACK 

Fragrance is one outstanding feature of Summer and 
the return of a fine sachet as presented by Emery, Bird 
Thayer (Kansas City), is indicative of the Fall trend 
which will see this item in many forms. This store sug- 
gests that the sachet be “used like liquid perfume” and 
other stores in the Northwest report that many women 
like this type of fragrance. Some buyers plan early Fall 
promotions on this for inserting in gift packages or in the 
smart hanger which have bags of the fragrance attached. 
Rose leaves in gay colored cellophane are protected 
against losing their odor while on display. This is another 
item that is coming into more sales’ volume and suggests 
the 1890's when one gathered her own special leaves for 
home drying. Today's method insures more permanence 
of fragrance. 

The average toilet-cosmetic department is revelling in 
a new type of sale that is growing into much importance: 
Hair tonics, shampoo creams and lotions, hair dyes, hair 
rinses, hair waxes or salves to be used in place of a hair 
net, plus the permanents which are one of the biggest 
items recorded in many sections. Add to this the sales 
made on refills and the volume done in this department 
is plus business for the cosmetic lines. There is no com- 
petition from the treatment lines. Buyers assert that 
women are more conscious of their hair and are looking 
for new ideas to keep it in good condition. 

With soap the one item in a cosmetic department that 
is offered without excise tax current sales this month and 
in July indicated that women were stocking for Winter 
use. Fragrance plays an important role in this selection. 
Mandel Brothers (Chicago) found that certain color and 
fragrance were best sellers, L. S. Ayers & Co., and Was- 
son’s (Indianapolis) found much the same re-action as 
did The Golden Rule (St. Paul). Pine is listed as first, 
gardenia or lilac compete with Castile types, and all com- 
pete with buttermilk types which are favorites among 
many who like the “milk bath” theme. 


PERFUMES FOR SUMMER LOVELINESS 

Perfumes are usually associated with formal dress 
while colognes and toilet waters go into the day-time 
dress hours. But there are many perfumes which fit into 
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the Summer-time play hours that need presentation. 
Given a holiday the stores use pages to tell of the smart- 
ness of perfume. Given Summer the story is told in less 
than an 8th of a page! 

Seen about perfume counters these days are many men 
sniffing away to locate the right scent for that gift to take 
home from a convention. All Mid-West cities have had 
ample convention crowds and yet little presentation is 
done to them. Famous Barr Co. (St. Louis) has led the 
perfume parade with suggestions on various sizes. Each 
fragrance is sold with the comment that dusting powder 
and soap in the same scent, as well as a cologne, will make 
an ideal gift. Men, as a whole, think in larger terms and 
such an idea pleases them and enough of them act upon 
it to make good books in the city that leads to the South- 
west, as Stix Baer & Fuller and Scruggs Vandervoort & 
Barney can testify. 

Atomizers, packed for travel with a screw top that en- 
ables the bottle to be quickly filled, priced in Middle West 
stores at $2.95 in a zipper plastic case, have been slow 
movers. No buyer can account for this because atomizers 
have been selling like hot-cakes. ‘These are purse size for 
the present day boxes and bags and are an answer to the 
woman's prayer who wanted cologne refreshment dur- 
ing working hours when she couldn’t take a siesta. It may 
be held over holiday sale but some buyers know 
women have long memories as to what they have looked 
for, passed by, and may not purchase. 


BOTTLED BATH SALTS BACK 

For years the delicate fragrance of bottled bath salts 
were rated superior to that of the salts which went into 
the tub in handfuls. These are among the best selling 
types today in the popular priced stores, and the specialty 
shops find that the average career girl prefers this type of 
container to a bag. Many of the bubble-types are again 
in glass bottles. Buyers say that if some of these bottles 
could be adapted for home use, after the contents were 
used, there would be more appeal. 





“I’m a perfume buyer on vacation!” 


August, 1948 131 

















Again Available 


LAVENDER FIXATIVES 


Standard 
Special 
Fluid 


Are now again available for the first time since the war to 
help you solve the problem of how to adequately fix your lavender 


component in straight lavender and fancy bouquets. 


POLAK & SCHWARZ. INC. 


New York: 667 ene St. Chicago: 400 W. Madison St 
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Flavor Measurement 


Proper measurement of flavor is the 


key to adequate appraisal of flavor 


MORRIS B. JACOBS* 


HE concept of flavor is the resultant of subjective re- 

sponses to a number of different sensations, namely, 
taste, odor, appearance, temperature difference, and cuta- 
neous and kinesthetic sensations. Its measurement is, 
then, dependent upon an evaluation of such subjective 
responses. 

Despite these subjective overtones, in many instances 
an objective evaluation, hence measurement, can be ob- 
tained for flavor estimation by (1) determining chemical 
and physical factors for which a high degree of correla- 
tion has been established with subjective flavor factors; 
(2) use of trained expert appraisal, (3) use of trained 
panels, and (4) consumer preference tests. 


ORGANOLEPTIC ANALYSIS 

The measurement of flavor can be considered to be a 
division of the more general problem of organoleptic an- 
alysis, that is, analysis by means of the senses. Such analy- 
ses are accepted methods of evaluation of certain foods. 
Actually in each of the means enumerated above for the 
measurement of flavor, organoleptic analysis plays an im- 
portant role. 

Customary organoleptic analysis as used in food and 
beverage analysis is designed primarily to obtain some 
estimate of the taste, odor, and appearance of the product 
and to note certain gross features of adulteration such as 
whether or not the product is rancid or has a foul odor; 
if it is wormy, or moldy, or if it contains worm excreta or 


* Professor of Chemical Engineering, Polytechnic Institute of Brooklyn 
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acceptability 


worm tracks; or if it is contaminated with any extraneous 
matter such as insects, rodent hair, etc. Indeed such ob- 
jectionable features can be classified under certain head- 
ings as wormy, shriveled or empty, moldy, decomposed or 
rancid, dirty or filthy, and miscellaneous objectionable 
features. 

Various food products such as cocoa beans, coffee 
beans, dates, figs, fruits, legumes, olives and vegetables. 
can be evaluated by this method. But these factors, as 
mentioned, are gross adulterations and thus play a gross 
role in flavor appraisal. 

Quality factors are more difficult to evaluate and re- 
quire finer and more subtle distinctions. 


PHYSICAL METHODS 

Physical and chemical methods of flavor appraisal are 
the most objective means available for evaluating flavor. 
These have been developed in some measure for judging 
canned goods as standard or substandard. It has been 
mentioned that appearance often influences flavor 
evaluation and appearance is one of the factors readily 
measured in canned goods by physical methods. Such 
items are color and unblemished appearance. Often the 
former is designated by a system, say the Munsell color 
system, then the color of the product must conform to 
that system. 

Blemished fruits and vegetables have an unattractive 
appearance which often adversely influences their flavor 
appeal. Such products are considered unblemished if 80 
per cent or more of the pieces in a container are free from 
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unsightly scabs, bruises, cracks, checks, unnatural colora- 
tions or other blemishes. If the canned goods are labeled 
as peeled, then the amount of peel per pound of product 
must not exceed a given value as | square inch in the case 
of pears and peaches and 3 square inches in the case of 
tomatoes. 

One factor that is capable of physical measurement and 
that is more closely allied to flavor is tenderness or succu- 
lence. The tenderness of fruits and vegetables can be esti- 
mated by various crushing and penetration tests. 

Sull another factor which can be determined by physi- 
cal methods is that of size. Food is considered uniform 
sized if the weight of the piece of the largest size in a can 
is not more than twice the weight of the smallest piece. 


CHEMICAL METHODS 


Chemical methods of flavor evaluation also are objec- 
tive. Maturity in oranges can be evaluated by determina- 
tions of the sugar and acids concentration and their ratio 
to each other. It has been shown that esters are not pro- 
duced by ordinary quick-aging processes hence determi- 
nation of esters in whiskey presents a reliable index to the 
age of a whiskey. A wine containing over 0.15 per cent of 
volatile acid is considered unsound and such high volatile 
acidity easily shows its effect on wine flavor. High acid 
concentration and high chloride concentration in milk 
are closely associated with undesirable flavors. Several 
types of apparatus have been designed for driving or dis- 
tilling off volatile, unpleasant odors and measuring their 
amount by oxidation-reduction methods. 


EXPERT TASTERS 

It is well known that in some divisions of the food in- 
dustry expert tasters are employed to evaluate raw mate- 
rials and finished products. Professional tasters, who are 
also known as testers, graders, scorers, and by other titles, 
have trained their taste so that they become skilled in de- 
tecting slight variations in odor and taste. They can often 
associate such variations with particular raw materials or 
with definite modifications in a given process. This train- 
ing gives the results of individual expert tasters a certain 
amount of objectivity and it can be shown that there is a 
high degree of correlation between their results and con- 
sumer acceptance. Nevertheless the personal or subjective 
element cannot be entirely eliminated by such methods. 
Chis will be clear from a consideration of the flavor test- 
ing of butter. 

The full score for butter is composed of flavor 45, body 
25, color 15, salt 10, package 5, totaling 100. There are, 
however, over 30 different flavors which have been identi- 
fied for listing in making such standard scores. Weighted 
scores have been given to certain flavors, for example, 93 

fine or slightly cooked; 92—pleasing, or definitely 
cooked; 87—slightly onion or garlic; 86—definitely onion 
or garlic; 85 pronouncedly onion or garlic. It can be seen 
then that individual reaction must play an important 
role in butter flavor appraisal when performed by an in- 
dividual expert. It should be noted that in 1943 letters 
were substituted for numerical designations in butter 
scoring. 

Among the food products for which U.S. grades or 
identity standards have been established and for which 
expert graders are used are meats, dressed poultry, eggs, 
butter, cheese, fresh fruits and vegetables, canned fruits 
and vegetables, flour, tea, coffee, and spices. 
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Since the subjective element persists in individual ex- 
pert appraisal of flavors, more objectivity is obtained by 
the employment of expert panels. These panels generally 
consist of six to twelve trained persons, although at times 
only four and often more then twelve are used. Most 
often the results of their work are reported individually 
but at other times discussion is permitted before a con- 
clusion is made. Results obtained by use of panels per- 
mit one to make average and weighted conclusions. Thus 
if three persons on a panel of six agree on one sample as 
the freshest of a group of samples, it is fair to accept that 
sample as the freshest by weighted order. 

One aspect of panel testing, although it is to be ad- 
mitted that it is seldom assigned that term, should be 
mentioned. Many small firms do not have or cannot af- 
ford the expense of a panel of experts to taste their prod- 
uct or their raw materials. Such firms often use their em- 
ployees as the taste panel. For instance, several samples 
prepared either by members of the staff or submitted to 
the firm will be given to employees in the plant and their 
reaction will be noted. Generally they are merely asked 
which sample they prefer although sometimes more spe- 
cific reactions are requested. 

While this method may be scientifically unsound, since 
the tasters have not been trained, it may have a high de- 
gree of correlation with the results obtained by consumer 
panels. It is to be noted that when plant employees are 
used as tasters, the firm’s own product often is deemed to 
have the better flavor. This may indeed be true, but the 
result may be influenced by the fact that the plant em- 
ployees are familiar with and may like the plant product 
as a result of habitual usage. 


CONSUMER TESTING 

There is litthke doubt that the most certain method of 
ascertaining consumer acceptance is by making prefer- 
ence tests with consumers. This is not always feasible 
hence the methods mentioned above have a definite place 
in flavor measurement. Methods of consumer preference 
trails will be discussed in a subsequent article. 





Flavored Notes 


One flavor aspect of milk pasteurization that I have 
noted, at least in pasteurizing milk in the home, is that 
flash or high temperature-short time pasteurization, that 
is heating the milk to 160 deg. F. or above for over a min- 
ute duration, yields a milk with poorer flavor than milk 
pasteurized with a home-type holding method pasteur- 
izer. It may be that the length of time of heating, namely 
145 deg. F. and holding for an hour, succeeds in driving 
off some volatile unpleasant flavors. 


* * * 


Cruess points out that by smoking beans before canning 
the need to ihcorporate smoked ham or pork along 
with the beans is made unnecessary since the beans al- 
ready have a smoky flavor. 

* * * 

Objectionable flavor features in many food products 

can be measured or counted such as bitter taste in al- 


monds; salty or sour taste in milk; cheesy, yeasty, onion, 
garlicky, or fruity taste in butter; and the like.—M.B.J. 


August, 1948 135 


Detergents Gain in Omaha 


N indication of the acceptance which detergents are 

enjoying throughout our so-called “hard water areas” 
is strikingly shown by a survey recently completed by the 
Omaha World-Herald. 


SOAPLESS DETERGENTS 

In 1945, 24.5 per cent of those interviewed indicated 
that they bought quick sudsing soapless detergents. By 
1948 this number had risen to 85.8 per cent. Preference 
by brands is: Tide, 41.1 per cent; Dreft, 40.8 per cent; 
Vel, 37.4 per cent; Perfex, 14.6 per cent; Swerl, 4.7 per 
cent and Lan-O-Sheen, 1.7 per cent. 


HOUSEHOLD LAUNDRY SOAP 

Almost all of those interviewed indicated that house- 
hold laundry soap was used. Their number came to 99.3 
per cent. Preferences, by percentages ran: Tide, 17.8; 
Duz, 17.4; Oxydol, 17.2; Blue Barrel (bar), 14.4; Rinso, 
13.2; Super Suds, 3.7; Fels Naptha (bar), 3.6; P & G 
(bar), 3.6; White King, 3.2 and Ivory (bar), 2.0. 

Soap products for dishes were used universally. Brand 
preferences were: Vel, 24.1; Tide, 22.2; Dreft, 22.1; Duz, 
5.3; Ivory (bar), 4.6; Oxydol, 4.3; Ivory Flakes, 4.0; 
Rinso, 3.1; Swerl, 2.9; Lux Flakes, 1.9; Ivory Snow, 1.4 
and Super Suds, 1.0. 

Fine fabrics were washed with: Lux Flakes, 26.1; 
Dreft, 21.7; Vel 16.5; Ivory Flakes, 15.6; Tide, 8.3; Ivory 
Snow, 5.7 and Ivory (bar), 3.5. 


BATH SOAP 

As in previous years, Lifebuoy was the leader in soaps 
used for the bath. It accounted for 24.8 per cent of total 
sales. Others, percentage wise, are: Palmolive, 20.1; Ivory, 
17.5; Lux, 15.7; Sweetheart, 10.6; Camay, 8.5; Cashmere 
Bouquet, 5.2; Woodbury, 4.6; Swan, 2.9 and Wrisley, 1.6. 

Again, as in previous years, Palmolive was the leader in 
hand and face soaps, with 24.7 per cent. Others in de- 
scending order were: Lux, 23.7; Camay, 14.3; Sweetheart, 
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12.5; Ivory, 12.3; Woodbury, 8.5; Cashmere Bouquet, 5.5; 
Lifebuoy, 5.2; Lava, 2.7 and Swan 1.4. 

Mechanic’s hand soap was used by 40.7 per cent of 
those questioned, in the following order: Lava, 62.1; 
Boraxo, 24.4; Quickee, 2.9; Whiz, 1.4 and Bright Sail, 1.1. 


SHAMPOOS 

Halo displaced Drene for first place in the purchase of 
liquid shampoo. This item was used by 65.1 per cent of 
those interviewed. This represented a drop from 73.9 per 
cent for 1947 and 76.1 for 1946. Brand preferences were: 
Halo, 35.3; Drene, 24.5; Fitch, 16.4; Watkins, 5.9; Wood- 
bury, 3.3; Kreml, 2.5; Avon, 1.7 and Palmolive, 1.4. While 
liquid shampoo showed a decrease, cream shampoo was 
making big gains. ‘Total number of users for the year rep- 
resented 43.7 per cent, as compared with 26.0 for a year 
ago. 

Purchases, by brands were: Lustre Creme, 27.6; Prell, 
27.4; Rayve, 11.7; Modart, 9.9; Vita Fluff, 9.6; Velva- 
‘Touch, 3.1; Helen Curtiss, 1.9; Fitch, 1.3 and Studio Girl, 
1.0. 


SHAVING SOAP AND CREAM 

Shaving soap was used by 36.4 per cent of those appear- 
ing in the questionnaire. They were: Williams, 38.7; Col- 
gate, 28.7; Palmolive, 11.9; Yardley, 6.6; Old Spice, 4.1; 
Avon, 2.7 and Seaforth, 1.1. 

Regular shaving cream was used by 29.7 per cent in the 
following order: Palmolive, 32.8; Colgate, 17.6; Mennen, 
10.8; Gillette, 7.8; Williams, 7.6; Avon, 3.9; Lifebuoy, 
3.0; Ingram’s, 2.2; Yardley, 1.7; Fitch, 1.3; Po-Do, 1.3; 
Stag, 1.1 and Woodbury, 1.1. 

Brushless shaving cream was used by 31.2 per cent. 
This was a steady figure with the preceding year. Prefer- 
ences were: Palmolive, 16.4; Burma Shave, 13.3; Molle, 
12.2; Colgate, 11.2; Barbasol, 8.3; Mennen, 8.3; Gillette, 
7.9; Prep, 4.8; Williams Glider, 3.3; Avon, 2.7; Noxzema, 
1.2; Stag, 1.2 and Fitch, 1.0. 
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TO HELP YOUR PRODUCT SELL \ 


If you are planning to introduce a new product...or improve the 


appearance of your present line ...let us send you samples of 
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these or other attractive designs of Crystal Clear Maryland Glass. — 


(i 
All are carried in stock in a complete range of sizes for | 


immediate shipment. Caps can be furnished if desired. a. i) 
c ee til: Z 
Modern production facilities and rigid controls assure "OWT, | SH 
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uniformly high quality and maximum strength when you 


pack to attract in Maryland Glass. 


Write today for samples and prices to Maryland 
Glass Corporation, Baltimore 30, Maryland. 


PACK TO 
ATTRACT IN 
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OMMTOTY CONLTO 
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' 
t 

Olfactory control, the key to success in perfumery, is the 

achievement of skilled and experienced noses. At Givaudan, this art, 

a complement to the chemical control of every product, is your assurance of 

high-quality aromatics that display exceptional 

stability and consistency of odor. 

i This exacting requirement of every Givaudan product makes possible a differentiation 
| 


of shades and types of a single aromatic. The Irisones, Givaudan’s 


excellent group of ionones, can thus be presented in several notes, some enhancing 





a woody character, others a softer nuance... a variation of 


OT ~ EEE 


olfactory distinctions designed for extract perfumes, creams, powders or soaps. 


y 
' 

“Traditionally ... Progressively ... Dependably Givaudan” 
' 
' 
330 West 42nd Street, New York 18, N. Y. 
} Branches: Philadelphia - Los Angeles + Cincinnati « Detroit + Boston 


Chicago + Seattle - Montreal + Toronto 


—_— 


One of a series of three messages illustrating 
how Givaudan achievements in aromatic 
chemistry contribute to progress in perfumery. 





A GREAT OAK +++ 


LIKE THE PROVERBIAL OAK, Avon Allied Products, 
Inc. has its roots deep-down... nourished in the basic 
traditions of our industry. Firmly foundationed on 
the founder’s ideals of integrity, sincerity and crafts- 
manship, the Company has flourished and matured 
into the largest manufactory of Private Brand Cos- 


metics in the world. 


Today, Avon Allied’s branches extend from coast to 
coast and into Canada to serve you more efficiently. 
Yet, its efficiency is never dissipated by over-eager 
attempts to serve a vast number of clients, lest the 
results fall short of the Company's purpose: To pro- 


duce and assemble products built to the highest 


standard known to the American cosmetic industry. 


When you are considering improving a product or 
creating a new one, it is good to know these things 
about Avon Allied. Take advantage of the opportu- 
nity to use the superior facilities and knowledge 
which Avon Allied’s technical staff puts at your dis- 
posal: Men with a wealth of experience and special- 
ized skills and the most modern scientific equipment 


that can be bought or developed. 


By utilizing Avon Allied’s highly specialized service. 
developed during more than sixty years of successful 
operation, you too may confidently look forward to 


the fulfillment of your own long line of “Great Oaks?’ 


bon Md Ppoducti INC. 


Makers of the World’s Finest Cosmetics + Private Brand Specialists 


30 ROCKEFELLER PLAZA. NEW YORK 20. N.Y. 


Plant and Laboratories: SUFFERN, N.Y. + PASADENA, CALIFORNIA + MONTREAL. CANADA 








Seventeen Report 


The Seventeen magazine consumer panel for 1948 was 
obtained by mailing 3,000 questionnaires to teen-age sub- 
scribers. The 2,368 returns were tabulated to produce a 
balanced cross-country view of Seventeen’s subscriber cir- 
culation. 

The use of the same brand of soap for the bath as for 
the hands and face was reported by 69.9 per cent. Brands 
preferred for bath soap were: Ivory, 21.6 per cent; Lux, 
19.3; Palmolive, 13.5; Camay, 9.7; Sweetheart, 8.4; Wood- 
bury, 7.2; Cashmere Bouquet, 6.5; Lifebuoy, 6.4; Swan, 
2.7; Wrisley, 2.3 and Yardley 1.2. 

Soaps used for the hands and face were: Lux. 22.2 per 
cent; Ivory, 17.7; Palmolive, 15.8; Camay, 10.4; Wood- 
bury, 9.5; Sweetheart, 8.5; Cashmere Bouquet, 5.9; Cuti- 
cura, 1.9; Swan, 1.6 and Castile, 1.2. 

The same size cake is used for the bath as for the face 
and hands by 70.9 per cent, larger by 23.8 per cent and 
smaller by 3.3 per cent. The same brand as that used by 
the rest of the family is reported by 82.5 per cent. Soap 
purchases are made when grocery shopping by 73.7 per 
cent. 


DEODORANTS 

When asked the question, “Do you use a deodorant,” 
97.4 report in the affirmative. The breakdown on types 
shows creams used by 90.2 per cent, liquids by 10.4 per 
cent, and powder by 2.9 per cent. 

Brands are as follows: Arrid, 15.6; Mum, 15.4; Veto, 
14.6; Fresh, 14.0; Tussy, 8.8; Odo-ro-no, 5.4; Ever-dry, 3.5; 
Yodora, 2.8; Helena Rubinstein, 2.6; Dryad, 2.0; Etiquet, 
2.0; Avon, 1.7; Dorothy Gray, 1.4; Non-spi, 1.4 and 
Quest, 1.3. 

The big majority shampoo their hair at home. Their 
number amounts to 95.8 per cent of the total. Beauty 
shops account for 1.7 per cent. 

The “shampoos at home” like the following brands: 
(cream) Lustre-Creme, 20.7 per cent; Rayve, 5.9; Vita 
Fluff, 2.7; Modart Fluff, 2.6; miscellaneous, 4.1; (powder) 
miscellaneous, 1.6; (bar) Ivory, 1.1; miscellaneous, 3.7; 
(tube jelly) Prell, 18.1; (liquid) Halo, 19.3; Drene, 9.8; 
Conti, 4.9; Breck’s, 4.0; Kreml, 2.0; Fitch, 1.9; Mulsified 
Coconut Oil, 1.6; Woodbury, 1.4; Richard Hudnut, 1.3; 
tincture of green soap, 1.0 and miscellaneous, 9.6. 





Marseille Soap Industry 


The soap industry in Marseille, France, which nor- 
mally accounts for about one-half of the French soap out- 
put, produced only about 20,000 tons in the first half of 
1947, compared witha monthly production of 12,000 tons 
normally. 





Elliott Becomes Colgate V-P 
John L. Elliott has been made vice-president in charge 
of Western operations of the Colgate-Palmolive-Peet Co. 
He will have his headquarters in the Colgate-Palmolive- 
Peet building at Berkeley, Calif. Mr. Elliott has been in 
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executive positions with the company for many years. Be- 
fore the war, he was manager of the company’s operations 
in Italy. Prior to his latest appointment, he was general 
manager of Kirkman & Sons, Brooklyn, N.Y., a division of 
the parent company. 





Pennsalt Makes Martens District Manager 
The Pennsylvania Salt Manufacturing Co. has pro- 
moted Walter W. Martins to the position of Eastern 
District Sales Manager for the laundry and dry cleaning 
division. Mr. Martins, a native of New York, N.Y., joined 
Pennsalt in 1938, and, for the past several years was senior 
sales service representative for the metropolitan area. 





Roy Peet Soap Association Manager 


Last month the directors of the Association of Ameri- 
can Soap & Glycerine Producers, Inc., elected Roy W. 
Peet as manager of the Association. Mr. Peet has been 
active in the soap industry 
for the past 30 years. He 
is chairman of the Ameri- 
can Fat Salvage Commit- 
tee, and was formerly vice- 
president of the Colgate- 
Palmolive Peet Co. 

Mr. Peet was born in 
Kansas City, Mo., and was 
educated at the University 
of Missouri and at Har- 
vard. His home is in Sum- 
mit, N.J., and he has a 
summer home at Roylen 
Farm, Ringoes, N.]. 

During the five and one- 
half years that Mr. Peet has been chairman, the American 
Fat Salvage Committee, working in cooperation with the 
Government, spent $7,000,000 in advertising, and 
salvaged more than 850 million pounds of fats. While 
he was with the Colgate-Palmolive-Peet Co., he served 
the Association as chairman of the Committee on Objec 
tives and Activities and served as a member of the Public 
Relations Committee. 





Roy W. Peet 





P & G Building in California 


Proctor & Gamble Co., Cincinnati, Ohio, is erecting a 
standard tower packing building at 1601 West 7 St., Long 
Beach, Calif., at a cost of $400,000. The four-story and 
basement structure was designed by J. H. Davies. It is said 
to be one of the finest soap and oil manufacturing proj- 
ects in Southern California. 





Frederick S. Taggart 
Frederick S. Taggart, superintendent of the old Larkin 
Co. soap and perfume factory in Buffalo for a quarter of 
a century before he retired in 1925, died recently in a 
nursing home after a year’s illness at the age of 80. A 
daughter and two sons survive. 
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PUTTING 4 WHOLE NEW PA 
on containet designg 


This picture indicates a few of the things 


Scovill is doing to change the picture on container designs. 


First, that lipstick container has a neat and invisible locking 
device that prevents the stick from emerging unless the 


cap is off. It’s a Scovill idea that eliminates spoilage at the counter. 


Next, the unusual design on the container — specially embossed 
and formerly too costly for most lipsticks—is produced by 


Scovill at a cost that should raise no eyebrows. 


Third, her vanity. That floral design —again specially embossed — 
is available in several colors with appropriate shadings 


that give an unusual effect for a cost less than you might guess. 


We suggest you take a “new look” at Scovill.* What 
with Scovill’s facilities for applying finishes to many materials, 
you'll find it more economical than ever before to give a 
family resemblance to various cosmetic products. And 


you'll discover some of the reasons why — 


the majority of the brang 
§ 


a seating Stores haye 


*Phone or write SCOVILL MANUFACTURING COMPANY, 


Drug and Cosmetic Container Division, 62 Mill Street, Waterbury 91, Conn. 
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HE establishment of the Fair Employment Practices 

Act, part of the Civil Rights program, means that you 
will be compelled to hire not whom you wish to employ, 
but the man or woman the FEPC determines you should 
hire. The person you get may be black, yellow, brown, 
red, or Mohammedan. The chances are you would get 
some one entirely unsuited for your purposes and your 
background. The 
probably become the minority. This issue, believe it or 
not, definitely has placed Truman in a good position to 
fight Dewey effectively, and has much worried the Dewey 
people. If Wallace had not set up the potential of taking 
10,000,000 to ) 
political observers in the Capital who think Truman 
easily might give Dewey real trouble. 

lo understand what is going on here and abroad it 
seems to this correspondent you should realize what they 
think in so-called informed circles in the Capital. They 
tell us the real reason Russia blockades Berlin and makes 
life difficult for us in Italy, Greece, and Russia, is because 
she feels she must strangle our ERP efforts as quickly as 
possible. The only weapons the Europeans have to fight 
with today are clubs; Russia is fully aware our ECA 
eventually means at least 50 divisions of well-armed 
European troops, approximately 2,000,000 soldiers, or 
more. We now have only 40,000 troops over there, plus 
atom bombs and planes. Foot soldiers still are deemed 
the determining factor in war. 

Russia now is certain of the greatest harvest in her 
history. She has 4,000,000 crack troops and 5,000,000 so- 
called irregulars who are not considered so irregular for 
fighting purposes by our people. Also she has the mili- 
tary resources of het 
think Russia wants wal 

3ut Russia has a chip on her shoulder; so have we. Some 
one, any moment, may knock off one of those delicately 
poised chips. This is the reason for the planes and atom 
bombs in Europe; and it explains why all leaves have 
been cancelled, and why all our military men were re- 


old-fashioned white man would 


12,000,000 votes, there are many sound 


satellites. The Pentagon doesn’t 


now; we don’t want war—ever. 
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called to their posts. We actually, if not officially, are 
living under the tension of a State of Emergency. 


DRAFT LAW 

Our recent draft law, dated 1948, will take at the very 
least two years to add a million men to the armed forces. 
And it will take still longer to train them. The Pentagon 
sees so many loopholes that almost any one may avoid 
service. It is curious that relatively few business people 
appear to realize that this draft law, now very much in 
force, actually or potentially, makes all industries or 
businesses just as much subject to the draft as the young 
men between 19 and 25 who will be called to the number 
of 75,000 in September. We know a stated quota will be 
called each month thereafter, but we do not know spe- 
cifically which industries or businesses may be drafted, 
when they will be drafted, or how they will be drafted. 
The law is very clear, but the program of the Govern- 
ment is still uncertain, muddy, confused, and bewildered, 
and reflects conflict among the agencies and officials of 
the Government. 

Get a copy of the Selective Service Act of 1948, and 
read Section 18, entitled Utilization of Industry. Any 
person in business owes it to himself to know the exact 
terms in the language of the law. It affects every part of 
the national economy directly or indirectly. As soon as 
it is in operation it means mandatory allocations, con- 
trols, over materials, products, services, facilities, and 
manpower. Direct requirements of the armed services 
will eventually cause shortages of materials, equipment, 
products, and manpower, in those industries not ex- 
pected to produce directly and immediately for the 
armed services. Dislocations obviously are the logic of 
the pressures. 

The Senate Small Business Committee is opposed to 
the draft of industry. It thinks it means regimentation 
and suppression of the smaller units. The Office of In- 
dustry Cooperation wishes to establish a system of volun- 
tary controls, and the plan has the President’s approval. 
But the Munitions Board, the business hub of the De- 
partment of Defense, has actively started to plan to use 
the draft-industry authority. Watch this: as war talk has 
more substance the drafting of industry will come 
closer. It may be wise to remind you the draft law 
provides, at the end of the draftees’ two years of service, 
“if the employer's circumstances have changed as to make 
it impossible or unreasonable” he is not compelled to 
reemploy the returned draftee. 

Despite optimistic hints from the White House, and 
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elsewhere, they tell us off the record here that there is no 
real reason for the idea that either Russia or any one else 
will back down. The Russians are reported to be making 
their grain harvest by forced draft, day and night; and 
they have moved their very best troops into the Berlin 
area. On the other hand, we are rushing completion of 
airfields nearest Russian areas, and we are ready to blast 
a surface road ‘to Berlin. It is generally assumed if we get 
past September, or mid-September, without an explosion, 
the chances for a delay of the explosion will be almost 
perfect. 

All this should be reflected in what Congress may do in 
the special session. If war seems imminent, Congress will 
stay here, or at least organize to leave a group of sufficient 
size on hand to implement the session anytime. Mean- 
while, in the Department of Commerce, and elsewhere, 
quite obviously at the suggestion of the Munitions Board, 
those in charge are making surveys to make clear what 
facilities are immediately available, and what materials 
are on hand for manufacture. This has included studies 
of the resources of the toiletries and allied industries. 

Recently the National Security Resources Board 
issued Document 66 which discusses Strategic Considera- 
tions in Industrial Locations. It reports “Studies made 
to date indicate that areas of industry concentration less 
than five square miles, or urban concentration of less 
than 50,000 people, separated by 10 miles of relatively 
open country, will be reasonably secure from attack 
under all circumstances expected to prevail.” The study 
favors dispersion rather than underground plants. It 
reports: “Decentralization of population and industry 
is actually taking place. There is a trend toward locating 
plants in the smaller cities and towns. Cities and towns 
with 10,000 to 100,000 population are reported to be the 
most popular places for plants established from 1940 to 
1947. Only one-third of the plants built or acquired since 
1940 are in cities of 100,000 and over. Almost 30 per cent 
of the plants established since 1940 are in towns of 10,- 
000 and less.” 


FEDERAL TRADE COMMISSION 

Federal Trade Commission continues to push the ap- 
plication of the basing-point ruling. Recently it brought 
an action against the producers of white-lead and other 
pigments for paint manufacture. It is interesting to the 
toiletries industries that the brief prepared by FTC law- 
yers stated they believed delivered pricing is illegal only 
when the commodity is (1) standardized, with little dif- 
ference of quality between the product of one seller and 
another; (2) when it is so heavy that freight charges are 
an important part of the final cost. There is no founda- 
tion for the assumption, according to the brief, that the 
basing-point decision will result in condemning any 
universal delivered price system in any industry . . . ap- 
plicable to chewing gum, candy, magazines, which 
are sold at a universal price. 

However, it appears that the lawyers in Washington 
representing various great trade organizations seem to 
think that it is wise to be cautious; meaning apparently 
that the law seems to apply to these universal price sys- 
tems, and that it is absolutely necessary for Congress to 
continue to study the possible effects. It is expected there 
will be persistent pressure to change the antitrust laws 
to permit basing-point systems and other universal uni- 
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form delivered prices. It is assumed the Government 
purpose is to force decentralization. There is widespread 
support for the program. 

Department of Agriculture reports we paid Cuba 
$400,000,000 last year for sugar, and received 4,000,000 
tons. It is estimated during 1948 we will receive 600,000- 
000 pounds coconut oil from the Philippines, and 22,- 
000,000 pounds from other islands in the Pacific which 
are under the control of the United States. We exported 
roughly 700,000,000 pounds oil last year. 

Sidney Picker formally became an economist in the 
Chemicals section of the Office of International Trade, 
Department of Commerce, on July 15. He is in the office 
of Assistant Chief Delehanty. While his assignment has 
definite connection with toiletries, it is not yet clear 
exactly what his duties may be. Like others who come to 
the Capital at this time he has great difficulty in finding 
residence facilities. 

Apparently the effort on the part of Guatemala to in- 
duce the Dutch to form a cartel to maintain the price on 
citronella and lemongrass oils has fallen through. The 
Dutch apparently were unwilling, at this time, to make 
an agreement. Late in July word was received from 
Guatemala that the price of citronella and lemongrass, 
which had been fixed at $1.55 per pound, had been re- 
duced by the Guatemalan combination to $1.05 per 
pound, as of June. This price is cost and freight, New 


York. 


ESSENTIAL OILS FROM POLAND 

Word also was transmitted from Poland that there is 
being produced essential oils of juniper, caraway, orig- 
anum, mint, sweet flag root, origan, and sweet basil, as 
well as synthetic oils of rum, orange, and vanilla. Belgian 
Congo reports various species of eucalyptus oil; Peru has 
200,000 pounds balsam for export; petitgrain oil is now 
exported from Paraguay to the United States at the rate 
of $1,000,000 per year. No cinnamon-leaf oil has been 
sent from Ceylon to the United States. Over 400 pounds 
cinnamon-bark oil, however, was exported to us. Citro- 
nella oil is coming from Shanghai at the rate of $200,000 
per year. Rosewood oil from Brazil has been coming to 
us at the rate of $1,200,000 per year. From China we 
received small shipments of musk, cassia oil, aniseed oil, 
and ho oil. Reunion has sent us 10.7 metric tons of gera- 
nium oil; | metric ton vetiver, but no ylang-ylang. France 
sent us oils of lavender, lavandin, basil, bitter almond, 
floral essence, bourbon geranium, patchouli, and sweet 
almond. New Zealand brought from us essential oils and 
mixtures to the value of $300,000. 
‘ Combinations of toiletries not in short supply may 
now be shipped to any one consignee in one of the Euro- 
pean Group R countries under one export license, ac- 
cording to an announcement of the OIT, Department of 
Commerce. OIT also has announced a code of ethical 
standards for, exporters. They prohibit bribes, gifts, 
influence, and promises; fees contingent solely on grant- 
ing of an export license; and any other violation. The 
regulation appears in Export Bulletin No. 467. OIT also 
issued an Order permitting the processing of African 
chili peppers in Foreign Trade Zones, in order that the 
shippers might extract oleo resin capsicum. The princi- 
ple enunciated by OIT is obviously very interesting to 
the toiletries industries. 
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starts with 


organic 


chemicals 


Consumers spent over 800 million dollars in 1946 for cosmetics and allied products— 
and this market continues to grow. To succeed in this highly competitive market a product 
must have “Sales Appeal.” Successful formulation of shampoos, hairdressings, cleansing 
creams, lotions, and other toilet necessities start with new and better synthetic organic 


chemicals. 


Carbide research and development of solvents, 'emulsi- 
fiers, waxes, and other chemicals for cosmetic formulations 
furnish new means for giving your product “Sales Appeal.” 
Among the large group of organic chemicals we produce for 
the cosmetic industry are Ucon fluids, CAarBowAx compounds. 


ethylhexanediol, ethanolamines, propylene glycol, and ethanol. 


Carbide and Carbon Chemicals Corporation has pioneered in synthesizing 
and producing on a large scale, synthetic organic chemicals useful in the pro- 
duction of improved cosmetic preparations. For information on uses of these 
and other chemicals, call or write for a copy of “Emulsions” booklet G-2. Ol itt Masia let 


In Canada: 


CeCe me ls eee ee el) 
“Carbowax,” and “ Ucon” are registered trade-marks of C. & C. C. C. 
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NEW PRODUCTS AND PROCESSES 


Compressed Air Purifier 


A compressed air line gas ad- 
sorber, which has recently under- 
gone several modifications and im- 
provements, has been put on the 
market by W. B. Connor Engineer- 
ing Corp. 

The adsorber may be applied 
wherever purity of compressed air is 
essential. It inhibits contamination 
in processes where compressed air is 
used for pneumatic agitation of 
foods, medicines and cosmetics. It is 
easy to install and has no moving 
parts. 


Odor Control Set 


Cargille Scientific, Inc., has placed 
Maskal Odor Control Set on the 
Market The set contains l-ounce 
quantities of twelve’ different mask- 
ing agents to be used to improve the 
marketability of products having 
unattractive odors. The set makes 
experimentation possible and also 
permits adjustment of odor agents 
for changing raw materials and 
changes in processing. 


Molding Aid 


A new lubricant and mold-release 
agent is being used for molding 
water-dispersible powders into 
blocks, tablets, etc. It is stated n 
the product, when incorporated it i 
the molding powder, permits tanner 
ejection, prevents sticking, break- 
ing, and surface imperfections. The 
product is manufactured by the 
Glyco Products Co., Inc., under the 
trade name Diglycol Stearate S. 


Temperature Control 


A ne control, said to be 
simple, fast and precise, has been de- 
veloped by the Instrument Division 
of Thomas A. Edison, Inc. The de- 
vice uses a single electronic tube 
with an electrical resistance type 
bulb for thermal pick-up, and is of 
the off-on type. Units are available 
to cover temperature ranges from 
-100 deg. F. to 1200 deg. F., and are 
adjustable within a range of several 
hundred degrees. 

A control panel, weighing less 
than 8 pounds complete, is fur- 
nished. It may be located at any con- 

‘venient place, and at a considerable 
distance from the temperature zone. 
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lir Purifier 
New Fire Extinguisher 


American-LaFrance-Foamite 
Corp. has announced a new line of 
214 gallon welded silicon bronze 
fire extinguishers to replace riveted 
and copper fabricated units of the 
same capacity. They are of soda- 
acid, foam, plain water and anti- 
freeze water types. Each, lighter in 
weight by 414 pounds, the manufac- 
turer claims them to be stronger be- 
cause the materials used have higher 
tensil strength. 


Glass Surface Adhesive 


National Adhesives has an- 
nounced an adhesive to be used to 
apply labels to difficult glass sur- 
faces. It is said to work well on all 
principal types of semi-automatic 
labeling equipment. It does not 
show tendency to crystallize. 





New Catalogs 


U.S. Industrial Chemicals, Inc., 
New York, N.Y., has released the 
first comprehensive edition of U.S.1. 
“Resinews” prepared since the start 
of the war. 

‘“Resinews,” which is tab-indexed, 
consists of 11 sections on the follow- 
ing subjects: U.S.I. production and 
research facilities, ester gums, Aro- 
chem modified resins, Arofene pure 
phenolic resins, processed Congo 
resins, hard resin use chart, Aroplaz 


alkyd resins, Aroplaz compatibility 
and use charts, testing methods and 
definitions, resin melting point de- 
terminations, and natural resins. 


Eclipse Air Brush Co., Pneumix 
Division, has issued a four-page 
folder about its air-motored, explo- 
sion-proof agitator. 

A comprehensive table and speci- 
fications for selecting the correct 
mixer for various consistencies of 
materials is included. Also included 
is a detailed case history, photo- 
graphically illustrated, of a problem 
in mixing essential oils. 


An 8-page catalog describing and 
illustrating 18 different marking 
and code-dating machines has been 
issued by Adolph Gottscho, Inc. 
The machines, several of which are 
new, are used for imprinting, in- 
denting, embossing, etching and 
hot-stamping all kinds of containers 
labels, parts and products, sheet 
rolls, etc. Most of them are auto- 
matic and designed to fit into con- 
ventional production line opera- 
tions while all feature the use of 
quickly inter-changeable type. 


World Chemical Developments, 
1940-46, Part I, covering chemical 
developments in most of the coun- 
tries of Europe and the British Com- 
monwealth, has been published by 
the Office of International Trade. 
U.S. Department of Commerce. 

This booklet resumes the series of 
annual reviews of chemical develop- 
ments which was discontinued dur- 
ing the war. 

C sopies are available from the Su- 
perintendent of Documents, Wash- 
ington 25, D.C., for thirty cents. 


Publication of “Some Basic Tech- 
niques in Materials Handling,” a re- 
port on the proceedings at the tech- 
nical sessions of the Conference on 
Materials Handling, in Cleveland, 
last January, has been announced. 

The book is one of the few texts 
on materials handling problems. 
Nineteen papers are included. The 
book contains 84 pages, is paper cov- 
ered and includes 15 pictures, 11 dia- 
grams and 4 charts and tables. It 
may be obtained for $1.00 from 
Clapp & Poliak. 
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EXPANDS RESEARCH 

One of the most extensive research 
programs ever undertaken by a cos- 
metic firm is now being carried out 
by The Toni Co., manufacturers of 
the Toni Home Permanent Wave 
Kit and Toni Creme Shampoo, ac- 
cording to a recent announcement 
made by R. N. W. Harris, president. 
The research budget for the next 
year has been expanded to $300,000 
to develop its continuing investiga- 
tions of hair problems. As a result of 
these studies, Toni expects to ac- 
quire the greatest body of knowl- 
edge ever compiled on the subject of 
human hair and human skin. Al- 
though a major portion of the re- 
search will be conducted in their 
laboratories, in Chicago and St. 
Paul, The Toni Co. is making re- 
search grants that will total more 
than $50,000 this year for special 
outside investigations of the phar- 
macological and dermatological 
properties of chemical raw materials 
used in various cosmetic products. 
These investigations will be con- 
ducted in some of the country’s lead- 
ing colleges and universities, under 
the direct supervision of Raymond 
E. Reed, vice-president of Toni in 
charge of research and development; 
and his staff of 30 assistants. 


IMPORTANT COMMITTEE 


A thorough study and survey of 
the use and marketing of perfumed 
products is being organized and con- 
ducted by a special industry commit- 
tee formed for that purpose. The 
survey willeembrace not only the 
marketing and merchandising of 
perfumes, colognes, toilet waters, 
sachets and other scented products, 
but also a study of the habits and 
psychological reactions of the con- 
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sumers and of those who purchase 
these items. Through this study, the 
committee hopes to develop a defi- 
nite program of education in the 
proper use and appreciation of 
scented products, and to enlist the 
aid of all segments of the industry, 
including manufacturers, whole- 
salers and retailers, in making such 
a program effective. Chairman of 
the committee is J. S. Wiedhopf, 
president of Parfums Ciro, Inc., and 
S. L. Mayham, executive vice-presi- 
dent of the Toilet Goods Associa- 
tion, Inc., is secretary-treasurer. 
Other members of the committee 
are: H. L. Brooks of Alexandra de 
Markoff Sales Corp. Norman F. 
Dahl of Bourjois, Inc., Jean Depres 
of Coty, Inc., B. d’ Escayrac of Guer- 
lain, Inc., Pierre Harang of Houbi- 
gant Sales Corp. Robert P. Johns of 
Elizabeth Arden, Samuel Rubin of 
Faberge, Inc., Paul Russell of Lu- 
cien Lelong, Inc., and H. Gregory 
‘Thomas of Chanel, Inc. 


AGENCIES MERGE 


Buchanan and Co. announces the 
joining of the Norman Mack & Co., 
currently handling the Chen Yu ac- 
count. Key personnel of the Mack 
staff and the agency’s major ac- 
counts participated in the move to 
Buchanan. Mr. Mack conducted his 
own agency for 15 years and is well 
known in the cosmetic trade, by vir- 
tue of his long association with the 
Charles of the Ritz account, and 
will serve as vice-president in charge 
of merchandising in the new set-up. 
Among the Mack key personnel who 
went to the new agency headquar- 
ters in the Paramount building are 
Gertrude Brows, as fashion director; 
and Elliot Greenfield, as a market 
analyst. 


A compendium of significant news and views 


Harold Hutchins says... 





MILLER BILL 


NOW LAW 


On June 24, President Truman 
approved the Miller Bill, which 
Congress had enacted to amend the 
Federal Food, Drug and Cosmetic 
Act, in order to give the Food and 
Drug Administration the authority 
to proceed at the wholesale and re- 
tail levels against adulteration or 
misbranding that occurs following 
interstate shipment. The Miller Bill 
(H.R. 4071), now known as Public 
Law No. 749, amends sections 301 
(k) and 304 (a) of the Federal Food, 
Drug and Cosmetic Act, which gives 
the FDA this added authority. 


BRITISH LIFT BAN 


The Toilet Preparations & Per- 
fumery Manufacturers Federation 
of Great Britain recently advised the 
Toilet Goods Association that the 
Board of Trade has removed bans 
on the manufacture and supply of 
Toilet preparations, as of last June 
30. The raw material tolls, however, 
still remain in effect. 


T.G.M.A. ELECTS 


At the recent meeting of the 
Canadian Toilet Goods Manufac- 
turers Association, held at Manoir 


Richelieu, Murray Bay, the follow- 
ing were elected as officers of the 
group for the ensuing year: L. T. 
Ridler, past president; F. L. Jack- 
son, president; Peter P. Powell, first 
vice president; T. L. Gosnell, second 
vice president; F. C. Cleary, honor- 
ary treasurer; and Roy C. Lewis, 
honorary secretary. New members 
appointed to the Executive Board 
are L. Huston and G. G. Bullock. 
Dyer, H. 
. Lougheed and G. H. 


Other members are H. E. 
Hollinrake, C 
Bourassa. 
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Develops MS-Soluble 
Alkyd Compatible. 
With Amine Resins 


Aroplaz 1081-M Helps Produce 
Quality Finishes at Lower Cost 


Aroplaz 1081-M, a new mineral spirits 
soluble alkyd. compatible in all ratios with 
most melamine and urea resins, has been de- 
veloped and is now being marketed by U.S. 
Industrial Chemicals, Inc. 

This high viscosity, pure oxidizing medium 
oil-length alkyd, for application by brush, dip 
or spray, can be used advantageously for in- 
dustrial baking finishes, either alone or in 
combination with amine resins. It can be 
baked or air-dried without amine resins for 
industrial goods and general utility finishes. 


High Package Consistency 
With Low Solids 


Use of Aroplaz 1081-M will permit eco- 
nomical production of top quality finishes at 
considerably lower cost, because its very high 
viscosity allows preparation of such finishes 
at standard package consistency with much 
lower than usual vehicle solids content. Satis- 
factory enamel package consistency can be 
maintained with vehicles ranging as low as 
33 to 36 per cent solids. 

The resin can be used in white or colored 
formulations for industrial applications. Air- 
dried films based on Aroplaz 1081-M possess 
good initial color and gloss, as well as tough- 
adhesion, and exterior durability. At 
the same time, the finishes exhibit much bet- 


ter “through dry” and gloss- 


ness, 


retentive properties than con- 
ventional alkyds of similar 
oil length. 


A Monthly Series for Chemists and Executives of the Solvents and Chemical Consuming Industries * 


More Than Ninety Percent 
Of Low-pressure Aerosols 
Now Contain ‘Pyrenones’ 


1948 


Concentrates Are Non-Toxic to Man and Animals 
— Free From Odor, Irritation. Fire Hazards 


Pyrenone aerosol concentrates, made 


from technical piperonyl butoxide and 


pyrethrins, are present in more than ninety per cent of all low-pressure aerosol 


formulations, it was revealed recently. 


New Cure Found | 


For Blind Staggers | 


Blind staggers” (selenium poisoning) of 
cattle can be counteracted by the amino acid, 
methionine, according to a disclosure made 
recently at a meeting of a prominent Ameri- 
can scientific society. 

Selenium poisoning has killed thousands of 
sheep and cattle in the dry plains of the west, 
the investigators state. Although notable 
progress has been made in preventing the 
disease by excluding selenate-containing soils 
from pasture and farming lands, “much work 
remains to be done on the mechanism of the 
disease.” 

The investigators found that methionine 
was capable of reversing the effect of the 
selenate. Moreover, they stated, “the evidence 
pointed to its action as being specific, for a 
definite relationship was found to exist be- 
tween the methionine necessary to counteract 
a given amount of selenate.” 


“THE AMERICAN HYDROCARBON SYNTHESIS: VIII 
New Source Of Alcohols Provided 
By American Hydrocarbon Synthesis 


The American Hydrocarbon Synthesis will 
provide a new industrial source of methyl, 
ethyl, and normal-butyl alcohol. From the 
process will also come commercial quantities 
of now hard-to-get alcohols such as isobutyl, 
normal-propyl, isoamyl, and normal-amyl. The 
availability of these compounds will stimulate 
their applications in the protective coatings, 
pharmaceutical, and other key industries, 
paving the way toward new developments. 

Alcohols Widely Used 

In industrial chemistry, no group of or- 
ganic raw materials is more widely used 
than the alcohols. They are employed as sol- 
vents and solvent activators for a wide range 
of substances, and form an important class 
of intermediates. Products resulting from 
their chemical reactions have an even more 
extensive sphere of application than the alco- 
hols themselves, 

Up to the present, each member of this im- 
portant alcohol group has been obtained from 
a separate source. For example, until recent 
years, methyl (wood) alcohol was distilled 
from pyroligneous liquors resulting from the 
destructive distillation of wood. During the 
last decade, however, the bulk of methyl alco- 


hol has been prepared synthetically from the 
interaction of carbon monoxide and hydrogen. 
Ethyl alcohol is produced naturally from a 
fermentation process, or synthetically from 
ethylene gas. Fermentation provides a natural 
source for butanol; and the compound is also | 
manufactured synthetically from acetalde- 
hyde. 


All Lower Alcohols 
From Common Source 
The American Hydrocarbon Synthesis pro- | 
vides a single source for all three of these | 
well-known alcohols. In addition to these com- | 
pounds, the water-soluble stream of the pro- | 
cess also supplies isobutyl alcohol, normal- 
propyl alcohol, isoamyl alcohol, and normal- 
amyl alcohol. These compounds today have 
limited commercial applications, but this is 
doubtlessly due to the lack of a large-scale 
source of supply. 


Use of Lesser-Known 
Alcohols to be Stimulated 
The establishment of a dependable com- 


mercial source of supply will 
stimulate the applications of cx> 
these heretofore less used 


{armed forces, 


The new low-pressure aerosol bombs, in 


which U.S.I. pyrenones are essential compon- 
ents, are said to be simple and clean to use. 
and to destroy most household insect pests 
with very small amounts of spray. Obtainable 
| from an increasing number of manufacturers, 
they are more economically priced than the 
more familiar high-pressure bombs. 


Pyrenones Meet Low-Pressure 
Aerosol Requirements 


Aerosols, as they were developed for the 
and as they are most widely 
known by the public, are of the type more 


AEROSOL © 
"INSECTICIDE } 


NEW LOW-PRESSURE AEROSOLS are economi- 
cal, simple, clean to use. More than ninety per 
cent of them contain U.S.I. Pyrenones — non- 
inflammable, odorless products which are highly 
toxic to insects, non-toxic to man and animals. 


accurately termed “liquefied gas aerosols.” 
They are made up of a mixture of gas or 


| gases which liquefy under low pressures, and 
|a concentrated oil solution of insecticide ia- 


gredients which is completely soluble in the 


| liquefied gas. The weight ratio of the two lies 


generally in the range of 80-90 parts of gas 
to 10-20 parts of insecticide solution. 

To whatever extent is possible, is re- 
quired that the mixture of gas and insecticide 
solution be: (1) Highly insecticidal, requir- 
ing only small doses (e.g., 3.0 grams per 1,000 
cubic feet) for control of common household 

ying insects. (2) Free from odor, irritation, 
or toxic hazards when man or animals are 
exposed to the aerosol mist. (3) Non-inflam- 
mable and otherwise safe for normal hand- 
ling, storage, and use. 

Pyrenones for the insecticide solution phase 
of aerosol formulations fulfill 
all these requirements. They x> 
consist of chemically and 
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CONTINUED 


alcohols. They 
desired complement 
— methyl, ethyl, and 
widely used at the present. They will provide 
users with a greater choice in the selection 
of the proper solvent. Many specialty uses 
will be found for them, particularly for the 
amyls; and products synthesized from them 
will possess a wider range of physical prop- 
erties. 


Hydrocarbon 
Synthesis 


will form a much 
the three alcohols 
normal-butyl — most 


lower 
to 


Aid to Lacquer Formulators 

An example of the potentialities of the new 
compounds is found in the case of normal- 
propyl alcohol. As one would expect from its 
position in the aliphatic alcohol its 
properties are midway between those of ethyl 
and normal-butyl alcohol. The properties of 
the esters of these three alcohols from the 
same acid bear similar relationships. This 
fact gives lacquer formulators greater latitude 
in establishing a balanced solvent composi- 
tion. 

Here how it would work in an actual 
situation: The wide use of ethyl acetate and 
butyl acetate in lacquer formulations is well 
known. But propyl acetate, used in conjunc- 
tion with them, will yield a solvent mixture 
more nearly uniform over its drying period. 


Pure Normal-Amyl Alcohol 

Normal-amy] alcohol, unmixed with other 
amy! alcohols, will be an important addition 
to the five-carbon alcohols. Nearly all com- 
mercial amy] alcohols at present are mixtures 
of the several five-carbon compounds. The fer- 
mentation product, for example, is a mixture 
of isoamyl and active amyl alcohols. The bulk 
of the synthetic amyl alcohols, obtained 
through the chlorination of pentane, are mix- 
tures of amyl alcohols containing secondary 
and branched chain compounds. 

Pure normal-amyl alcohol will provide bet- 
ter solvent power than the amyl alcohols 
now on the market. Wide application for this 
compound is anticipated in the drug and 
pharmaceutical industries, both as a solvent 
and as an intermediate. And, because normal- 
amyl esters of the lower aliphatic acids have 
better solvent powers for nitrocellulose than 
the secondary or isoamyl! alcohols, the normal 
esters will be welcomed by the lacquer formu- 
lators as well. 


series, 


Lower Normal Alcohols Available 
U.S.L. will make a complete series of the 
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Ethanol (Ethy! Alcohol) 
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Aerosols | 


| 


entomologically standardized oil concentrates | 


of technical piperonyl butoxide and purified | 
extracts of pyrethrum, The ratio of pipe sronyl | 
butoxide to pyrethrins and total concentration 
of the two is pre-determined by the perform- 


New Pamphlet On 
Low-Pressure Aerosols 


A four-page guide to the formulation 
of low-pressure liquefied gas insecticide 
aerosols has just been published by the 
Insecticide Division of U. S. Industrial 
Chemicals, Inc. Second in a series de- 
signed to acquaint insecticide formula- 
tors, entomologists, and other users of 
insecticide materials with the properties 
and applications of U.S.I. products in 
this field, it discusses in detail the in- 
secticide ingredient phase of aerosols. 
Copies may be obtained by writing the 
Editor of Chemical News. 


ance characteristics desired in the finished | 
aerosol, and includes consideration of any 
other insecticidal agent to be utilized in the 
formula. Nearly all conceivable preferences 
in the way of performance requirements are 
obtainable in pyrenone concentrates. 


CONTINUED 


SPECIFICATIONS ° 
Non-Volatile: 49-51% 
Solvent: Mineral Spirits 
Viscosity (G.H.): Z4-Zg (63.4-148 poises) 
Acid Value (Solids): 6-10 
Color, oe (Gardner °33) : 
Wt. per Gal. 25° (Solution) : 
Wt. per Gal. at 25° (Solids) 
P.A. Content of Non-Volatile 


Oil Content of Non-Volatile: 


-MS-Soluble 
Alkyd 


AROPLAZ 1081-M 


6-8 

7.65-7.75 Pounds 
: 9.20-9.30 Pounds 

: 34% by weight 
50% by weight 


low normal alcohols available from the water- 
soluble stream of the American Hydrocarbon 
Synthesis process. This part of U.S.L’s 
continually expanding program of service to 
industry. The date of availability will be an- 
nounced in a forthcoming issue of U.S.I. 
Chemical News. 
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TECHNICAL DEVELOPMENTS 


Further information regarding the 
manufacturers of these items may 


be obtained by writing U.S.I. 


| A new soybean resin, de 

| de r, light cream in color, 
strength, is claims sd to be 
lated proteins, caseins, latex 


ments. 


with iso 
and various pic- 
(No. 349) 


A glass that carries an electric current, devel- 
oped secretly for the Armed Forces during the 
war, is now commercially available. It is de- 
signed to eliminate icing and fogging of wind- 
shields and windows (No. 350) 


A new vegetable wax, alleged to have a melti 
point of 180-1 Goqrees F. and to possess high oil 
retention value, is claimed to be useful in th 
manufactur f carbon paper and arb yn ink 


(No. 351) 


To simplify odor control problems, a new kit i 
now offered which contains 12 different masking 
agents now used successfully to increase th« 
marketability of products having unattractive 
odors. (No. 352) 


Two new metal cleaners, said to be effective 
individually or in combination for cleaning 
wide variety of metals and alloys, are claim« 
be without harmful physiological effect. 
(No. 353) 


| An organic formulae stencil, designed to facili- 
tate the drawing of complex organic structural 
formulae, is described as containing eight char 
acteristic ring systems. (No. 354) 


To soften automobile undercoatings, a new prod- 
uct has been placed on the market which will 
soften undercoating in six to seven minutes per- 
mitting it to be scraped off with a putty knife 
the manufacturer claims. (No. 355) 


A line of anti-mycotic papers is designed to 
reduce the loss suffered through the action of 
fungi and molds. When used either as a liner 
r other wrapper, these papers are claimed to 
retard mold growth on bread, spices, tobacco, 
leather goods, marmalade, licorice and other 
products. (No. 356) 


A fluorescent acrylic plastic, now marketed for 
the first time, may be used for self-illuminating 
lettering, and other industrial and commercial 
uses, the manufacturers suggest. (No. 357) 


A new germicide, claimed to be 25 times more 
powerful than carbolic acid, is described as 
neither toxic nor irritating to the skin. (No. 358) 


A stainless steel flexible hose, said to be de- 
signed specifically for the chemical industry, 
conveys liquids, acids, chemicals, steam, air and 
gases, the makers state, (No. 359) 
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RESINS (Synthetic and Natural) 


INSECTICIDE MATERIALS 


INSECTIFUGE MATERIALS 


OTHER PRODUCTS 





“SWEET CONFUSION” 


Revlon has created a new Odo- 
leur fragrance, “Sweet Confusion,” 
in a new, smart fashion-right pack- 
age. This is the first Farel Destin 
product to come out under the Rev- 
lon label. The Odoleur line consists 
of perfume deodorants that harmo- 
nize ideally with several well-known 
perfumes now on the market. “Sweet 
Confusion” is reported to harmo- 
nize with Evyan’s White Shoulders. 
There are eight enticing odors ready 
for distribution. The new and com- 
plete treatment line will be ready 
early this Fall, and will be available 
in many of America’s leading de- 
partment stores and beauty salons. 


SETS NEW RECORD 


April sales of retail drug stores 
amounted to $290 million, the high- 
est of any April on record, according 
to the estimates prepared by the OF- 
fice of Economics. This total repre- 
sents an increase of $3 million over 
April a year ago, but a seasonal de- 
crease of $10 million from March of 
this year. April sales of independent 
retail drug stores were estimated at 
$224 million, or 77 per cent of the 
April total, and chain store sales 
were estimated at $66 million, or 23 
per cent of the total. 


NWDA 1948 MEET 


The Palmer House in Chicago 
will be the scene of the 1948 Annual 
Meeting of the National Wholesale 
Druggists Association, October 18 to 
20. The mornings and afternoons of 
October 18 and 19 will be devoted to 
business sessions, as well as_ the 
morning of October 20. Luncheon 
sessions, with big-name speakeys, 
will be held on October 18 and 19. 
The meeting will adjourn at noon- 
time on Wednesday, October 20. 
Reservations should be made di- 
rectly with the Pahmer House in 
Chicago. 


HOLDS SALES MEET 


In opening the Annual Prince 
Matchabelli Sales Meeting, held last 
month in the Crown Room on Fifth 
Avenue, Hugh D. McKay, chairman 
of the board and general manager of 
the concern, stated that a recent 
coast-to-coast survey had = conclu- 
sively proved to them that the main- 
tenance of a selective distribution 
policy in the better department 
stores, specialty shops and drug 
stores, had been largely responsible 
for the success and prestige of Prince 
Matchabelli during the past 20 
years. He assured the assembled rep- 
resentatives of the company that 


& Essential Oil Review 


there would be a continued adher- 
ence to this policy in the future. A 
high point in the program was the 
presentation by Owen Stoner, vice- 
president and advertising manager, 
of the new products to be intro- 
duced this Fall and Christmas. The 
week’s meeting was in charge of 
Paul W. Pearson, vice-president and 
sales manager. 


NEW ADHESIVE 


A new development in adhesive 
plaster which should find a ready- 
welcome with both the medical pro- 
fession and patients, because of its 
reported advantages over other ad- 
hesives, has been introduced by the 
Rexall Drug Co., under the name 
Pro-Cap. Containing two of the bet- 
ter known fatty acids, zinc propion- 
ate and zinc caprylate, this new plas- 
ter reduces fungus growth and mac- 
eration and allows it to adhere more 
firmly to the skin, thus preventing 
the plaster from curling at the edges. 


HIKES CAMPAIGN 


The Pepsodent Division of Lever 
Brothers Co. is backing the promo- 
tion of its newest product, Rayve 
Creme Shampoo, with an extensive 
Summer radio schedule, including 
continuance of Hollywood colum- 
nist Sheilah Graham's 43-station 
program on the Don Lee Network 
for 13 weeks;twelve weekly hitch- 
hikes on the Corliss Archer NBC 
Tuesday night program, which is 
Bob Hope’ s Summer replacement; 
and a spot radio campaign in 40 se- 
lected markets throughout the coun- 
try, covering an area reported to rep- 
resent 75 to 85 per cent of the total 
United States drug sales. 


BIG ISN'T BAD 


The theory that because a busi- 
ness is big or because it does a large 
share of the business in its field, it is 
illegal is one of the most vicious 
that American economy has ever 
faced, says Henry H. Heimann of 
New York City, executive manager 
of the National Association of 
Credit Men, in a report released 
last‘month. He points out that this 
untenable conclusion has involved 
strong, ethical companies in need- 
less expenditures of millions of dol- 
lars in time, fees and salaries paid in 
the preparation of adequate de- 
fense, and that this attitude on the 
part of some of our government de- 
partments has surpressed much of 
the pioneering spirit of our indus- 
trial leaders and has actually 
checked needed expansion in lim- 
ited fields. 


MANUFACTURERS’ EXHIBIT 


‘Retail pharmacists of New York 
City are enthusiastically responding 
to the Advance Registration Drive 
for the New York Pharmaceutical 
Council’s Drug Show, to be held 
September 27-29, at the Hotel Penn- 
sylvania. This advance drive to en- 
roll 5,000 drug store owners was 
launched recently to assure a gener- 
ous attendance at the 66 booths of 
leading manufacturers who will be 
represented at the show. 


TO RAISE MILLIONS 


Heyden Chemical Corp. an- 
nounced last month that it plans to 
raise about $6,000,000 through the 
sale of 59,579 shares of a convertible 
stock. On June 29, the company filed 
a registration certificate with the Se- 
curities and Exchange Commission, 
covering the proposed issue. B. R. 
Armour, president of the company, 
said that it was expected that the 
new preferred stock would be con- 
vertible into common stock and 
would first be offered to common 
stockholders at the rate of one share 
of convertible preferred stock for 
each 20 shares of common stock held 
of record on July 13 or such later 
date as the registration statement 
becomes effective. 


PEOPLE ARE CURIOUS 


“Most annual reports of the gen- 
eral type now being issued by corpo- 
rations fail in their purpose of in- 
forming people about these com- 


panies,’ says Daniel J. Hennesy, 
president of the C ‘ontrollership 
Foundation of New York City, a 
non-profit educational organization 
for the furtherance of impartial re- 
search in the science of controller- 
ship and corporate modern business. 
“According to the findings of an ex- 
haustive survey conducted for the 
Foundation by Elmo Roper,” he ex- 
plained, “part of the money now be- 
ing spent on company annual re- 
ports might well be directed into 
other channels, if we wish to over- 
come misunderstanding and _ sus- 
picion in business.” The survey re- 
ferred to by Mr. Hennessy is being 
published by the Foundation, and 
is entitled “What People Want To 
Know About Your Company.” It 
discloses that the average share- 
holder has little interest in corpora- 
tion financial data. Only 11 per cent 
of those responding to the survey 
mentioned balance sheets as things 
they needed to know about in order 
to keep track of an investment, while 
10 per cent of the “run-of-the mine” 
stockholders professed to find no 
utility in the brochures they receive. 
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GOOD READING 


In the belief that its readers 
would welcome an authoritative 
statement on the Federal Food, 
Drug and Cosmetic Act, “The Gi- 
vaudanian,” published by Givau- 
dan Delawanna, Inc., in the June 
issue presented a recent address by G. 
Robert Clark, Chief of the Cosmetic 
Division of the FDA. The talk, en- 
titled “The Responsibility of the 
Cosmetic Manufacturers under the 
Federal Food, Drug and Cosmetic 
Act,” was originally heard by the Na- 
tional Beauty and Barber Manufac- 
turers’ Association and is reported 
to not have been published else- 
where, which makes it worthwhile 
writing for a copy. The address is 
330 West 42nd St., New York City 
18, N.Y. 


SECURITY MEANS ALL 


Wage earners in Bridgeport, 
Conn., rate steady work and job se- 
curity as their top preference in seek- 
ing employment, it is indicated in a 
survey made by the Manufacturers 
Association of Bridgeport. The sur- 
vey revealed that only when union 
stewarts handled the questionnaire 
did increase in base pay rank as the 
first preference. Other points rated 
high by the employees were oppor- 
tunity for advancement, quality of 
supervision, group sickness and life 
insurance and other employee bene- 
fits, and “advising employees where 
they stand.” 


MEANINGLESS TERM 


Many people who have never run 
a business have an idea that all 
“earnings are profits which the _ 
nessman may keep for himself 
give to his stockholders. ‘Thinking 
people know, of course, how wrong 
both of these ideas are. Even afte. 
you have paid running expenses and 
production costs—food, machinery, 
equipment, labor, and so on—what 
you have left is by no means yours 
“for keeps.” That holds good 
whether the product is a line of cos- 
metics, a newsletter, eggs, fruit, 
manufactured goods or anything 
else. For instance, taxes have to be 
considered whether you farm, create 
gadgets or write. In manufacturing, 
for example, taxes take away almost 
half of what is left after all costs have 
been paid. That's why “profits be- 
fore taxes’ is a meaningless term. 
And what about improvements on 
the farm? Those, too, must be paid 
for out of your profits. And in in- 
dustry, about half of what's left 
after taxes—real profits— is plowed 
back into business. That’s why in- 
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dustry must be able to earn reason- 
able profits, if it’s to stay on the job 
and keep on serving the country. For 
those plowed-back profits are what: 
pay for the development and ex- 
pansion that provides good jobs for 
workers, good markets for farm 
products, and better living for all. 


RECEIVES CITATION 


Alexander Jablow, salon manager 
for Charles of thé Ritz, was honored 
recently for his outstanding work in 
the Greater New York Fund cam- 
paign, when he was presented with 
a citation for “meritorious service” 
to the Fund’s 1948 appeal. Mr. Jab- 
low took an active part in the Fund’s 
campaign and headed the Commit- 
tee which canvassed the barber 
shops and beauty salons throughout 
Manhattan. The citation was pre- 
sented to Mr. Jablow by Henry 9 
Alexander, vice president of J. 
Morgan & Co. and the Fund’s cam- 
paign chairman, in appreciation of 
his untiring effort in behalf of the 
Fund. 


NEW PLASTICIZER 


Availability of a new vinyl plasti- 
cizer of the phosphate type was re- 
cently announced by Monsanto 
Chemical Co. Known as Santicizer 
141, it is specifically designed as a 
primary plasticizer for polyvinyl 
chloride and polyvinyl acetate film, 
sheet or molded articles. It is re- 
ported to be flame-resistant, non- 
toxic and has a low-temperature 
flexibility, plus non-volatility. 


A CONSUMER DEAL 


A new combination deal has re- 
cently been released by Ed Pinaud, 
Inc., pioneers of fine men’s toiletries 
since 1810. The regular $1.10 size of 
Pinaud Lilac Vegetal After Shave 
Lotion,.and the $1.10 size of Toni- 
Cream Hair Tonic, have been 
packaged in a new dual carton and 
priced at 97¢ for both products for a 
limited time only. This $2.20 deal 
for 97¢ gives consumers a real chance 
to buy, and affords dealers an incen- 
tive to promote the products for 
quick turnover, extra sales, volume 
and profit. 


“GOLD RUSH” ON 


The country looks like the gold 
rush days of ’49—gold accessories are 
popping up all over, such as shoes, 
bags, etc. And now, the “Gold 
Rush” bag by Hughes! It’s a gift 
that reti uils for $5.00, including tax, 
and is just the thing for the Junior 
Miss who is either going to a “for- 
mal” or just to the movies. 








FELLOWSHIPS AWARDED 


The ten Merck Fellowships which 
are awarded annually by Merck & 
Co., Inc. to give special training and 
experience to young scientists dem- 
onstrating marked ability in chemi- 
cal and biological research, thus af- 
fording them an opportunity to 
broaden further their investiga- 
tional activities in their chosen 
fields, were recently announced by 
the Merck Fellowship Board of the 
National Research Council. 


DE-IONIZING WATER 

For as little as $59 one can get a 
de-ionizing unit that gives up to 60 
gallons of demineralized water, de- 
pending on hardness, before a new 
cartridge has to be inserted. If you 
know the solids content of your 
water (in grains), divide this figure 
into 500-600, the answer will be the 
number of gallons of water you can 
get, water equal to distilled water in 
purity. Small users should find this 
a boon. Your distilled water costs 
less than a dime a gallon this way. It 
costs twice that when you buy it. 
That isn’t all you have the 
water at hand when you want it 
instead of waiting for a delivery. 


DON’T OVERSELL! 


Some advertisements seem to up- 
set the applecart by over-emphasis. 
We saw a good piece of copy the 
other morning. It had just the right 
amount of “you” and “your” words, 
while saying many pleasant things 
about the family physician. So, a 
fellow is all set to consider his fam- 
ily physician the cream of the earth. 
But, let us analyze the matter. 
Many people do not have a family 
doctor. Not one word about them, 
or about having them seek a family 
doctor. Secondly, people must 
change their family physicians, in 
these “moving” times. Either the 
family moves, or the doctor moves, 
or decides to specialize his practice. 
Not a word about the possibility 
of having a new family doctor! And 
it’s tough if old “Doc” decides to 
retire. See what that advertisement 
does by over-emphasis on the vir- 
tues of the family doctor? Now, if 
only the copy writer and his entire 
staff could have seen the entire - 
ture at their conferences, and if z 
family doctor had been present jn 
their conferences, and if a survey 
had been made of people in their 
own office? Well, “Don’t Oversell” 
is a “Must” in advertising, and we 
think the advertisement on the 
family doctor was oversold. Too 
bad, or who is a crab? 


August, 1948 147 


i See 





azel-Atlas Glass Company «© Wheeling, W. Vo. 


ALL DRESSED UP 


Kathleen Mary Quinlan now 
packages its famous face powder in 
a new pale pink package with gold 
and magenta trim. The powder is 
soft and light as a cloud in texture, 
has wonderful “staying” power, is 
laden with a flowery perfume, and 
is skillfully conceived in six shades. 
This new powder replaces Quin- 
lans former Poudre des Perles and 
Mist of Dawn Powders that they 
have had in their lines for many 
years, and represents One more ges- 
ture they are making in streamlin- 
ing their line. 


NAMED MANAGER 


Roy W. Peet, formerly vice presi- 
dent of Colgate-Palmolive-Peet, has 
been elected director of the Associa- 
tion of American Soap and Glycer- 
ine Producers. 


PURELY PERSONAL 


GEORGE W. PERKINS, execu- 
tive vice-president of Merck & Co., 
Inc., has been granted a leave of ab- 
sence to join the staff of the Eco- 
nomic Cooperation Administration 
in Paris. 


COL. F. §. DICKINSON, presi- 
dent and founder of Becton, Dickin- 
son & Co. of Rutherford, N. J., re- 
cently passed away at the age of 84. 


HAROLD NOBLE, vice presi- 
dent of S. B. Penick & Co. in charge 
of the company ’s insecticide divi- 
sion, has just been elected to the 
board of directors of that company. 


CHAS. PFIZER & CO. 
nounced that the first carload ship- 
ments of citric acid are now being 
made from the new 75 acre plant at 
Groton, Conn. 


PHIL KALECH, formerly with 
Colgate-Palmolive-Peet Co., the Pep- 
sodent Co. and more recently vice- 
president of the Toni Co., has or- 
ganized his own sales force and 
heads a new national sales organiza- 
tion with headquarters at 222 North 
Michigan Ave., Chicago, Ill. Their 
first account is the B-B Pen Co., for 
whom they will act as U.S. sales rep- 
resentatives for all B-B products. 


JOSEPH A. DANILEK has been 
named president and general man- 
ager of Mary Chess, according to a 
recent announcement made by Mrs. 
Avery Robinson, Chairman of the 
Board of Directors. Mr. Danilek is 
well known to the cosmetic industry, 
for during the last 20 years he has 
been associated in high executive ca- 
pacities with such outstanding firms 
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as Helena Rubinstein, Elizabeth 
Arden, Dorothy Gray, and recently 
resigned from Revlon Products as 
controller to accept his new ap- 
pointment. The cosmetic industry 
knows Mr. Danilek for his splendid 
work on tax matters for the indus- 
try and at present he holds the posi- 
tion of Chairman of the Tax Com- 
mittee for the Toilet Goods Associa- 
tion, for which body he also served 
on the Cosmetic Advisory Commit- 
tee to the War Production Board. 


G. D. RUNNELS, president of 
Dermetics, has appointed John W. 
Hanlon, formerly midwest divi- 
sional sales manager for Milkmaid, 
Inc. as director of sales at Dermetics. 


RALPH P. LEWIS, president of 
Harriet Hubbard Ayer, Inc., an- 
nounces the appointment of Max- 
well Bower as general sales manager. 
Previous to his appointment at 
Ayer, and associate of Lever Broth- 
ers Co., he was with Industrial Tape 
Corp. and before that was with 
Milkmaid, Inc., (Lorr Laboratories) 
for ten years as vice-president in 
charge of sales. 


HENRIETTA AMOS has re- 
signed from the Northam Warren 
Corp, as promotion-publicity direc- 
tor. Recently married, she will make 
her home in San Francisco. Marie- 
chen Wilder who has been associ- 
ated with her, has been named to 
succeed her as publicity director of 
Cutex, Peggy Sage and Odorona. 


BOB SPENCER is promoted to 
director of advertising and public 
relations by Houbigant, while Rose 
Toth is appointed publicity man- 
ager. 


JOE KEHO, popular president of 
Dorothy Gray, recently purchased a 
new Oldsmobile and with Mrs. 
Keho, drove to Cape Cod for an ex- 
tended vacation. 


CAMPANA is reported to be 
sponsoring the ‘First Nighter” radio 
program again this Fall. 


KING’S MEN now has a $1.00 
size of men’s toiletries of same 
quality as that contained in their 
well-known 23k gold-fired flagons. 
A fall advertising program is sched- 
uled on the new line. 


ROGER & GALLET’S Lavande 
Extra Vieille recently made an aus- 
picious American debut. 


FABERGE recently introduced a 
new perfume and cologne “dream 
team,” called Fabergette Perfume 
Ensemble, priced at $3.50 


BENSON STORFER, president 
of Parfums Corday, Inc., announces 
the appointment of William L. 
Bobbs as midwestern representative, 
covering the’states of Illinois, Michi- 
gan, Ohio and Indiana. For a num- 
ber of years, Mr. Bobbs covered the 
midwest for Roger & Gallet, and 
later managed the Chicago office for 
Elmo. Before joining Parfums Cor- 
day he was associated with Adrian 
& Hartnell. 


MR. & MRS. RICHARD SUSS- 
MAN, owners of Aziza Eye Cosmet- 
ics, left last month for an extended 
tour of Europe, via Air France, dur- 
ing which time they are planning to 
re-open their plant in Paris, and re- 
organize their European sales force. 


JACK CURRY, president of Og- 
ilvie Sisters, is on the West Coast for 
a two-month stay. 


BILL BOMAR of McKesson & 
Robbins, and Jack Bissell of Benton 
& Bowles advertising agent: re- 
cently covered seven New York 
State towns to check on ‘the sale of 
Tartan Sunburn Lotion. 


ALFRED J. CARTER, formerly 
with Schering Corp., and with Proc- 
ter & Gamble, has been named mer- 
chandising manager of Harriet Hub- 
bard Ayer. 

AL WELZEL, for many years cos- 
metic buyer at Stern Bros., has been 
named first floor merchandise man- 
ager of John Wanamaker accessories 
department. 

DICK BOUTON is the new ad- 
vertising manager of Chen Yu. 


HARRIET 


HUBBARD AYER 
introduces a new Junior line, called 
“Pretty Package.” 


FRANK HEINEMAN, formerly 
with Richford Corp. and others, has 
joined Lightfoot Schultz Soap De- 
partment, under their new presi- 
dent, Bernard Marks. 


DuBARRY’s latest addition to 
their line is called “Beauty Ritual 
Kit,” which contains two creams and 
two lotions, priced at $1.50. 


THE WORLD-HERALD, Oma- 
ha, Neb. newspaper, has just com- 
pleted its 1948 Consumer, Analysis, 
which contains some interesting fig- 
ures on the cosmetic trend in the 
Greater Omaha market. Write to 
‘T. W. Summers for a gratis copy. 


HELENA RUBINSTEIN offers 


two new make-up foundations, 
named REAL SILK. 
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Fleuroma. 


TABACENE, developed from a recently discovered aromatic, is intrinsically different from any existing odor—a new principle 
in perfumery. Its dry wood-notes, its subtly-animal, tangy aroma of rare tobaccos distinguish TABACENE as one of Fleuroma's 
most fascinating bases. It has warmth without sweetness, power without harshness. And with its amazing, months-long 
lasting power, TABACENE provides both character and undreamt-of fixation. 


TABACENE $75.00 Ib. TABACENE A $45.00 Ib. TABACENE P $22.50 Ib. 


FLEUROMA:.: 73 SULLIVAN ST: NEW WORK 12 NW 








New Subjects Added to 
Perfume Seminar at Columbia 


The seminar on the Evaluation 
and Appreciation of Perfume, which 


is to be held again this year by the 


Columbia University College of 


Pharmacy under A. L. van Amerin- 


gen, will cover several new subjects. 





1. L. van Ameringen 


They include advertising policies 

and packaging. Other points covered 
will be: The Attributes of a Good 
Perfume, How to Judge a Good Per- 

fume, Selecting Scents for Cosmetics, 
How Perfume Should be Used, Inex- 
pensive Perfumes Can Be Good and 
The Buyer's Responsibility to the 
Consuming Public. The seminar is 
to be non-technical in scope. 

The course consists of six one- 
hour weekly lectures, each followed 
by a one- -hour period of discussion. 
The first meeting will be held Octo- 
ber 13, at 8:00 o’clock at the Colum- 
bia University College of Pharmacy, 
113 West 68 St., New York, N.Y. Ap- 
plications may be obtained through 
the Registrar. 


The Toni 
Research Program 


Although the major portion of 
the $300,000 research program be- 
ing conducted by Toni is being con- 
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ducted in company laboratories in 
Chicago and St. Paul, investigations 
are to be made in various institu- 
tions. 

These include: New York Uni- 
versity, College of Medicine, under 
Dr. Howard Behrman, assistant pro- 
fessor of dermatology and Dr. Frank 
Combes, professor of dermatology; 
University of Nebraska, department 
of physiology and pharmacology, 
under Dr. A. R. McIntyre; and New 
York Medical College, department 
of pharmacology, under Dr. Michael 
Mulinos. 

Heading the overall research pro- 
gram is Raymond E. Reed, vice- 
president in charge of research and 
development. 

Augmenting its laboratory stud- 
ies, Toni will maintain research 
beauty clinics in Chicago and St. 
Paul, designed for research under 
normal “use” conditions. 

It is expected that the program 
will contribute greatly to knowledge 
on the subject of human hair. 


Mrs. R. Righton Webb and Son 
Presented to King and Queen 


Mrs. R. Righton Webb and her 
son Richard, a sophomore at Duke 
University, were among a small 
group of distinguished Americans 
invited to the garden party at Buck- 
ingham Palace, London, July 22, to 
be presented to King George VI and 
Queen Elizabeth. 

Mrs. Webb is the recipient of the 
King George Medal for outstanding 
services in connection with British 
war relief and has long been well 
known in Westchester County So- 
ciety. Mrs. Webb and Richard who 
have been abroad about a month 
will return to the United States early 
in September with R. Righton 
Webb of W. J]. Bush & Co. who 
sailed early in August for a short 
business trip to London and the con- 
tinent. 





Guenther to Talk at Dinner- 
Meeting of Perfumers’ Society 


The first regular monthly dinner 
meeting of the American Society of 
Perfumers, for the year 1948-49, will 
be held September 15, at the adver- 
tising Club, 23 Park Ave., New York, 
N.Y., at 6:30 p.m. 





Dr. Ernest Guenther 


Dr. Ernest Guenther, vice-presi- 
dent and chief chemist of Fritzsche 
Brothers, Inc., will present a lecture 
on “Essential Oil Production in 
Africa.” This lecture will be accom- 
panied by colored motion pictures. 

This will be an “open” meeting at 
which friends of members are in- 
vited. Reservations will be accepted 
on a first-come-first-served _ basis. 
They should reach R.B. Houk, treas- 
urer, care Dodge & Olcott, Inc., 180 
Varick St., New York 14, N.Y., not 
later than Sept. 13 


DCAT Announces Plans 
for Annual Meeting 


The 58th Annual Meeting of the 
DCAT will open with an informal 
reception and buffet supper at 
Shawnee Inn, Shawnee-on-Dela- 
ware, Pa., on Thursday evening, 
Sept. 23. It will close with the in- 
stallation of officers following the 
Saturday night banquet. 


August, 1948 151 


ODD >~<EICODD<CL>CODWD) >< CODID 
GERARD J. DANCO, INC. 


3 EAST 44th STREET ° NEW YORK 17, N. Y. 


TELEPHONE: VANDERBILT 6-098) CABLE ADDRESS: CODAN, N. Y. 


FINE ESSENTIAL AND FLORAL OILS 
AROMATIC CHEMICALS 
MUSK—CIVET—AMBERGRIS 


Exclusive Agents in the 
United States, Canada and Mexico for 


CAMILLI, ALBERT & LALOUE, S.A. 
GRASSE, FRANCE 
and 
ETABLISSEMENTS VICTOR HASSLAUER 
PARIS, FRANCE 





“Danco Quality Guaranteed by Reputation” 
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Lucien Lelong 
Retires 


Lucien Lelong, for twenty-five 
years famous as a fashion leader and 
perfumer has closed his business be- 

cause of ill health. During his time 
he has held many honors, including 
the Chairmanship of the Chambre 
Syndicale de la Couture, and has 
visited this country many times 
where he has lectured and given ra- 
dio broadcasts. 

Lucien Lelong products were 
originally distributed in this coun- 
try by Luxor, Ltd., until the Ameri- 
can company was incorporated 
about twenty years ago. The Ameri- 

can company is now headed by Jo- 
seph S. Stein, with headquarters in 
Chicago. 


FTC Studies Preliminary 
Draft of Cosmetic Trade Rules 


It will still be some time before 
the Federal Trade Commissioners 
release the first draft of proposed 
trade practice conference rules for 
the cosmetic industry. 


Majestic’s New Compact has 
Appealing New Features 


Something new in compacts has 


been placed on the market by Ma- 
jestic Metal Specialties, Inc., New 


York, N. Y. The compact, marketed 
under the name “Majestry,” has a 
secret door through which the uset 
pours her personal powder. No 
powder appears on the front until 
the lid is pressed back. Then a sufh- 
cient amount of powder for use 
silts through a fine grill. If more 
powder is desired the lid is pressed 
back again. Careful engineering 
makes fora clean handbag and dress 
ing table top. 


Charles Darr Joins Printon 
Corp. in Sales Capacity 


Charles M. Darr, for many years 
an executive of Harriet Hubbard 
Ayer, Inc. is now associated with 
Printon Corp., 304 E. 23rd St. New 
York, N.Y. in the capacity of sales 
representative. The company covers 
a broad field in plastic film packag- 
ing materials embracing rotogra- 
vure printing, coating and metaliz- 
ing of cellophane, acetate pliofilm, 
vinyls, polyethylene, polystyrene 
and other plastic films as well as 
plastic packaging materials includ- 
ing bags, envelopes and pouches for 
various products. Mr. Darr will spe- 
cialize in the cosmetic and drug 
fields where his wide and varied ex- 
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perience in packaging should prove 
to be of much value to manufactur- 
ers. 


William Marsh, Jr., 
Becomes President of U.S.I. 


William P. Marsh, Jr., formerly 
vice-president, has been elected 
president of U.S. Industrial Chemi- 
cals, Inc., New York, N.Y. He suc- 
ceeds Glenn L. Haskell, who is retir- 
ing and will be vice-chairman of the 
Board of Directors. 

Mr. Marsh joined the company in 
1937, was elected a vice-president in 
1943, a director in 1947, and became 
executive vice-president the first of 
the year. He is a graduate of Yale, 
and is a member of the New York 
Society of Certified Public Account- 
ants and of the Controllers Institute. 


William P. Marsh, Jr. Glenn L. Haskell 


Mr. Haskell became associated 
with the company in 1921. He be- 
came a director in 1934 and presi- 
dent in 1943. 

U.S. Industrial Chemicals, Inc., 
has plants in Newark, Baltimore, 
New Orleans, Pensacola, Chicago 
and Los Angeles. 


Dr. Vahlteich Vice-Chairman 
of AOCS Fall Meeting 


Dr. H. W. Vahlteich, vice-presi- 
dent in charge of research for Best 
Foods, Inc., has been named vice- 
chairman of the Fall meeting of the 
\merican Oil Chemists’ Society. 

Ihe Society will hold this meet 
ing in New York, N.Y., Nov. 15-17. 
his is the first time in more than 10 
years that a meeting of the Society 
has been scheduled for New York. 


Robert Landon Appointed 
by Rohm & Haas Co. 


Robert C. Landon has been ap- 
pointed manager of Industrial Rela- 
tions by Rohm & Haas Co., and The 
Resinous Products & Chemical Co., 
Phila., Pa. Mr. Landon, who is one 
of the founders of the “40 Plus 
Movement,” was formerly con- 
nected with Babcock and Wilcox. 


Dr. Aall Awarded 
Medal by Army 


Dr. Christian H. Aall, field re- 
search technologist for the Mon- 
santo Chemical Co. plant at Mon- 
santo, Tenn., has been awarded the 
Medal of Freedom by the USS. 
Army. 


New Members Join 
Fritzsche 25-Year Club 


In less than three months, 
Fritzsche Brothers’ Quarter Century 
Club has taken in three new mem- 
bers. They are: Emil Anderson of 
the essence department, William 
Bertodatti of the order department 
and Leslie Joyner of the firm’s Cana- 
dian affiliate. Celebrations were held 
at the New York Athletic Club and 
at the Granite Club in Toronto, 
Canada. 


George Stern is Western Sales 
Representative for Heyden 


Heyden Chemical Corp., New 
York, N.Y., has appointed George 
Stern as its Western Sales representa- 
tive. In his new post, Mr. Stern will 
have charge of distribution and sales 
of Heyden products in the Rocky 
Mountain region and the Pacific 
Coast states. 

For the present, Heyden’s West- 
ern office will be at 420 Market St., 
San Francisco, Calif. Larger quar- 
ters, warehouse facilities and other 
services will be announced later. 


Salesmen’s Assn. of the ACI 
Golf Tournament 


Winners at the second golf tour- 
nament of the season sponsored by 
the Salesmen’s Association of the 
American Chemical Industry at the 
Knoll Club, Boonton, N. J., on July 
22 are as follows: Low Net Flight A, 
Friar Thompson of R. J]. Prentiss & 
Co.; Flight B, W. H. Junker, Com- 
mercial Solvents Corp., Flight C, 
John J. Butler, Jr., Industrial 
Chemical Sales Division, West Vir- 
ginia Pulp & Paper Co. 

Low Gross, Flight A (first) Paul 
A. Dunkel, Paul A. Dunkel & Co.; 
Second, Paul Miller, Lotte Chemi- 
cal Co., Flight B (first) T. F. Calla- 
han, Witco Chemical Co.; (second) 
Gerald Russell, Gerald Russell & 

».; Flight C (first) C. S. Heathcote, 
Monsanto Chemical Co.; (second) 
Walter Burgess, McKesson & Rob- 
bins, Inc.; Nearest to pin S. B. Scott, 
Wyandotte Chemicals Corp. Kicker 
winners N. H. Fyffe, Oldbury Elec- 
trochemical Co. and George Hol- 
lingworth of Hubinger Co. 
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Metal Cosmetic Containers | 
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Perfume and cosmetic manufacturers for more than a quarter of a century have 
recognized the precision craftsmanship of Bridgeport Metal Cosmetic Containers. 


The consistent uniformity and beauty of our products has resulted in many leading 
manufacturers remaining as consistent users of Bridgeport Metal Containers. 


When you are again planning a product that requires an original design be sure 
to examine the fine precision and decorative beauty of Bridgeport Products. 


Bridgeport Produces 


Vanities Powder Boxes 
Jor Caps Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 


Lipstick Containers — Swivel, Slide, Auto- Drawn Tale Containers 


matic Miscellaneous Make-up Cases and Othe: \ 
Dry and Paste Rouge Cases Metal Specialties 
THE BRIDGEPORT METAL GOODS MFG. CO. 
Established in 1909 





BRIDGEPORT, CONN. 


PHONE: 





BRIDGEPORT 33-3125 
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H. J. Fouts Represents Bush 
Aromatics on Pacific Coast 


H. J. Fouts, 6253 Hollywood 
Blvd., Los Angeles, Calif., has been 
appointed Pacific coast representa- 
tive for Bush Aromatics, Inc., New 
York, N.Y. 


R. G. Dyas from Old British 


Cosmetic Firm Visits U. S. 


R. G. Dyas, managing director of 
J. Grossmith & Son, Ltd., London, 
England, one of the oldest family 
owned soap and cosmetic companies 
in England was a visitor in New 
York City late in July; and after an 
inspection of the company’s branch 
in Canada will again visit the 
United States before returning 
home. The company of which he is 
head was founded in 1835. 


Chesebrough Launches 
Vaseline Items 


Eyelash and cuticle creams have 
been introduced by the Chese- 
brough Manufacturing Co. The 
‘Vaseline’ creams are presented in 
cosmetic-type glass jars and come in- 
dividually boxed. A folder which 
gives complete details on the use of 
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the products accompanies each pack- 
age. 

Dr. Katz Plans 

Plant Addition 


Dr. Alexander Katz and Leonard 
Katz, president and vice-president 
respectively, of F. Ritter & Co., have 





Dr. Alexander Kaiz 


returned to Los Angeles, following 
an extensive business trip cover- 
ing the United States and Canada. 

Immediately upon his arrival in 
the Los Angeles ofhice, Dr. Katz an- 
nounced plans for the erection of a 
large, modern addition to the Cali- 
fornia plant. 


X 
— 


A development of real interest 


to perfume and soap makers... 


Yes, at last at lavender absolute incolore— 
with every trace of discoloring properties removed 
by our special and exclusive method which 


leaves untouched the true perfume of the flower. 


Flere is an essence worthy of the very finest 

soaps and perfumes—a very lasting Absolute— 
100 per cent pure worthy also of the name P. Robertet, 
suppliers of natural raw materials for the famous 


French perfumes for nearly a century. 


— - Mea, oe Sr 
hp SCARS TD 





CDACA Elects Officers 


and Trustees 





































At the last meeting of the Cincin- 
nati Drug & Chemical Association, 
Inc., new officers and trustees were 
elected for the year 1948-49. They 
are: President, Forest M. Luckett 
(re-elected); vice-president, Andrew 
W. Lincoln; secretary, Walter M. EI- 
ler (re-elected) and _ treasurer, 
Frank D. Nowland (re-elected). 

M. J. Daly, Henry P. Grace, My- 
ron J. Hurney and Tom K. Smith, 
Jr., were elected members of the 
Board of Trustees. 


Stanton Becomes Chicago 
Division Manager for U.S.I. 


George H. Stanton has been made 
Chicago Division manager for U.S. 
Industrial Chemical, Inc., New 
York, N.Y. He succeeds Joseph F. 
Rudolph, who recently was named 
president of Dodge & Olcott, Inc., a 
wholly owned subsidiary of U.S.I. 

An employee of the company 
since 1932, the year of his gradua- 
tion from Syracuse University, Mr. 
Stanton has served as assistant divi- 
sion manager in Chicago since 1943. 
Mr. Stanton is a native of Brooklyn, 
N.Y. 
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IMPORTANT NEWS—Announcing publication of Volume I of THE ESSENTIAL 
OILS—first in a series of volumes that at last brings the entire subject of essential 
oils, synthetics and isolates up to date. 


THE ESSENTIAL OTILS 


BY ERNEST GUENTHER, Ph.D. 
Vice President and Technical Director of Fritzsche Brothers, Inc., New York, N. Y. 
WITH THE COLLABORATION OF LEADING EXPERTS. Volume I Now Ready! 


By integrating the results of field 
work, factory, laboratory and litera- 
ture Dr. Guenther and his colleagues 
have been able to give you this up-to- 
date, all-inclusive work. 


CHAPTER '‘I—THE ORIGIN & DEVELOPMENT OF THE 
ESSENTIAL OIL INDUSTRY. By George Urdang. The Be- 
ginning; From the 16th to the 18th Century; Modern De- 


velopment; Production of Essential Oils in the United 
States of America; General Principles of Present Day Essen- 


tial Oil Production. 


CHAPTER II—THE CHEMISTRY & FUNCTION OF ES- 
SENTIAL OILS IN PLANT LIFE. By A. J. Haagen-Smit. 
The Chemistry of Essential Oils; The Origin of Essential 
Oils; The Function of Essential Oils in Plants. 


CHAPTER III—THE PRODUCTION OF ESSENTIAL 
OILS: METHODS OF DISTILLATION, ENFLEURAGE, 
MACERATION, AND EXTRACTION WITH VOLATILE 
SOLVENTS. By Ernest Guenther. 

A. DISTILLATION OF ESSENTIAL OILS. Treatment 
of the Plant Material; General Methods of Distilla- 
tion; Equipment for Distillation of Aromatic Plants; 
Practical Problems Connected with Essential Oil Dis- 
tillation; Hydrodistillation of Plant Material at High 
and at Reduced Pressure, and with Superheated Steam, 
Field Distillation of Plant Material; Rectification and 
Fractionation of Essential Oils, Hydrodistillation of 


For Quick Delivery of This Valuable Book 


Seneeennecceeees SOUUHUNOOEOELOEOEODEOEROEOHODEOEOEROHOSOSEOOUOUOODOUEOSUGEOEEOUOREUOSEGUOUEOUOUOOEDUGEUGEEESOOEESHORESERHOSEGHOREOeOOERESONOCEEEOESCOSENEDEEONOOHOL 


: MOORE-ROBBINS PUBLISHING CO., Book Dept., 9 East 38th St. 
: New York 16, N.Y. 


Please send me 
Check (or money order) for $6.00 per copy enclosed. 


... Position 


Address 


City 


“Seeeneeeeee UO 
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copies of Ernest Guenther’s THE ESSENTIAL OILS, Vol. I. 


$6.00 POSTPAID 


Essential Oils at High and Reduced Pressure, and with 
Superheated Steam. 

- NATURAL FLOWER OILS. Extraction with Cold Fat 
(Enfleurage)—Preparation of the Fat CORPS, En- 
fleurage and Defleurage, Alcoholic Extracts, Abso- 
lutes of Enfleurage, Absolutes of Chassis; Extraction 
with Hot Fat (Maceration) and Extraction with Vola- 
tile Solvents—Selection of the Solvents; Apparatus of 
Extraction; The Evaluation of Natural Flower Oils 
and Resinoids. 

C. CONCENTRATED, TERPENELESS AND SESQUI- 
TERPENELESS ESSENTIAL OILS. 


CHAPTER IV—THE EXAMINATION & ANALYSIS OF 
ESSENTIAL OILS, SYNTHETICS, AND ISOLATES. By 
Edward E. Langenau. Introduction; Sampling and Storage; 
Determination of Physical Properties; Special Tests and 
Procedures; Detection of Adulterants; A Procedure for the 
Investigation of the Chemical Constituents of an Essential 
Oil. 

APPENDIX—Use of Essential Oils; Storage of Essential 
Oils; Tables of Boiling Points of Isolates and Synthetics of 
Reduced Pressure; Conversion Tables. 

You will find Volume I indispensable for 
complete, up-to-date information on the 
Chemistry, Production and Analysis of 
Essential Oils. Well-indexed for conven- 
ient reference. 448 pages, illustrated. 
Priced at $6.00 postpaid. 


USE 
THIS 
COUPON 
TODAY 


These experts collaborated with Dr. 
Guenther in preparation of Volume 


I, 


A. J. HAAGEN-SMIT, Ph.D., pro- 
fessor, Bioporganie Chemistry, Cali- 
fornia Institute of Technology, Pasa- 
dena, Calif. 


EDWARD E. LANGENAU, B.S., Di- 
of Analytical Laboratories, 
Fritzsche Brothers, Inc., New York, 
N.Y. 


rector 


GEORGE URDANG, Ph.G., D.Sc. 
Nat., Se.D., Director, American In- 
stitute of the History of Pharmacy, 
Madison, Wisc. 


Succeeding volumes will be devoted 
to the individual oils, their chemical 
constituents, botanical and _  geo- 
graphical origin, specific methods of 


production, physiochemical proper- 


ties, assay and use. 
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Duke and Benedict 
in New Office 


Duke & Benedict has _ an- 
nounced the removal of its office 
from 84 William St., to 111 Broad- 
way, New York 6, N.Y. The tele- 
phone number is DIgby 9-4708 


C. R. G. Young to 
Visit U.S 


C.R.G. Young, joint managing di- 
rector of Ashe Laboratories, Ltd., 
London, England, plans to be in the 
United States in September-Octo- 
ber. He is to investigate the possi- 
bility of opening a sales organization 
for Bandbox Soapless Shampoo. An- 
other purpose of his visit is to discuss 
with American manufacturers recip- 
rocal trade agreements and _ the 
manufacture of specialties by his 
company on a royalty basis. His ad- 
dress will be: c/o Janis & Bruell, 11 
Park Place, New York 7, N.Y. 


Dr. Richards Becomes 
Director of Merck 


Dr. A. N. Richards has been made 


a director of Merck & Co., Rahway 


N.J. He will assume his duties Octo- 


ber 1. 


PLYMOUTH WAXES 
CREAMS 


This Spermaceti should not be confused with interior 
hydrogenated sperm oils which are sometimes offered 
as Spermaceti The Plymouth Brand is the finest 
which can be produced and is produced from Gen- 
uine Sperm Oil by the cold pressing method. It is 
a very white crystalline wax containing no free oil, 
has a very low Iodine number and is free of any 


offensive odors 


PLYMOUTH Ozokerites 


We offer two grades One is the highest quality 


3 

Dr. Richards is president of the 
National Academy of Sciences, 
Washington, D.C. He is emeritus 
professor of Pharmacology of the 
Medical School of the University of 
Pennsylvania, and recently retired 
as vice-president in charge of medi- 
cal affairs at the same university. He 
is an advisor of the Merck Institute 
and is a member of numerous pro- 
fessional societies. 


Aumack Directs 
Nyal Sales 


All sales activities of the Nyal Co., 
Detroit, Mich., have been placed un- 
der the direction of C. S. Aumack. 
Prior to joining Nyal, Mr. Aumack 
was divisional sales manager for 
William R. Warner & Co. He is a 
graduate of the Detroit College of 
Pharmacy. 


Martin Daly Visits 
Polak & Schwarz Headquarters 


Martin J. Daly, recently ap- 


pointed sales representative at the 


Chicago branch of Polak & Shwarz, 
Inc., has recently completed a visit 
to the company ’s headquarters in 
New York in order to become fully 
acquainted with the entire organiza- 
tion. 


Warren Monroe 
Joins Leon Associates 


Warren E. Monroe, former man- 
ager of Roeshing, Monroe & Co., has 
joined Leon Associates, New York, 
N.Y. 


Justesen Represents 


P. R. Dreyer on West Coast 


P. R. Dreyer, Inc., New York, 
N.Y., will in the future be repre- 
sented on the West Coast by Paul 
Justesen, whose address is 1046 
South Olive St., Los Angeles 15, 
Calif. Telephone Richmond 7-4514. 


Arnold Smith Becomes 
President of Monsanto (Canada) 


The election of Arnold H. Smith 
as president of Monsanto (Canada) 
Ltd., Montreal, has been = an- 
nounced. Prior to his association 
with the Canadian company, he was 
acting manager director of Mon- 
santo (Australia) Pty., Ltd. Before 
that, he was director of Monsanto’s 
Foreign department. 

Leo G. Ryan will remain as chair- 
man of the board. Concurrently, 
L. E. Ryan was elected first vice- 
president of the company. 


OT 


PLYMOUTH Sun-bleached White Beeswax U.S. P. 


This is guaranteed to be a 100% Pure Beeswax and 
sun-bleached It is refined by the centrifugal method 
which removes all and every trace of foreign matter: 
We will gladly send samples. 


PLYMOUTH White Cirine Wax 


A special grade of White Ceresin Wax prepared tor 
the cosmetic trade Absolutely white and odorless. It 


has a melting point corresponding to that of Beeswax 
so that in using it in connection with Beeswax in 


cream any 


obtainable, 76°-78°C melting point and the other 
grade lower in price and of lower melting point 


66°-68° C. Both are guaranteed 100% Pure Bleached 


Ozokerites. 


fin Waxes. 


“lumpiness” is avoided. Its use will also 
produce a very glossy cream. 


We offer all grades of the U S.P fully-refined Paraf- 


A COMPLETE LINE OF COSMETIC RAW MATERIALS 


M. W. PARSONS 


and PLYMOUTH ORGANIC LABORATORIES, Inc. 
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beauty ina jar... 


It’s really very simple for the artist. He simply super- 
imposes the outline of a jar over a lovely photograph— 
and the desired effect is attained instantly. 


Not so simple, however, is the task of the master 
cosmetic chemist whose artistry must create consumer 
appeal and insure repeat sales. This requires the 
rare combination of profound chemical knowledge 
and experience that alone provides the skill required 
to develop a product that gives women what they 
look for when they seek beauty in a jar. 


Over 40 years of experience in fine cosmetic formulation 
enables us to bring to our private label customers a 
background of exceptional ability in coordinating 
chemistry with sales appeal—a factor that has 
proven invaluable in their business. 


© 


May we demonstrate that ability in doing the same for yours? 


KLINKER 


MANUFACTURING COMPANY 
9210 BUCKEYE ROAD « CLEVELAND 4, OHIO 


Manufacturers of Private Label Cosmetics 


158 August, 1948 The American Perfumer 














Dr. Myers Elected 
Director of U.S.I. 


Dr. William I. Myers, Dean of the 


New York State College of Agricul- 
ture at Cornell University, and act- 
ing chairman of the Federal Reserve 
Bank of New York, has become a di- 
rector of U.S. Industrial Chemicals, 
Inc., New York, N.Y. Dr. Myers is a 
trustee of the Rocketeller Founda- 
tion and the Mutual Life Insurance 
Co. of New York, and a director of 
Continental Can Co. 


Eugene Klein 
Represents Emulsol 


Eugene L. Klein has been selected 
to represent The Emulsol Corp., in 
the states of lowa and Nebraska in 
the sale of surface active agents. Mr. 
Klein’s firm is the Vulcan Sales Co., 
7414 Jaboe St., Kansas City, Mo. 


Lyon and Sothern Are Agents 
for Guatemalan Oils 


Oficina Controladora de Aceites 
Esenciales of Guatemala City, Gua- 
temala, an organization composed 
ol all producers in Guatemala of cit 
ronella and lemon-grass oils, have 
appointed Julian W. Lyon and 


efficient form. 





Harold A. Sothern as selling agents 
for the United States. Shipments are 
made from Puerto Barrios via 
United Fruit boats, or by Taca Air- 
ways. The address of the firm is 7 
Dey St., New York, N.Y. 


Aromatic Products 
to Connecticut 


Aromatic Products, Inc., has 
moved its executive and accounting 
offices, as well as its laboratory to 18 
Elmcroft Road, Stamford, Conn. 
The firm’s sales and service office 
remains at 15 East 30 St., New York 
16, N.Y. 


Sartorius Joins Hopkins 
Junior Executive Staff 


Robert Sartorius, grandson of the 
late Jesse L. Hopkins, founder of 
J. L. Hopkins & Co., New York, 
N.Y., has joined the Junior Execu- 
tive Staff of the company. 

Mr. Sartorius, a recent Princeton 
graduate, will engage successively in 
every phase of the business in prep- 
aration for his future assumption of 
managerial duties. Another addi- 
tion to the Junior Executive Staff is 
Robert Knapp. Both are veterans of 
World War IL. 


For oil-in-water and water-in-oil creams, ointments and lotions. 
Exceptional emollience, unusual skin benefits. 

Odorless, almost colorless. 

Unaffected by electrolytes, most acids, alkalies and drugs. 
Completely stable, will not oxidize nor turn rancid. 

Pure white, elegant, stable, cosmetic emulsions. 


For use in ointments,cold creams, vanishing creams, anti- 
perspirants, cleansing creams, lotions for skin and hair, 
hair grooms, hair waving preparations, cream shampoos 
and in many other products, 


Our research laboratories are available to you for advice and 
information at all times. 


Write for your copy of our new technical booklet, “Laboratory Data.” It 


MILLTOWN 


Sales office, 40 Exchange Place, New York 5, N. Y. 
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contains valuable information, formulas and procedures. 
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NEW JERSEY 
Cable address, Amerchols 








Huntington Vice-President 
of New England Alcohol 


Paul O. Huntington has been 
elected vice-president of the New 
England Alcohol Co. He will con- 
tinue to serve as sales manager for 
New England Alcohol in addition 
to his new duties. The firm is a sub- 
sidiary of Monsanto Chemical Co. 
and maintains an alcohol and dry 
ice plant at the Everett headquarters 
of Monsanto’s Merrimac Division. 


Seeley & Co. Moves 
Main Office 


The administrative and general 
management office of Seeley & Co. 
has been moved from 136 Liberty 
St., New York, N.Y., to 1 Main St., 
Nyack, N.Y. The company’s sales 
office will be maintained at the old 
address. 


Dr. Morgan Heads Research 
for Mathieson Chemical Corp. 


Dr. D. P. Morgan has joined Ma- 
thieson Chemical Corp., New York, 
N.Y., formerly The Mathieson Al- 
kali Works, as administrator of re- 
search and development, according 
to Thomas S. Nichols, president. 


AMERCHOL STEROL PRODUCTS 


NON-IONIC CHOLESTEROL EMULSIFIERS, PENETRANTS, 
ABSORPTION BASES AND EMOLLIENTS 


Amerchol products are manufactured from specially processed 
cholesterol and other sterols.Cholesterol in its most active and 
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FOR “BEST SELLERS”’ 
IN “HOME PERMANENTS’”’ 


BASIC MATERIALS 


il Rosemary Tunis 
SS | RL TERRE EE 


for the perfume manufacturer 
who is looking for 
colognes of high odor value. 


Samples and information 


gladly 


Raising a permanent wave solution to the level of a 
“best seller” may be just a matter of simple formula 
urnished upon adjustment. And where this is the case, two Rohm & 
Haas products can aid you in making your formulation 


request . . 
d better, easier to use and faster selling. 


Ruortex WA-5 and Triton X-200 
Developed by Rohm & Haas, these two products go 


hand in hand in the formulation of “home permanent” 
cold wave solutions. As an opacifier, RuopLex WA-5 
meets your most critical requirements. Triton X-200, 
a synthetic wetting agent, acts as a penetrant and 
solubilizer, giving your wave solution faster action and 


AROMATICS , INC. better wetting. Together, they may be just what you 


need to put your product on the buyer’s preferred list. 
136 LIBERTY STREET 


NEW YORK 6. N.Y. If you are interested in the manufacture of cold per- . 





manent wave solutions you will want to investigate 
Ruopcex WA-5 and Triton X-200. We will be glad to 


send you working samples. 


Ruop.ex and Triton are trade-marks, Reg. U.S. Pat. Off. 


ROHM & HAAS Oe Ri 


WASHINGTON SQUARE, PHILADELPHIA 5, P 


UE ACen MCU MTT Ca Soon Synthetic insecticides 
Fungicides Ta Tuy Detergents aus Tr 
the Leather, Textile, Ceramic, Rubber, Paper, Petroleum, and other Industries 
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U. S. Industrial Chemicals 
Erecting New Plant 


Walter W. Carre, Jr., former plant 
manager of the New Orleans plant 
of U.S. Industrial Chemicals, Inc., 
New York, N.Y., has been named 
manager of the company’s new plant 
to be erected in Brownsville, Texas. 

The Brownsville plant will proc- 
ess hydrocarbon synthesis by-prod- 
uct chemicals obtained in the pro- 
duction of synthetic gasoline and 
fuel oils from natural gas.. The new 
plant is expected to handle ove 
150,000,000 pounds of chemicals an- 
nually. 


Personal Care 
Expenditures 


The July issue of Survey of Cur- 
rent Business, published by the U.S. 
Department of Commerce, lists the 
following amounts as being ex- 
pended on personal care: ‘Toilet 
Articles and preparations (consum- 
er non-durable commodities) for 
1944, $1,875; 1945, $2,075; 1946, 
$2,371 and 1947, $2,264. 

Barber shop services accounted 
for a volume of: 1944, $421; 1945, 
$451; 1946, $567. Beauty parlor serv- 
ices were: 1944, $477; 1945, $523 and 


1946, 627. Baths and masseurs .re- 
ceived: 1944, $14; 1945, $15 and 
1946, $17. The last three categories 
totalled a volume of $1,151 in 1947. 
All figures given above are in mil- 
lions of dollars. 


Hilary Herckelroth 
Flying to France 


Hilary Herckelroth, the essential 
oil dealer of New York, N.Y. will fly 
to France August 26 on a four weeks 
business trip abroad. 


Clifford L. lorns Co. to 
Represent White Metal Mfg. Co. 


White Metal Manufacturing Co., 
Hoboken, N.J., has appointed the 
Clifford L. Iorns Co., 216 S. 7th St., 
St. Louis 2, Mo., its exclusive repre- 
sentative in Missouri, southern IIli- 
nois and western Tennessee. 


ACCL Appoints New Executive 
Secretary and Legal Counsel 
The American Council of Com- 


mercial Laboratories appointed Dr. 
Harold M. Dudley Publicity Rela- 


tions Counsel and Executive Secre- 
tary and A. J. Nydick Legal Coun- 
sel at a recent meeting held at the 
National Bureau of Standards in 
Washington, D.C. 


- Obituary 


Harry Marks 


Harry Marks, comptroller of Van 
Dyk & Co., Inc., and Summit Chemi- 
cal Products Corp., Belleville, N.J., 
died July 10. Mr. Marks was associ- 
ated with Van Dyk for 20 years. He 
was an expert on accounting meth- 
ods for chemical manufacturing 
companies, and was frequently re- 
dained in a consulting capacity. He 
is survived by his wife, two children, 
and his father and mother. 


Mrs. Linda Martinat 


Mrs. Linda Martinat, wife of Dr. 
Jean Martinat consulting chemist 
for the perfume and cosmetic indus- 
try, who was associated with her hus- 
band in the laboratory, died sud- 
denly July 29 while on her vacation 
in Delaware Water Gap, N.J. She 
was married to Dr. Martinat ten 
years ago and is survived by him. 


B-W LANOLIN U.S.P. 


EVENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office 
Laboratory and Factory 


LINDEN, N. J. 
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America’s Original Lanolin Producer 
ESTABLISHED 1914 


Sales Office 
509 Fifth Ave. 


NEW YORK, N. Y. 
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m a bello piace 


oh paper 


THANKS TO WHITTAKER 


Whittaker fillers and coating pigments are 
helping to produce better paper the World 
over. 

Familiarity with raw material requirements 
of paper making is only one reason for Whit- 
taker’s outstanding success record in problem- 
solving. 


IN THE COSMETIC FIELD 


... and in many other industries—plastic, tex- 
tile, leather, soap—better products are being 
developed through better Whittaker materials. 

This varied experience can help to improve 
your product, increase your production, earn 
greater profits for your company. 

For technical data, laboratory samples or 
private consultation, write Whittaker, Clark & 
Daniels, Inc., 260 W. Broadway, New York 13. 


@P 1332 





7 | Ai "" ALUMINUM SILICATE * BARIUM SULFATE « BENTONITE * CALCIUM CAR- 
BONATE * CALCIUM HYDROXIDE + CALCIUM OXIDE * CHALK (PRECIPITATED) * CERTIFIED 
COLORS (D & C) * COSMETIC ZINC STEARATE * DIATOMACEOUS EARTH « FULLER'S EARTH 
GYPSUM * HYDRO-MAGMA PASTE * KAOLIN (COLLOIDAL) * KIESELGUHR * MAGNESIA 
MAGNESIUM CARBONATE * MAGNESIUM HYDROXIDE * LO-MICRON MAGNESIUM SILICATE 
LO-MICRON OXIDE COLORS * POWDER BASE + PYROPHYLLITE * STEARATES * TALC — 
IMPORTED AND DOMESTIC + TITANIUM DIOXIDE — PURIFIED * USP TALC * WHITING 
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Caustic Potash 


ITRIC acid, tartrates, and the group of fruit and cit- 

rus flavors all moved in better volume reflecting a sea- 
sonal upturn in retail sales of beverages and certain items 
in the food industry. The upturn in buying however was 
not as pronounced as is usually noted at this time of year. 
This was attributed to the fact that many users had not 
found it necessary to draw heavily on inventories during 
the spring months because of the extended period of 
rainy weather over a wide area. 

The trade is still anxiously awaiting some improve- 
ment in the demand for certain oils that are likely to be 
affected by the ERP program. It is believed that oils and 
chemicals that go into the manufacture of pharmaceuti- 
cals and medicinals will be affected by the program. 

Generally the essential oil market presented a de- 
cidedly steadier tone over the past month. Although price 
reductions outnumbered advances, day-to-day fluctua- 
tions were confined within very narrow limits and some 
articles showed signs of strengthening for the first time in 
many months. 


INVENTORY POSITION 


It is quite possible consumers will continue to pay 
more attention to their own inventory position rather 
than to market developments and eventually the old law 
of supply and demand will play a more important part in 
the market. While periods of declining prices usually en- 
courage caution among buyers they also tend to have an 
adverse influence upon production especially with rising 
prices in other lines. 

Because of the turn of events in the international pic- 
ture there were periods when the inquiry for some im- 
ported oils was quite brisk but generally such inquiries 
failed to develop into any unusual activity. Strong possi- 
bility of price controls on consumer goods, fluctuations in 
securities and a number of other factors all served to 
make for a general feeling of uncertainty in wholesale 
markets. 

While local houses were still weighing the reports from 
the country regarding distillation of new crop mint it is 
becoming increasingly apparent that there will be less 
peppermint oil produced than last year. Some estimates 
indicate that production will be approximately 150,000 
pounds below last year’s output. The outlook regarding 
spearmint production is regarded as more favorable. In 
fact, prices have been working in favor of consumers be- 
cause of the reasonably good crop reports coming out of 
the country. Flood damage was not so extensive as at first 
anticipated and there will probably be more acreage for 
harvest in 1948 than there was last year. 
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MARKET REPORT 


Supplies Tight 


Among the aromatic chemicals a rather tight supply 
position continues in heliotropin, cyclamen aldehyde and 
aubepine. Because of a strike which closed the plant of a 
major producer the supply position in such items as sali- 
cylates, and phenol were being watched closely. Demand 
for phenol has been continuing at a high rate and it is 
feared that an interruption in production schedules will 
have a marked influence upon the supply picture if con- 
tinued for any length of time. 

A more competitive situation is likely to be noted in 
tartrates in the face of more favorable prices quoted for 
imported material and a reduction of $2 per 100 kilos in 
the price of argols, crude material from which tartrates 
are manufactured. Demand for tartrates has been more 
active because of seasonal influences but the volume of 
sales has proved to be rather disappointing. 


SYNTHETIC MATERIAL FOR GLYCERIN 

The future trend in glycerin largely hinges on develop- 
ments in the synthetic material. Small scale production 
of synthetic which was to have started over the past few 
weeks may make it possible for the producer to start ship- 
ping fair size lots against contracts by mid August. There 
appears little likelihood of glycerin prices going higher 
and as soon as it is known just what price synthetic mate- 
rial will command some revision in prices for soap kettle 
material may be necessary. ; 

Major glycerin refiners do not have any sizeable stocks 
of material but there is apparently sufficient quantities to 
meet all requirements of the consuming trade. 

The past month brought about some tightening in the 
supply position of caustic potash. Such a development 
was attributed to the interruption of chemical potash 
shipments out of New Mexico where the output Of a ma- 
jor producer had been at a standstill for a full month be- 
cause of a strike. 


TREND IN MENTHOL 

The trend in menthol was irregular. After advancing 
to $9.75 per pound the market developed an easier tone 
because of an inactive demand here and additional offer- 
ings from the Far East. Because of speculative influences, 
it is exceedingly difficult to make any predictions regard- 
ing the future trend of the market. Turn of events in the 
international picture could readily bring about an un- 
usually early consumer demand for the article. Only lim- 
ited quantities of Japanese or Chinese material were ob- 
tainable on spot and any marked upturn in consumer 
buying would undoubtedly have an immediate influence 
upon prices for Brazilian menthol. 
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Using OIL OF LAVENDER ? 


Then you will want to investigate 


LAVENDONE 


Using GERANIOL ? 


Then you will want to investigate 


ROSANTHOL 


Full information and samples upon request on 
your business letterhead. 


NEW YORK AROMATICS CORPORATION 


Essential Oils— Aromatic Chemicals—Perfume Bases 


5 Beekman Street, New York 7, N.Y., Barclay 7-0875, Cable: NYKALMBACH 


PERFUME 





e . ONSTANT research, skillful blending and ® | 


development of subtle aromatics by the 
Perfume Chemists of N.B.W. assures the 
quality of its Essential Oils, Aromatics and 
Floral Creations, 


To be sure of constant high quality and lasting 
consumer acceptance of your products .. . 


Rely on NEUMANN-BUSLEE & WOLFE, Inc. 
where RESULTS have merited your repeat 


business since 1920. 


SD Ss ee 


Lis 
226 W.Huron St. Chicago 10, Ill. 
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DELAY NO LONGER! 
Write today for 
quotations and samples of 


fine LANOLINS 


nd 


ABSORPTION 
BASES 


Interesting booklets on 
Lanolin and Absorption 
Bases offered free. Sam- 
ples supplied on request. 


WRITE, PHONE OR CABLE DEPT. SA 
THE LANAETEX PRODUCTS, INC. 
151-157 Third Avenue Elizabeth 1, N. J. 


Telephone: Elizabeth 2-7568—Cable: LANAETEX 








There Is A 


ZECO WAX 


To Solve Your Problems 
Why Not 
CHANNEL 


Your Inquiries to 


WAX DIV 


DIAL WOrth 4-8383 
H. W. KRAAZ 


G. S. ZIEGLER & CO. 


233, BROADWAY, NEW YORK 7, N.Y. 


For 
AMORPHOUS WAXES MICRO-CRYSTALLINE 
OZOKERITES WAXES 
CERESTINES OXIDIZED WAXES 
PROTECTIVE COATING CARBON PAPER WAXES 
WAXES CARNAUBA WAXES 
LAMINATING WAXES CARNAUBA EXTENDERS 
PARAFFINS JAP WAX REPLACEMENTS 
PARAFFIN EXTENDERS BEESWAXES 
CABLE INSULATION MONTAN WAXES 
WAXES ZECO PROCESSED 
MATCH WAXES CANDELILLA 


WAXES TO MEET INDIVIDUAL SPECIFICATIONS 


The American Perfumer 





PRICES 


IN THE NEW YORK MARKET 


EVUNEETL TUN TTENATAATNEENEEUAGNNAEREEUNGEASEREUONAUNSESRUUOUUNANSELOOONGGGNEEOOOGUEOOEOOOUOUOGOGROSOOOGOOONSOOOUOOESESESEAOUOSESELEUUCOUSESOOOUOUEUSEOUOOUOUEESSOUAGUCUSEROOOOUUUCEEOUOUOUCCEOEOOOUCUCEDOCOOOCOQESOOUOONGSUSUOUUEUGESEOE QUUUSEEOEUQOUUGESOSUGUOOOEESOOUOOUGESOSSOUOUUSEREGUUOUOUSESOOOOOUONSEOONOOSEOONDOOECESES0T0D 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bit, per lb. ....... 
FFPA 
Sweet True 
Apricot Kernel 
Amber, rectified 
Angelica Root 
Sa NS rrr 
Aspic (spike) Span. ...... 
Avocado 
Bay 
Bergamot 
Artificial 
Birch, sweet 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose 
a 
Cajeput 
Calamus 
Camphor “white” dom. ... 
Cananga, native 
Rectified 
Caraway 
Cardamon 
Cassia, rectified, 
Cedar leaf 
ae ee 
Cedar wood 45@ 
Celery 15.00@ 
Chamomile Roman ....... 250.00@ 
Cinnamon bark oil ....... 35.00@ 


4.90@ 
4.50@ 
.10@ 
50a 


180.00 

15@ 
1.50@ 
1.10@ 
1.35@ 
3.85 
2.00@ 
3.00@ 
1.15@ 
3.95@ 
3.00@ 
50G4 
2.25@ 
20.004 
A5a 
4.004 
4.9040 
5.00@ 


2.10@ 
1.10@ 
2.20G 


5.00 
© 9c 


9.29 
80 


09 


Nominal 


Nom’! 
90 
1.75 
1.50 
2.50 
4.50 
2.75 
5.00 
1.35 
4.00 
3.50 
70 
2.60 
25.00 


23.00@ 3 


43.00 


1.00 
1.85 
1.30 
45.00 
12.00 
5.25 
6.75 
8.75 
Nom’! 
1.00 
4.10 
17.00 
13.00 
7.85 
8.00 
2.60 
3.00 
6.50 
Nom’! 
2.35 
6.25 
3.50 
4.80 
1.80 
4.85 
11.00 
4.10 


15@ 
1.35@ 
1.20@ 

35.00@ 
8.50@ 
4.804 
6.25@ 
8.00@ 
2.75 

104 

3.654 
13.50@ 
9.754 
6.65@d 
7.50@ 
2.25@ 


Citronella, Ceylon 
Java 
Cloves, Zanzibar 
Coriander 
Imitation 
Croton 
Cumin 
Dillseed 
Erigeron 
Eucalyptus 
Fennel, Sweet 
Geranium, Rose, Algerian . 
Bourbon 
Turkish 
Ginger 
Guaiae (Wood) 
Hemlock 2.35@ 
Juniper Berry 5.10@ 
BOON DOE kc cccupewcewsr 21.00 
Lavandin 1.70@ 
Lavender, French 3.75@ 
eee, GON sccvesaescs. 3.10@ 
Italian 2.854 
Lemongrass 1.25@ 
Limes, distilled 4.00@ 
Expressed 9.75@ 
Linaloe 3.35@ 
Lovage 95.00 Nom’ 
Marjoram 5.50@ 6.10 
Neroli, Bigarde P. ........ 275.00@300.00 
Petale, extra 185.00@250.00 
Nutmeg 4.35@ 5.00 
Olibanum 5.30@ 7.00 
CINE adic a cence dane 30.00@ 37.00 


Orange, bitter 3.40@ 
Brazilian 1.50@ 
CRM IRs dcasencceci< 1.65@ 

Orris Root, abs. (o0z.) ..... 135.00@ 
Artificial 

Pennyroyal, Amer. ........ 
European 

Peppermint natural 
Redistilled 

Petitgrain 

Pimento Berry 

Pinus Sylvestris 

Pumillonis 4.00@ 

Rose, Bulgaria (o0z.) 20.00@ 
CI Tr edu ncccdess 10.80@ 

Rosemary, Spanish .95@ 

Sage, Spanish 2.40@ 

Sage, Dalmation 3.504 

Sandalwood, N. F. ........ 14.00@ 

Sassafras, artificial 604 
Ocotea Cymbarum 55@ 

Snake root 18.00@ 

Spearmint 6.75@a 

Thyme, red 2.35@ 
White 2.75@ 

Valarian 

Vetivert, Haitian 
Bourbon 

Wintergreen 4.00@ 

Wormseed 3.60@ 

Ylang Ylang, Manila ..... 38.004 
Bourbon 10.00@ 


3.25@ 
2.50@ 
7.50@ 
8.10@ 
3.10@ 
4.35@ 
4.10@ 


18.50@ 
14.25@ 


(Continued on page 167) 


3.85 
1.75 
2.00 


36.00 Nom’l 


4.10 
3.00 
8.00 
8.50 
3.75 
5.00 
4.85 
4.50 
45.00 
16.00 
1.25 
3.50 
4.25 
16.80 
85 
80 
22.00 
7.50 
3.10 
3.50 
32.00 
21.00 
17.00 
12.00 
4.25 
43.00 
14.25 





 # that note of dislindlien- Use 


AMBRIANE 
An onadliaeil fixative. 4 will give your perfume 


an extra ah aiennalien 


Only $16.00 per pound. a ounce $1.00 


JEAN NIEL, INC. 


135 Fifth Avenue 


& Essential Oil Review 


ORegon 4-1858 


New York 10, N. Y. 
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21 Irving Place 


PRIVATE FORMULA 
MANUFACTURERS OF 
COSMETICS AND TOILETRIES 


BULK AND COMPLETE PACKAGING SERVICE 
Skilled Factory Employees 
Progressive Management 

Personalized Service 


Perfected Details 


REPUTATION BASED UPON PAST PERFORMANCE 


New York 3, N. Y. 


CREATING A NEW FLORAL COMPOUND ?? 


TRY OUR NEW TRUE AROMATICS 
JASCENTA 


(Definite Flowery Jasmin Character ) 


JACENTOL 


(Flowery—Woody Character ) 


These new economical AROMATICS are invaluable 
to the creative Perfumer 


SAMPLES AND QUOTATIONS ON REQUEST 


ESSENTIAL OILS ¢ AROMATIC CHEMICALS 
PERFUME COMPOUNDS ¢ FLAVOR BASES 


AROSCENT, Ine. 


(Manufacturing Chemists ) 
Subsidiary of Davis and Lawrence Co. 
(Manufacturing Pharmacists ) 
Established 1839 
Office and Laboratories: 
58 Underhill Ave., Brooklyn 17, N. Y. 
Plants: Dobbs Ferry, N.Y.; Montreal, Canada; Sydney, Australia 
Representatives throughout the world. 





ATTENTION - PERFUMERS 
NOW AVAILABLE 


Hydroxy Citronella! 
Geraniol 

Citronellol 

Rhodinol 


Replacements For Aromatic Chemicals, 
Essential, and Flower Oils 


SOAP and COSMETIC PERFUMES 
INDUSTRIAL ODOR MASKS 


Samples on Request 


SEELEY &@CO.,. INC. 


i Mal. St. — iNyacna, IN. 1. 


Factories & Warehouses 


Los Angeles, Calif. Nyack, N. Y. 
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Cinnamie Aldehyde 
(Artificial Oil of Cassia ) 
N. F. and Chlorine Free 


Benzaldehyde 
(Oil of Bitter Almonds ) 
Technical and N. F. Grades 


— Produced by — 
Tennessee Products 
& Chemical Corp. 


General Offices: Nashville, Tennessee 
Eastern Sales Office: 
350 Fifth Ave., New York 1, N. Y. 
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TERPENELESS OILS 


ED J oeicinngnkneers 
Ek éccaeccesewas 


Lavender 


ET eT eer eT eee 
SC ee 

| eee 
Ce MEE neckccensees 
POONER co cwensccesenes 
eee 


Spearmint 


9.00@ 


65.004 


8.50@ 


30.004 
70.00@ 
42.00 
90.00@ 110.00 
14.00@ 


5.504 


12.004 





11.00 
68.00 
12.00 
45.00 
75.00 
45.00 


15.80 


7 9c 
7.25 


15.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% 
Acetaphenone ............ 
RE Se © avacxcncavsuns 

Cc 9 


Ri cskindbewatureceese 
Aldehyde C 8 ............ 
Cc 9 


( 
Cc 
yO aie dtien to eenbued 
C 14 (Peach so-called) .. 


C16 (Strawberry so-called) 


Amyl Acetate ............ 
Amyl Butyrate ........... 
Amyl Cinnamate ......... 
Amyleinnamic Aldehyde .. 
Amyl Formate ............ 
Amyl Phenyl! Acetate ..... 
Amyl Salicylate .......... 
Amyl Valerinate ......... 
ME keh advtienaseenis 
Anisic Aldehyde .......... 
Benzophenone 


1.904a 
1.65@ 
2.904a 


14.004 


2.90a 


14.504 


3.45@ 


11.00@ 
17.50@a 


7.00 


19.25@ 
14.00 


7.25a 
7.654 
09a 
85d 
4.50 
2.804 
95a 
3.50@ 
804 
1.75@ 


bo 
80 
30 


tw 


w— 


3.30 


12.00 
19.00 


8.50 


22.00 
18.00 


9.00 
8.25 

15 
1.10 
5.80 
3.10 
1.20 


Bromstyrol 


Butyl Acetate, normal .... 
‘tinnamic Alcohol ........ 
‘innamic Aldehyde ....... 


~ 


‘innamyl Acetate ......... 
‘innamyl Butyrate ....... 
‘innamyl Formate ........ 
DCG vcnteadencnwas 


ae a 


CI ida kanasencree 
Cuminie Aldehyde ....... 
Diethylphthalate 
Dimethyl Anthranilate .... 
Ethyl Acetate ............ 
Ethyl Benzoate ........... 
RNG) DOBVHONS 6c cccccwces 
Ethyl Capronate .......... 
Ethyl Cinnamate ......... 
Ethyl Formate ............ 
Ethyl Propionate ......... 
Ethyl Salicylate .......... 
Ethyl Vanillin ............ 
EE» ciaa cgadees anus 
Eugenol 
Geraniol, dom. ........... 
Geranyl Acetate .......... 
Geranyl Butyrate ......... 
Geranyl Formate ......... 
Guaiac Wood Acetate ..... 
Heliotropin, dom. ........ 
Hydrotropic Aldehyde .... 


Benzyl Acetate ........... 
Benzyl Alcohol ........... 
Benzyl Benzoate .......... 
Benzyl Butyrate .......... 
Benzyl Cinnamate ........ 
Benzyl Formate .......... 
Benzyl-Iso-eugenol ........ 
Benzyl Propionate ....... 
Benzylidene Acetone ..... 


EN 6 ckcindeniwosens 
Citronellyl Acetate ....... 


-10@ 
1.05@ 
2.00G 


3.60@ 
2.00@ 


9.00@ 
1.65@ 
2.00@ 


3.10@ 3 


0G 
4.75@ 


12.00@ 
10.00@ 


3.50@ 
3.904 
5.25@ 
3.004 
7.75@ 

45@ 
4.55@ 

364 

15@ 

15@ 
3.65@ 
2.45@ 

65@ 

15@ 

85a 
6.75@ 
1.70@ 
1.75@ 
3.50@ 
3.75@ 
6.75@ 
7.25@ 
6.00@ 
2.80@ 
6.754 


Hydroxycitronellal 


DN Gia No cock eccevcices 


Ionones 


PE ccrcase Jvonweweeel 


Methyl 
Iso-borneol 


Iso-butyl Acetate ......... 
Iso-butyl Benzoate ........ 
Iso-butyl Salicylate ....... 
WOON eivcacccecwatus 


Iso-safrol 


RON. ci decnatensaneae 


Linalyl, Acetate 90% ..... 

Ci tackeadinesedaaT 
Linalyl Anthranilate ..... 
Linalyl Benzoate ......... 
Linalyl Formate .......... 
PNR hn wacencdtacesndsxs 
Methyl Acetophenone ..... 
Methyl Anthranilate ...... 
Methyl Cinnamate ........ 
Methyl Eugenol .......... 
Methyl Heptenone ........ 
Methyl Heptine Carbonate 
Methyl Iso-eugenol ....... 
Methyl Naphthyl Ketone .. 
Methyl Phenylacetate ..... 
Methyl Salicylate ......... 
Musk Anmsbrette .......... 

ME i cainwergnedune’ 

Xylene 
Neroline (ethyl ether) .... 
Paracresyl Acetate ........ 
Paracresyl Methyl Ether .. 
Paracresyl Phenyl-acetate . 
Phenylacetaldehyde 50% .. 

ROU e dbudcdenucseeees 
Phenylacetic Acid ........ 
Phenylethyl Acetate ...... 
Phenylethyl Alcohol ...... 





7.45@ 


19.50@ 


10.50@ 
10.25@ 


9.60@ 
1.35@ 
2.25@ 
1.70@ 
4.00@ 
6.25@ 


45.00@ 


5.85@ 
3.00@ 
1.65@ 

A0G 
8.75@ 
4.65@ 
1.60@ 
2.00@ 
2.15@ 
2.40@ 
4.75@ 
2.75@ 
4.20@ 
1.65@ 
1.85@ 
1.40@ 


(Continued on page 169) 


OIL ORRIS ROOT LIQUID ABSOLUTE 


ORRIS CONCRETE 


ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 
are wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known. Bush specialties 
are now readily available. 


W. J. BUSH & CO., Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS ... NATURAL FLORAL PRODUCTS 


LONDON 








& Essential Oil Review 


11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. 


MITCHAM 


NATIONAL CITY, CAL. 


WIDNES 
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\@ DISTINCTIVE COLOR PRINTING FOR THE TOILET GOODS INDUSTRY B@ 


A INK 


DESIGNING-BOX WRAPS-LABELS + 50 EAST 19™ ST. NEW YORK 3, N. Y. 


‘3 
; 


CYCLONOL 


CHARACTERISTIC ODOR and 
COOLING EFFECT OF MENTHOL 


Cyclonol is chemically 1-methyl-3-dimethyl-cyclohexanol- 
(5). Graphically the structural formula is given in Fig. 
1. It may be considered a lower homologue of sym- 
metric or meta Menthol which has the structural formule 
shown in Fig. 2. 


CHs H 


Te 


\~ 
H2C CHe H2C CHe 
HO - HC C= (CH)2 HO*HC q 
C= (CHs3): 
2 32 


CH3 H 


CHe 3 


FIG. 1 FIG 2 


Cyclonol replaces Menthol satisfactorily in shaving 
creams and lotions, liniments, analgesic balms, ointments 
and similar preparations. It has also been accepted by 
the U. S. Treasury Department as a Denuturant for 
alcohol in place of Menthol U.S.P. 


W. J. BUSH & CO., INC. 


LICENSED DISTRIBUTORS 
11 EAST 38th ST. NEW YORK 16, N. Y. 
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Blt | 
iT) 
Sy Med 


Standard 


SPECIALTY & TUBE CO. 
New Brighton, Pa. 


wf nt. 


JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 


DIE STAMPING 
Telephone: 
COLUMBUS 5-5600 


ENGRAVING EMBOSSING 


* Cable Address 
HORNLABELS NEW YORK 
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16.00@a 
4.004 
3.654 
4.554 
6.504 
$500 
80a 
3.654 
2.354 
4.504 


Phenylethyl Anthranilate .. 
Phenylethyl Butyrate 
Phenylethyl Propionate ... 
Phenylethyl Salicylate 
Phenylethyl Valerianate 
Phenylpropyl Acetate 
Safrol 
Seatol C. P. 
Styrolyl Acetate 
Vanillin (clove oil) 
(guaiacol) 3.004 
Lignin 3.00G 
Vetiver Acetate ........... 53.00@ 
Violet Ketone Alpha 10.804 
Yara Yara (methyl ester) 2.304 


BEANS 


20a 
1.75@a 


Tonka Beans Surinam .... 
Angostura 
Vanilla Beans 
Mexican, whole 
Mexican, cut 
Bourbon 


Tahati 


5.25@ 
7.35@ 
4.104 


SUNDRIES AND DRUGS 


09a 
8.504 
654 
804 


Acetone 
Ambergris, ounce 
Balsam, Copaiba 
Peru 
Beeswax, bleached, pure 


4.80 
$.50 
5.00 
7.35 
5.10 
1.00 
4.70 
3.00 
1.65 
3.05 
3.05 
59.00 
12.00 


14 
18.00 
90 
85 


Boric Acid, U.S. P., ton .. .129.00@133.50 


Calcium, phosphate 8G 
Phosphate, tri-basic ..... 06504 
Camphor pwd., domestic .12@ 
Castoreum, nat., cans 15.00@ 
Cetyl, Alcohol 2.25@ 
Chalk, precip. bags, clts ... 027d 
Cherry Laurel Water, jug, gal. 2.10@ 
Citric Acid 23a 
Civet, ounce 6.004 
Cocoa, Butter, bulk 1.054 
Cyclohexanol (Hexalin) .. .2144@ 
Fuller’s Earth, Mines ton .. 27.00@ 
Glycerin, C. P. 
Gum Arabic, white 
BE Zo veseiuaaueeuwed. a PATA 
Powdered, U. S. P. ..... 194%4@ 
Gum Benzoin, Siam 3.504 
Sumatra A3a 
Gum Galbanum 204 
Gum Myrrh 38a 
Henna, pwd. 25a 
Kaolin 05@ 
Labdanum 5.00@ 
Lanolin, hydrous 231444 
Anhydrous 254 
Magnesium, carbonate .... .11@ 
Stearate 49a 
Musk, ounce 
Olibanum, tears 
Siftings 
Orange Flower Water, g: 1.75@ 
Orris Root, Italian 244 
PRE ccavveanbesapaesen 06344 
Peroxide (hydrogen U.S. P. 
Gh can ccedencaaneety 0334@ 


264 


1G 


083, 
0680 

14 
45.00 


2.55 


03 
2.50 
26 
20.00 
1.20 
22 
30.00 
40 
32 
21 
3.85 
50 
1.00 


A2 
27 
07 
7.00 
26 
27 
1244 
50 
35.00 
35 
13 


08 


5 
35 
4 


05 


Rosin, M. per ewt. ........ 
Salicylic Acid 
Saponin No. | 


Silicate, 40°, drums, works, 


100 pounds 
Sodium Carb. 
58% light, 100 pounds .. 


Hydroxide, 76% solid, 100 


pounds 
Spermaceti 
Stearate Zine U.S. P. ..... 
Styrax 
Tartaric Acid 
Tragacanth, No. 1 
Triethanolamine 
Violet Flowers 


Zine Oxide, U. S. P. bbls. . 


8.35@ 


1.00@ 
1.60@ 


3.05@ 
A3a 
A8G 

1.10@ 


A1Y4@a 


3.15@ 


2144 


2.00 


MY,4@ 144% 


OILS AND FATS 


Castor No. 1, tanks 

Cocoanut, crude, Atlantic 
ports, tanks 

Corn, crude, Midwest, mill, 
tanks 

Corn Oil, distilled, tanks .. 


Cottonseed, crude, tanks .. .2 


Grease, white 
Lard, Chicago 
Lard Oil, common, No. 1 
Chfenees Bie. ook ccevcs: 
Palm C, i. f. N.Y., bulk .. 
Peanut, refined, tanks .... 
Red Oil, distilled drums .. 
Stearic Acid 
Triple Pressed ......... 
Double Pressed 


20444 P l 
] 


31 Nom 


23%@ 24% 


33%4@ 


Petrolatum, white ........ 065%,@ 08% 
Quince Seed 120@ 1.50 
Rice Starch Nominal 

Rose Leaves, 3.45@ 4.00 
Rose Water, jug (6.6 gal.) . 6.00 Nom’ 


eae ae 
Yellow, refined 
Bismuth, subnitrate 
Borax. crystals, carlot ton . 


104 73 
61a 63 
2.15@ 2.28 
74.50@ 76.00 


Tallow, acidless, drums 

Chicago 21% 22 
SES. GE os cccesceceus 16444 
Whale oil, refined Nominal 





Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


Your inquiries are invited 


This small capacity “Sealed- 
Disc” Filter positively removes 
all undesirable impurities. Es- 
pecially designed for light man- 
ufacturing or small batch work, 
it is completely enclosed, leak, 
and drip-proof. The entire filter 
can be taken apart for easy 
cleaning by simply removing the 
handle on top. Available in ca- 
pacities from one to six gallons 
per minute and built of suitable 
materials to handle all liquids. 
Larger “Sealed-Disc” Filters 
are available in capacities up 
to thousands of gals. per hour. 
Write for complete information. 


ALSOP ENGINEERING 
CORPORATION 


307 Rose Street 
Milldale, Conn. 


LVS g ENGINEERING RU 


Filters, Filter Discs, Pumps, Tanks, Mixers, Agitators 


Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 
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CLASSIFIED ADVERTISEMENTS 


Rates, per line, per insertion: 
Wanted and Help Wanted, 50c. 


Business Opportunities, $1.00; Situations 
Please send check with copy. 


BUSINESS OPPORTUNITIES — 





WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filler; 3—-Kettles; 2—Filling Machines. No deal- 
ers. Write Box 2353, The American Perfumer and Essential Oil 
Review. 





REASONABLE CAPITAL TO INVEST, young man with experi- 
ence wants active partnership chemical or specialty manufactur- 


ing. distributing or allied business. Principals only. Reply giving 





full details. Box 2791, The American Perfumer, 9 E. 38th St., New 
York 16, N.Y. 
WANTED Chemicals, Colors, Pigments, Resins, Solvents, Oils, 


Aromatics, Other Raw Materials & Supplies. Machinery & Equip- 
ment. CHEMICAL SERVICE CORPORATION, 80 Beaver St., 
New Y ork 5 5, N. Y., HAnover 2- 6970. 

FOR SALE: Small creme shampoo plant with good equipment 
also raw materials and jars. Have local distribution. Permo Beau- 
tilities, Inc.. 1125 Wabash Ave., Terre Haute, Indiana. 


FOR SALE 


FOR SALE: 4—Dry Powder Mixers 6004. 1200#, 2000#; 9— 
World or Ermold Semi-automatic Labeling Machines; 2—World 
Rotary Automatic Labellers, motor driven, late serial number; 
1—Stokes 79-80 Filler, Closer, Clipper, motor driven; 60—Stain- 
less Steel, Aluminum, Copper, Glass lined, jacketed Kettles, some 
agitated; 2—Stokes “R” single punch Tablet Machines, 214” dia.; 
7—Stokes “F,” 3%”; 1—Karl Kiefer Rotary 8 spout Vacuum 
Filler; 14—Copper Percolators, 20” to 36” dia.; 1—No. 2 DH 
Micro-Pulverizer, 4—No. 1 SH; 66—Tanks; 26—Stainless Steel, 
250,350 gal.; 40—Aluminum 800, 650 and 250 gal. Send for latest 
copy of Consolidated News listing complete stock. We buy your 
Surplus Equipment. CONSOLIDATED PRODUCTS CO., INC., 
14-15 Park Row, New York 7, New York, Phone: BArclay 7-0600. 





FIRST, Check with FIRST For Good Equipment. Large stock of 
Tablet Presses, Stokes, Colton and Kux; Stainless Steel Mixers, 
Kettles, Tanks, Evaporators, Dryers, Extractors, Centrifugals, Col- 
loid Mills, Pulverizers, Filling and Labeling Equipment, Wrap- 
ping and Packaging. Send for FIRST FACTS just out—FIRST 
MACHINERY CORP., 157 Hudson St., N.Y. 13, N.Y. 


EQUIPMENT FOR SALE—Whiz Packer & Triangle Powder 
Filler; Horix 14 spout, U. S. 22 spout and Kiefer 24 spout auto- 
matic Rotary Fillers; Alsop 6 spout and Horix 11 spout Straight- 
line Fillers; Fileo #50 Filter; Compression Unit 7” wide x 5’ 
long; World, Ermold & McDonald Labelers; Tanks. This is a 
partial list, advise your needs on used and reconditioned equip- 


ment. SEIFERT MACHINERY CO., 1433-47 N. 12th St., Phila. 22. 









FOR SALE: 
Automatic 
Walker St., 


1 World Automatic Rotary Labeler, 2 World Semi- 
Labelers. DOLLY DIMPLE LABORATORIES, 132 
Atlanta, Georgia. 





One million 20 mm. black coated blackplate CT caps, pulps and 
Koroseal liner. $1.00 per thousand, or make offer. Samples on re- 
quest. Box 322, Mystic, Conn. 


HELP WANTED 


WANTED: Salesmen ‘iin, on cosmetic, perfume and soap 
manufacturers for a fine line of compounded perfume bases, aro- 
matic chemicals and essential oils on a profit-sharing basis for an 
established firm. Address Box 2792, The American Perfumer, 


9 E. 38th St., N.Y. 16, N.Y. 


SALESMAN—New York Area—wanted by manufacturer of Aro- 
matic Raw Materials and Essential Oils. Experienced man with 
following only. Salary and commissions. Write in confidence giv- 
ing full particulars. Box 2790, The American Perfumer, 9 E. 38th 
St., N.Y. 16, N.Y. 














1] 


SITUATIONS WANTED 


SALES—COSTING—-PURCHASING: Ten years experience in 
aromatic chemicals, essential oils, perfume and flavoring oils. Sin- 
gle, 29, will travel if necessary. Replies held in strict confi- 
dence. Box 2779, The American Perfumer, 9 E. 38th St., N.Y. 16 
Noa» 


PRODUCTION PLANT MANAGER —desites change—18 years 
vast experience manufacturing synthetic aromatic chemicals 
processing essential oils—gums and resins—flavor materials 
sales in perfume compounding. Box 2786, The American Per- 
fumer, 9 E. 38th St., N.Y. 16, N.Y. 


atenailies and HOW TO MAKE THEM 


By Robert Bushby . . . 3rd Edition, 1945 
$3.00 postpaid. 


This simply written, practical guide for beauty special- 
ists, hairdressers and all others concerned with prepara- 
tion of face powders, vanishing creams, nail polishes, 
rouges, lipsticks and other cosmetics is a useful hand- 
book for those who have had no previous knowledge of 
chemistry. Contains easy-to-follow formulas and recipes. 
Illustrated. 


Order today from 


MOORE-ROBBINS BOOK SERVICE 


9 E. 38th St., New York 16, N.Y. 






We Can Supply The Following Books 













American Soap Maker’s Guide (Meerbott & Stanis- 







































Chemical Formulary (Bennett) Vol. VII ........ 7.00 
Chemistry and Manufacture of Cosmetics (de 

NEL 54 ccswas are cevessensueecunbesas keke 9.00 
Cosmetics and How to Make Them (Bushby) ... 3.00 
Condensed Chemical Dictionary ................ 12.00 
The Essential Oils (Guenther) ................. 6.00 
UNE MEMO) fice hcwrdesencnceeseeexebueees 3.00 
Marketing Drugs & Cosmetics (Bader & Picker) 5.00 
Modern Cosmetics (Dr. E. G. Thomssen) ........ 8.00 
Modern Cosmeticology (Harry) ................ 12.00 
Natural Perfume Materials (Naves & Mazuyer) 6.75 
Perfumes, Cosmetics & Soaps (Poucher) Vol. I .. 8.00 
Perfumes, Cosmetics & Soaps (Poucher) Vol. II 8.00 
Perfumes, Cosmetics & Soaps (Poucher) Vol. III 7.00 
The Law of Foods, Drugs & Cosmetics (Toulmin) 

One Large volume, 1460 pages ............... 17.50 
Synthetic Food Adjuncts (Jacobs) .............. 5.50 
Henley’s Twentieth Century Book of Recipes, 

Formulas and Processes ..........sccceseesees 4.00 
Ty, SPINOR FEURE av cic ccscevevieunnanecs 16.50 





MOORE-ROBBINS PUBLISHING CO., INC, 


9 E. 38th St., New York 16, N. Y. 
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PROFESSIONAL SERVICE, 4—&—0[0j—_ 


\ 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building Nothin ry New under 
New York 16, N. Y. 5 


° the sun 
43 Years of "RESULT PRODUCING" Service 


Proves Our Worth. The "TRADES" Recognized 
CREDIT and COLLECTION AGENCY. OR 96 years, we have let the 
“TRAVELING ADJUSTORS — RESULTS" rays of Nature produce for you 
Superior BEESWAX, to meet 
your most exacting demands. 





Samples and prices supplied on request. 


TO aoe 
de Ee KOSTER KEUNEN 


185 N. WABASH AVE., CHICAGO 1, Ill. 





Sayville, L. 1., New York 
GEORGE W. PEGG Ph. C. 


Consultant LEE 
Cosmetics—Drugs—Iindustrial Alcohol—Flavoring Extract SED 
9 ndustria avoring Extracts gigi 


Labeling—Advertising—Formulas 


152 W. 42nd St., N. Y. 18, N. Y. Tel.: Wisconsin 7-3066 
Washington address: 2121 Virginia Ave. N.W., 
Washington 7, D:C., ¢/o Dr. George W. Hoover 

















NOW AVAILABLE! 


COSMETICS & HOW TO MAKE THEM 


if By Robert Bushby 
Third Edition, 1943 . . . $3.00 postpaid 


MOORE-ROBBINS BOOK SERVICE, 9 E. 38th St., N.Y. 


MARKETING DRUGS 
& COSMETICS 


By Louis Bader, Ph.D. & Sidney Picker, M.C.S. 


This complete handbook on the drug and cosmetic in- 


RESEARCH CHEMISTS & ENGINEERS 


A staff of 75 including chemists, engineers, bacteriologists and 
medical personnel with 10 stories of laboratories and a pilot 
plant are available for the solution of your chemical and engi- 
neering problems. 

WRITE TODAY FOR BOOKLET NO. 2A 

“The Chemical Consultant and Your Business” 


FOSTER D. SNELL, INC. 
29 WEST 15TH STREET NEW YORK 11, N. Y. 


dustry will help solve the many merchandising problems 


of manufacturers, wholesalers and retailers. 


It explains how best to introduce new products, how 
to get the most out of advertising, how to arrange dis- 
plays that sell by themselves, and how to apply hun- 
dreds of other means of moving merchandise profitably. 


e e Here are painstaking directions for packaging products, 
Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Isopropyl Quinoline ¢ Ethyl Anthranilate 
Isobutyl Quinoline ¢ Skatol 
Butyl Anthranilate 
Tertiary Butyl Quinoline © Butyl Betanaphthol 


EAIRMOUNY 


CHEMICAL CO., INC. 
136 Liberty Street * New York 6, N. Y. 


explaining the importance of size, shape, style. color, 


design and materials. 


Included also are the capital requirements necessary. to 
the establishing of a business in the drug and cosmetic 
field, together with full, practical information for every 
business operation in the industry. 


Only $5.00 postpaid—order your copy today from 








Moore-Robbins Book Service 


New York 16, N. Y. 





9 East 38th Street 
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PRIME SOURCE 


“Juniper Mexicana” 


CEDARWOOD OILS 


763 So. Los Angeles St. 
Los Angeles 14, Calif. 


PSUEDO CEDROL 


Write for Samples for Testing and 


Oils of proven persistency 


and brightness 


CRYSTALLINE CEDROL 


LIST OF DEALERS 


SOUTHWEST CEDAR OIL CO. 


Manufacturers and Processors 


P.O. BOX 1939 


SAN ANTONIO, TEXAS 


The American Perfumer 





---two new Dow aromatic specialties 


NEROSOL a synthetic sesquiterpene alcohol. imparts an elegant, natural 
lift to floral compositions. It is invaluable in the duplication of such 


important oils and absolutes as neroli, orange blossom and rose. 
NEROLITONE suggests a mixture of Nerolidol and Farnesol, exceeding 
both in intensity. It adds life and lift to a rose compound, supplementing the ' é —— 
commonly used aldehydes in a most satisfactory manner. This outstanding A a 
‘ ee . 9 . 5 . _ 
Dow Specialty reproduces the “drying up” note of high grade Neroli » 
ns 2 
oil to perfection. persisting very much longer than the natural product. 


Both of these compounds are perfectly stable for use in cosmetics. A request 


on your company letterhead will hring working samples and complete information. A r oO m a t 1 Cc ~ 


THE DOW CHEMICAL COMPANY »*> MIDLAND, MICHIGAN INDISPENSABLE TO THE CREATIVE PERFUMER 





EXKALTOLIDE 


Lactone eof 14. HYDROXYTETRADECANE, 1, CARBOXYLIC ACID 


EXALTOLIDE is a vital material, more than just a fixative. 
Minute quantities amplify and diffuse the odor complex of 
a composition. In effect it exerts a catalytic action—exalt- 
ing in addition to rounding and fixing your perfume. 


EXALTOLIDE completes the perfect composition RQ) @OQ 


rIRMENICH & pen aoe 


SUCCESSEURS 


CHUIT, NAEF & CIE. 


GENEVE SUISSE FIRMENICH & CO. 
250 WEST 18th STREET, NEW YORK 11, N. Y. 


CHICAGO OFFICE: 612 NORTH MICHIGAN AVENUE 
IN CANADA: CARAMEED, LTD., 350 WALLACE AVENUE, TORONTO 


an a oe oe ee ee ee ee ee 





